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‘“*"— T’S small wonder, Mr. Chairman,’’ we might add, for it seems everybody 
in Mid-West America listens to WLS. For example: 

Five thousand (5,098 to be exact) listeners responded to an offer by a tobacco 
advertiser. Each sent two labels and 35c for a premium, offered on 18 noontime 
news broadcasts. That’s proof of 10,196 purchases of this advertiser’s product! 

Here, then, is further evidence that WLS is listened to .. . and that WLS Sells 
Goods in Mid-West America. If you want more proof, just write and ask us... 


or ask any John Blair man. 
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Ne) England: s Own 


ay YANKEE ieee 


= a _— 


N= “4 T has been repeatedly and convincingly demon- 
strated that The Yankee Network has long been 

an integral, vital part of New England. 
Here, with WNAC as key station, it was es- 


tablished nearly a generation ago as America’s 



















first regional network. Operation has always been 
under the same management, with all this implies 
in "native-born" knowledge of New England's 
particular customs, buying habits, and preference 


in radio. 











Through the years, Yankee Network's "good 
neighbor" policy has created the firm friendship, 


listener loyalty and assurance of welcome that no 





"stranger from afar’ can possibly possess. 

Now, the extensive expansion plan of The 
Network will better serve listeners . . . all twenty 
key buying areas where stations are located .. . 
and advertisers, by augmenting the features that 
have gained and retained approval of the New 
England audience. 

The resultant increased acceptance, added to 
the volume and character already possessed, will 
directly benefit sponsors. Yankee Network's cover- 
age is selective and effective, intensive and com- 


prehensive . . . it can do the job for you in 1942. 


NHE YANKEE NETWORK, unc. 


‘* Member of the Mutual Broadcasting System 
i] N BROOKLINE AVENUE, BOSTON, MASS. EDWARD PETRY & CO., INC., Exclusive National Sales Representotive 
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These personalities, these features and these pro- 
grams make Radio Station WFBM—the CBS station for 
Central Indiana—FIRST in the wealthy Hoosier market. 
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station with a full-time news editor 
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with International News 
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high network audience ratings 


source of basic CBS programs for 400,000 radio 
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Indiana radio station with more than 18 years of 
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Soon the Blue’s revised New England station line-up 


will go into action. It’s planned on two principles that 


are important to you, both budget-wise and sales-wise. 


1. STATION POWER FITS BUYING POWER. 


Station power costs money. Your money. It should 
be used freely only where purchasing power is con- 
centrated. It should be used sparingly where buyers 


for your product are few. 


That’s why, in revising our New England network, 
we were careful to match kilowatts and eustomers. 
The result is a power-pattern that conforms closely, 
and economically, to the contours of New England’s 


buying map... and without costly excess coverage. 





the Blue(gal 





Here’s our Revised 
Eight-Station 

New England Line-up 

to cover “Yankee Land” 
with Yankee thriftiness ... 


2. LOCAL INTEREST ADDS TO NETWORK INTEREST. 


We wanted local station liveness to add to the live- 
ness of the fast-growing Blue. And we got it. Some: 
time soon we’d like to give you the home-town popu 
larity facts about these eight Blue stations in New 
England. They’re worth knowing. For they reflect 
local interest that pays extra interest on your adver- 
tising investment. 

Does this kind of realistic radio thinking make sense 
to you? Then why not call in your Blue salesman? 
In a very few minutes of your time, he can show you 
how in New England and throughout the nation, the 
Blue delivers more listeners per dollar. The Blue 


Network. A Radio Corporation of America Service. 
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WMUR, Manchester a 
1000 watts (night) 
500 watts (day) pod 
Dial 610 WHDH, Boston 
5000 watts 


Dial 850 





WSPR, Springfield 
500 watts 
Dial 1270 


WNBC, Hartford 
5000 watts 
Dial 1410 


WELI, New Haven 
watts (night) 
Watts (day 
Dial 960 “y) 





WNAB, Bridgeport 
250 watts 
Dial 1450 


WSRR, Stamford 
250 watts 
Dial 1400 








The Blue's the Buy | 


Few other states...in fact, just two other states...can top Connecticut’s volume 
of war contracts. 


But that’s only half the story. 


Connecticut was a blue-chip market before the first monster war order was 


signed. It will still be a blue-chip market after the last war contract is completed. 


That’s why your advertising dollars in Connecticut do both a war and a post-war 


job. Especially when those dollars work for you on these Blue outlet stations. 


Because, in this blue-chip market, the Blue stations are the buy. They deliver 


the most listeners per dollar. 


Glance at the accompanying map. Note how strategically these four stations cover 


Connecticut’s areas of peak purchasing power. 


Better still, call their representatives, and listen to the listening facts about these 
stations. Learn how... to the liveness of the fast-growing Blue...they add the 


liveness of local popularity. 


For spot work or network, you'll want 


The Blue Outlets of Connecticut 
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960 on the Dial 


WSRR, Stamford 


The 250 watt Blue outlet in 
southwestern Connecticut. 


1400 on the Dial 





Connect with Connecticut 


through these thrifty Blue Network stations 


that deliver the most listeners per dollar. 














ONE OF A 


1911— Universi 





1913—Reporter, Bloomington, Ilinoi-, Pantagraph 
1916 —Field Editor, Orange Judd Farmer 
1919 — Director of lh mat lilinois Agricul- 
Manag WLS ag 
WLS Barn D 
years as Direc N.A.B. 
~—Org ompany and took over WMBD, 
Peoria 
1935 —Organized compuny and took over WDZ, 
Tuscola, Ill 
1939 — Served first two year- as Chairman of Code 
Committee, N.A.1 


SERIES 


PRESIDENT AND MANAGER, WMBD, proria 


£ Wis 
Liuno. 


PRESENTING THE MEN WHO MAKE FREE & PETERS STATIOy; 
——$__ 


KDGAR WL. BULL 





mie REPRESENTATIVES: 


LEVEN YEARS AGO, when Ed Bill resigned 





rarest ingredients in American business life. 


WGR-WKBW - BUFFALO 
WCKY . - CINCINNATI 
KDAL + DULUTH 
WDAY . + + «+ « FARGO 
WISH - INDIANAPOLIS 


WKZO. KALAMAZOO- GRAND RAPIDS 


KMBC KANSAS CITY 

* . ° — . ‘ ° WAVE . - « LOUISVILLE 

from a big radio job in Chicago and took It is rare because it depends upon a continu- WICN . MINNEAPOLIS-ST. PAUL 

: . ~ . . : ° Ww YORK 

over a small, part-time, independent station ing will and energy to work—upon men who i." : ‘PeOnIA 

in Peoria, most of his friends thought he must have an almost creative urge to express Ry : 5 ae 
had also taken leave of his senses. But Ed themselves through work. And that kind of .-10WA... 

& 

° WHO . DES MOINES 
had some theories he wanted to test men are themselves rare. woc . DAVENPORT 
theori tati i bli : KMA : SHENANDOAH 

es service, > service ; i 
ROGHIES CH SENSE Service, PUONC service Here at F&P we have, ever since our _ SOUTHEAST... : 
é rs service in < jum -siz bse . WCSC . . - CHARLESTO 
and personal service in a medium-size beginnings, determined that we should set wis . . COLUMBIA 
é ay kL ill ¢ -ti S pa > WPTF . RALEIGH 
market. Today Ed Bill and full-time, CBS the pace for service in radio representation. —: : oe 


afhliated WMBD are guiding influences not 


To that end we have built many facilities --- SOUTHWEST... 


ay , hing ag . KOB . . ALBUQUERQUE 
only in “The Heart of Illinois”, but also in but primarily we have equipped ourselves KOMA . - OKLAHOMA cary 
the entire radio industry. . .. Sl dail tok Gis ] k. KTUL 

. with good men. And these good men make panies RNa F 
Much as the word has been worn bare and the good service for which we are constantly KARM ; ‘Los ANCES 
a ery ee ee , ey a adi KOIN-KALE . . . . PORTLA 
even abu: ed in the jargon of business, real striving, here in this pioneer group of radio- CROW GARLANDSAN FRAME 
service’. to our mind. is still one of the station representatives. KIRO . , SEATHE 
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Pioneer Radio Station Representatives 


Since May, 1932 


HOLLYWOOD: 


Glads 


ATLANTA: :22 Palmer 
Main 56¢ 


NEW YORK: SAN FRANCISCO: \. Gordon 


cer 42 
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Industry Will Not 
Take This One 


Lying Down 


4S SOME 700 musician-delegates 
howled in delight, James C. Pe- 
trill, president of the American 
Federation of Musicians and one 
if labor’s foremost radio-baiters, 
ieereed last Monday at the annual 
onvention of AFM in Dallas that 
rerding and transcribing of mu- 
ie for public consumption must 
sop Aug. 1. 

Mr. Petrillo made known his de- 
wee for the first time in his an- 
nouncement to the convention, 
though there have been intimations 
inthe past that he proposed to tax 
radio to the hilt. What will be the 
fect on radio? Nobody knows, for 
the time being at least. Until there 
issome amplification of what the 
musicians’ czar proposes to do, and 
how, no predictions can be made. 


They'll Fight This Time 


One thing was regarded as cer- 
tain, however. Neither broadcasters 
tr transcription companies pro- 
pose to take it lying down, as they 
lave been forced to do in the past 
in connection with hiring staff 
mhestras, union “platter-turners” 
ad standby orchestras, whether 
they worked or not. 
Mr. Petrillo is known to feel, 
whatever the effect, it will not be 
immediate. He believes the record 
id transcription libraries of all 
tations are well-stocked and that 
twould be a year or more before 
tations would feel the pinch. Sta- 
tons and transcription companies, 
er, do not feel that way. 
The AFM president also is 
to consider this a fight be- 
Ween the union and the record and 
Manscription companies and not 
the broadcasting industry. 
Danee-hall juke boxes, it was indi- 
tated, are the No. 1 target. At 
tast they got the first call in Pe- 
ttillo’s speech: 
“We will make records for home 
‘sumption, but we won’t make 
tem for juke boxes,” he said. “We 
“i make them for the armed 
tees of the United States and its 
» but not for commercial and 
Wiaining radio programs. We will 
them at any time at the re- 











quest of our commander-in-chief, 
the President of the United States.” 

Mr. Petrillo then recalled the 
meetings which AFM leaders had 
in 1937 with the recording compan- 
ies, at about the time that negotia- 
tions with the broadcasting indus- 
try were started. 

“They argued,” said Mr. Petrillo, 
“that no one can stop progress. We 
argued that musicians faced a situ- 
ation peculiar to themselves in that 
they make transcriptions which 
take their places. We said it was 
like the iceman making a mechani- 
eal refrigerator which would ruin 
his trade. They wound up with a 
battery of lawyers who told us we 
would all go to jail if we conspired 
to control the distribution of tran- 
scriptions. 

“Well, I don’t where we are going 
to land, but I know that the policy 


of recording is suicidal for our 


people. The time has come for the 
Federation to take matters in its 
own hands.” 

In this connection, Mr. Petrillo 
is known to be especially upset 
about the current AFM_ strike 
against Ringling Bros. circus. 
While the union is picketing the 
circus, the show goes on with music 
recorded by AFM members. 


Petrillo’s Report 


Strangely enough, for the first 
time in many years not one of the 
93 resolutions introduced by local 
delegates called for a ban on re- 
cording. The only resolution dealing 
with broadcasting called for pay- 
ment of regular transcription fees 
when live shows were transcribed 
for delayed broadcast. Action was 
deferred until late in the week. 

Mr. Petrillo had plenty to say 
about radio, however, in his printed 


Petrillo Bans All Recordings tor Public 


annual report, distributed to the 
delegates the opening day of the 
convention. In the first place, he 
accused some broadcasters of tak- 
ing advantage of the Federation’s 
no-strike policy after Pearl Har- 
bor. As soon as some broadcasters 
heard of this no-strike policy, he 
said, they started to reduce their 


expenditures for staff musicians. 
This forced the union, he said, to 
“withdraw” services at some sta- 


tions. 

“This definitely was not an un- 
patriotic action on our part, as we 
are not a defense industry,” he 
commented. “The winning of the 
war did not depend on the unin- 
terrupted maintenance of these few 
stations that were abusing the Fed- 
eration because of our patriotic 
stand.” 

Mr. MBS 


Petrillo commended 





Radio Drive 


Donovan Group Leases 
Transmitters for 
Propaganda 
PENDING the momentraily ex- 
pected appointment by President 
Roosevelt of a three-man board to 
supervise the operation of this 
country’s shortwave broadcasting 
system, thus far delayed because 
it is involved with the proposed 
appointment of a director of in- 
formation who will head all of the 
Government’s wartime information 
services, nothing but “paper work” 
has been done in preparation for 
an all-out American radio propa- 
ganda campaign aimed at enemy 

countries. 


OCI Station Operation 


Meanwhile, however, the Office of 
the Coordinator of Information 
(Donovan Committee), it was re- 
liably learned by BROADCASTING, 
has undertaken to place the Gov- 
ernment directly in the station 
operating field by leasing two 
transmitters in the New York area 

one from Press Wireless Inc. and 
the other from AT&T. 

These stations, revamped as ra- 
diophone outlets, are being used to 
implement the available privately 
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Waits Naming of Board 


operated shortwave setup with ad- 
ditional frequencies so as to fill 
the dial with as many U. S. sta- 
tions as possible, and thus miti- 
gate the problem of enemy “jam- 
ming”’, 

The COIl’s own programs in 
various foreign languages are 
transmitted, along with programs 
picked up from other privately- 
owned shortwave stations linked in 
its so-called Bronze Network. 


Hush-Hush Policy Prevails 


Published stories that the Gov- 
ernment, though the COI, was plan- 
ning the establishment of a power- 
ful broadcast transmitter in Alas- 
ka which would aim both short and 
medium wave programs into Japan, 
remain without verification. No 
knowledge could be obtained of a 
similar project reported for Ha- 
waii, where the existing broadcast 
stations are operating under clos- 
est military surveilliance. 

A complete hush-hush policy pre- 
vails at the Donovan Committee, 
where Robert E. Sherwood, play- 
wright and associate director in 
charge of radio, is reportedly work- 
ing on radio expansion plans. 
Neither he nor any of his staff, in- 
cluding his technical radio aide, 
Murry Brophy, ex-CBS artist bu- 


reau representative in San Fran- 
cisco, could be reached for com- 
ment on reports and rumors now 
current. 

From highest FCC and DCB 
sources it was learned that noth- 
ing definite has yet been laid out, 
so far as Alaska and Hawaii are 
concerned—and if any new stations 
are to be established in those terri- 
tories, their frequency assignments 
and power would necessarily clear 
through FCC-DCB Chairman Fly’s 
office. 

Col. William J. Donovan, it 
expected, will shortly be given a 
commission as a brigadier general 
in the Army. It is expected that 
under the information reorganiza- 
tion, part of his agency’s functions 
will be taken over by the new di- 
rector of information. Mr. Sher- 
wood and his radio setup are slat- 
ed to go into another agency which 
in turn will come under the new 
director of information. 

The proposed three-man radio 
board would consist of an appointee 
from the FCC, one from the rem- 
nant of the Donovan Committee and 


is 


one from the Office of the Coor- 
dinator of Latin American Af- 
fairs (Rockefeller Committee). 


They would determine the opera- 
(Continued on page 65) 
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for withdrawing musical network 
programs from WSIX, Nashville, 
and said he hoped CBS and NBC 
would do likewise in the event the 
union has any trouble with an affili- 
ate in the future. 


After reciting the details of the 
WSIX case, Mr. Petrillo said: 

“Now the point I want to make 
here is that National, Columbia and 
Mutual networks, during all our 
controversies since I have been 
your president, have repeatedly 
told me that they could not drop 
any affiliated station from their 
networks. Here is a particular in- 
stance in which this station was 
taken by Mutual, which proves con- 
clusively that the networks can 
withdraw service from an affiliated 
station, if they think it is advisable 
to do so. 


“T am very happy that MBS saw 
fit to take this action, because in 
order to stop a station on strike 
from receiving services from our 
musicians, stations that were fair 
to the AFM were also being de- 
prived of such service. I hope that 
in the future National and Colum- 
bia will follow the same procedure 
that Mutual followed in this case; 
namely, that the station on strike 
will be the only station affected 
by a strike order.” 


Padway New Counsel 


Extremely significant was the 
announcement that Joseph Pad- 
way, who addressed the convention, 
is an arch-enemy of Thurman Ar- 
nold, Assistant Attorney General 
in charge of anti-trust prosecution. 
He has appeared for a number of 
AFL unions in antitrust proceed- 
ings instituted by Mr. Arnold. 

Mr. Petrillo appeared to stand 
high with the delegates, and there 
was no doubt as to his reelection. 
He received a tremendous ovation 
when he sided with the rank-and- 
file, and against the other AFM 
bigwigs, in favor of a resolution 
to bar the union’s traveling repre- 
sentatives from election as conven- 
tion delegates. 





FOUR AGENCY MEN 
OFF CONSULTANTS 


TO ASSIST in the originations 
of the Victory Parade and Victory 
Theatre programs [BROADCASTING, 
June 8], the radio division of the 
Office of Facts & Figures last 
Thursday appointed four agency 
men as consultants to serve without 
compensation other than traveling 
expenses. William B. Lewis, asso- 
ciate director of OFF and its radio 
chief, announced the appointment 
of Edgar G. Sisson, Jr., of Pedlar 
& Ryan, New York, as consultant 
in that city. 

Three were appointed in Holly- 
wood where they will work with 
Nat Wolff, OFF’s liaison man 
there, on Hollywood originations of 
the two shows. They are Carroll 
Carroll, J. Walter Thompson Co., 
writer on the Bing Crosby and 
other shows; and Leonard Levinson 
and Don Quinn, of Needham, Louis 
& Brorby. 
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Industry Reflects Indignation 


Over Petrillo Recording Ban 


Small Stations Without Net Affiliations Would 
Be Affected Most if Dises Were Barred 


REPORTS of the Petrillo ultima- 
tum against the use of recordings 
on the air were met in industry 
circles in New York with a indig- 
nation and concern, but even more 
with a wide variety of speculations 
as to just what end the union head 
expects to achieve by this ban. 

Executives questioned by BROAD- 
CASTING spoke freely on an off-the- 
record basis, but refused to speak 
for quotation until, as one of them 
put it, “we can find out what it’s 
all about and can figure out what 
we want to do about it.” 

Everyone agreed that if the AFM 
were to cease making all record- 
ings, both phonograph records and 
transcriptions, the small station 
with no network affiliation would 
be hard hit and possibly forced out 
of business. Many of these stations 
are located in towns too small to 
provide an adequate supply of mus- 
ical talent, even if they could afford 
to hire all the musicians that would 
be needed to provide the normal 
proportion of music to the station 
schedule, which practically no sta- 
tion could do. 


Broad In Scope 


Few radio or recording spokes- 
men, however, expressed any belief 
that the AFM actually intends to 
shut off all recordings, citing Pe- 
trillo’s own statement as quoted in 
the AP dispatch from Dallas that: 
“We will make records for home 
consumption, but we will not make 
them for juke boxes. We will make 
them for the armed forces of the 
United States and its Allies, but not 
for commercial and sustaining ra- 
dio programs. We will make them 
at any time at the request of our 
Commander-in-Chief, the President 
of the United States.” 

This statement, it was pointed 
out, is broad enough to cover al- 
most any curtailment of recordings 
the AFM may make, but it also, in 
its reference to the President, gives 
the union an out if it should be 
faced with a Government anti-trust 
suit as a result of trying to enforce 
its prohibitions. 

One view advanced by several 
transcription company executives 
was that the AFM move against re- 
cordings is aimed exclusively at 
phonograph records and not at 
transcriptions. They point out that 
transcriptions are made exclusive- 
ly for broadcasting and at a scale 
set up by the AFM which is suffi- 
cient to cover such employment of 
musicians. Phonograph records, 
they say, are primarily for home 
use and the musicians have a jus- 
tifiable complaint when these discs 
are used on the air or in restaurant 
juke boxes where they compete with 
live musicians for employment. If 
the union were to stop these com- 
mercial uses of phonograph records, 
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upon the broadcasters to provik 
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BS in charge 
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ruled that neither the performing 
artist nor the manufacturer of a 
phonograph record has any right 
to control or restrict its use after 
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recording company until the APY 
has notified them of its plans ani 
demands in more concrete fom 
than Mr. Petrillo’s convention at. 
dress. 


Danger to Small Stations 

While there is no doubt that both 
the transcription and the broad- 
casting industries will do all that 
they can to fight any move of the 
AFM to eliminate or curtail the 
supply of recordings for use on the 
air, it was pointed out that this 
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Fleischmanns Show fF" would 2 
fight would present quite different ew York of P 
problems from the war with AS- WITH THE START June 28 dirsident and 
CAP. In that struggle, the industry the summer hiatus on NBC ten on vacati 
established its own music licensing the Edgar Bergen - Charlie MBsback at -hs de 






Carthy program, sponsored 
Standard Brands, New York, fw 
Chase & Sanborn coffee, the com 
pany is arranging for the baker’ 
division of its Fleischmanns Yeas 
product to sponsor a special vari 


organization to combat ASCAP’s 
previous monopoly and the Govern- 
ment forced ASCAP to drop cer- 
tain monopolistic practices which 
were not in the public interest. 
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_ Bits Business 

BEST LOCAL NEWS STORY of the year literally floated right inPahington at 

the open doors at KROC, Rochester, Minn., and the announcer on duty Newspape: 

ignored it! After a solid week of rain, Cascade Creek overran its bal “radio, Mr 

and dunked KROC’s transmitter building in three feet of water. The "ral manag 

operators on duty suppressed a strong desire to tell the listeners about I 8%. He was 
as the water slowly climbed to waist-depth. Due to wartime restrictiO™Biy,, eee 
however, this was impossible so they calmly cut the power just oo me and aft E 
tubes began to sizzle. Then, for three hours, until they were rescued bj served sted 
boat, they amused themselves by warding off the rabbits, field Se tars He _ in 
gophers, frogs and pheasants which sought to share their tiny 38 Pour € Joine 
KROC was off the air less than 12 hours. Damage is estimated at $1,500 Co. in 
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jsact Status of New Duties 
ih CBS Not Yet Fixed 


pESIGNATION of Earl H. Gam- 
inns, general manager of WCCO, 
imneapolis, and a pioneer figure in 
yidwest radio, as head of the 
Washington activities of CBS, to 
sume the duties vacated by Lt. 
(om. Harry C. Butcher, now on 
ive duty in the Navy, was re- 
urted likely last week in industry 
ircles. 

The precise nature of the ap- 
wintment is not yet known. Com. 
jutcher, it was understood, re- 
signed his post as vice-president of 
BS in charge of Washington ac- 
ities, but it was assumed the 
signation was accepted only for 
he duration. 
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Active in Industry 


Prominent in industry affairs, 
Mr, Gammons is a district director 
¢ the NAB, having been elected 
is year for another two-year 
m. It is thought he will relin- 
mish that post upon appointment 
the Washington assignment, 
since he will no longer be a resident 
in District 17. Plans for a _ spe- 
ul election will likely be made by 
e NAB. 
Upon Com. Butcher’s resigna- 
in William S. Paley, CBS presi- 
lent, said designation of his suc- 
ssor would await the return to 
New York of Paul W. Kesten, vice- 
mesident and general manager, 
ln on vacation. Mr. Kesten now 
sback at-hs desk. With the formal 
mouncement of the Gammons ap- 
wintment, it is expected Mr. 
Aesten also will name his succes- 
wat WCCO. The new Washing- 
m executive is not expected to 
ke his post for at least a couple 
if weeks. 
lt, Com. Butcher was honor 
ust at a luncheon tendered him 
t Washington last Thursday by 
ime two dozen friends and for- 
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Yo ; 
er met associates. He was presented 
a regulation Navy dress 
ord. Toastmaster was F. M. 






Soop) Russell, NBC Washngton 
‘president. Among those pres- 
at. were Stephen T. Early, Presi- 
Mllai press secretary; FCC 
airman James Lawrence Fly; 
t FCC Chairman E. O. Sykes; 
Joseph E. Redman, Director 
: Naval Communications, Com. 
ither’s chief; Lt. Paul M. Segal, 
ngton attorney also in the 
ite of the Director of Naval Com- 
miiications; Edward Klauber, 
peman of the CBS Executive 
Mithittee; J. J. Pelley, president 
Me Assn. of the American Rail- 
ms; Merle Thorpe, editor of Na- 
ms Business; Louis G. Caldwell, 
right int'#’%shington attorney. 













































































































er on dull newspaperman before he en- 
1 its ba ‘i radio, Mr. Gammons has been 
va tote ml manager of WCCO since 
estrictions Bry € was on the news staff 






just as th = Minneapolis Tribune both be- 
rescued bY and after World War I, hav- 
field mice f* *tved in the Army for two 
iny jslant £8. He joined Washburn Crosby 
4 at $1,500 Fr Co. in 1919 and served in 
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MR. GAMMONS 


its publicity department until 1924. 
WCCO was founded in September, 
1924, and Mr. Gammons joined the 
station the following month. He 
served successively as publicity di- 
rector, sales manager, assistant 
manager and general manager. 

A native of Iowa and a graduate 
of Cornell College, Mt. Vernon, 
Iowa, Mr. Gammons first worked 
on the Cedar Rapids Republican & 
Times from 1915 until 1917. He 
then went to Minneapolis and has 
been a resident there since. 





Davis for Quink 


PARKER PEN Co., Janesville, 
Wis. starting June 27 will sponsor 
five-minute newscasts by Elmer 
Davis on 57 CBS stations Satur- 
days and Sundays at 8:55-9 p.m. 
Program will promote Quink, 
Parker ink product. The commenta- 
tor is sponsored the remaining five 
days of the week at the same 
time by Johns-Manville Corp., New 
York (insulating materials). J. 
Walter Thompson Co., Chicago, is 
the agency, recently appointed, for 
Parker Pen and handles the Johns- 
Manville account. 





Lottridge Injured 


J. BURYL LOTTRIDGE, man- 
ager of WOC- Davenport, Ia., 
suffered serious injuries Friday, 
May 29, when he was involved in a 
three-car accident on the outskirts 
of Davenport. Lottridge was 
thrown through the windshield of 
his machine and sustained a con- 
cussion, basal skull fracture, 
sprained back and miscellaneous 
cuts. He lay in a coma until Mon- 
day evening, June 1. Although still 
in serious condition, Lottridge has 
shown improvement, the station 
reports. 





Blair for Atlantic 


JOHN BLAIR & Co. has been ap- 
pointed national sales representa- 
tive for the Atlantic Coast Net- 
work, it was announced last week 
by Edward Codel, general manager 
of the Bulova-Lafount regional 
network which is planning to be- 
gin operations in the Boston-to- 
Washington Atlantic Coast area 
early in July, with the exact date to 
be announced shortly. 


Fly 


Confers With President 


As End of Term Approaches 


SPECULATION over reappoint- 
ment of James Lawrence Fly as 
chairman of the FCC came into the 
open last Tuesday, after the official 
spent about 15 minutes in confer- 
ence with President Roosevelt. His 
present term expires June 30. 


Queried by newspapermen upon 
his departure from the executive 
offices, Mr. Fly was noncommittal. 
He was asked about rumors that 
he might not be reappointed. “I 
haven’t heard any such reports,’ 
the chairman retorted. 

Asked whether his nomination 
might be going to the Senate soon, 
Mr. Fly responded: “That’s a 
matter for the President to decide.” 


Presidential Secretary Stephen 
T. Early, queried about the confer- 
ence, said he did not know what 
was discussed. He indicated, how- 
ever, that he knew of no obstacle 
to reappointment of the FCC head, 
from which inference was drawn 
that he would be renamed for a 
seven-year term from June 30. 


There has been considerable talk 
in both Government and industry 
circles about Mr. Fly’s reappoint- 
ment. Customarily, it was pointed 
out, the President renominates in- 
cumbents of Federal posts several 
months in advance of expiration, in 
order to give the Senate adequate 
time for confirmation. The _ re- 
nomination would go to the Senate 


Interstate Commerce Committee 
for consideration and report to the 
Senate. 

Mr. Fly was named to the Com- 
mission in 1939 as successor to 
Frank R. MecNinch, of North Caro- 
lina, who retired because of ill 
health and who now is a special as- 
sistant to the Attorney General. 

There also has been conversa- 
tion about the possible creation of 
a War Communications Board or 
of the post of Communications Co- 
ordinator. Mr. Fly’s name has been 
mentioned in connection with such 
a post, if created. This would 
parallel the assignment of Joseph 
Eastman, member of the Interstate 
Commerce Commission, who is di- 
rector of defense transportation. 
Reports also have been current, 
though not verified, that Mr. Fly 
might be named to an important 
power development post in the war 
interest. 

Controversy over Mr. Fly’s 
stewardship has arisen in Con- 
gress, notably in the House. There 
is still pending before the House 
Rules Committee the resolution 
(HRes-426) of Rep. Cox (D-Ga.) 
to conduct a full-scale inquiry into 
the FCC. Rep. Cox has announced 
his intention of answering a pur- 
ported “smear” by Chairman Fly 
on the floor of the House, and per- 
sistently predicts that his resolu- 
tion will be reported favorably. 





New Local Is Granted Portsmouth, Va., 
As Secretary of Navy Points to Need 


ACTING on a recommendation of 
the Secretary of Navy that there 
is an “urgent need” for a station in 
Portsmouth, Va., naval base and 
war industry center, the FCC on 
June 10 granted a_ construction 
permit for a new local outlet in 
that city to Portsmouth Radio 
Corp. It will operate with 250 watts 
fulltime on 1490 kc. 

The action is one of the Commis- 
sion’s few departures from its war- 
dictated policy of freezing all as- 
signments and curtailing new sta- 
tion grants, except where an ex- 
ceptional need is shown. 

According to the permitee, ap- 
paratus to be used in construction 
is on hand and will not require 
diversion of strategic war mate- 
rials. The Secretary of the Navy, 
in making his recommendation, 
pointed out that Portsmouth had 
grown to be one of the nation’s 
most vital districts with its huge 
Navy and shipbuilding yards. At 
present, Portsmouth has no station, 
although it is just across the river 
from Norfolk with WTAR, and 
near Newport News with WGH. 

Principals in Portsmouth Radio 
Corp. are T. W. Aydlett, half-own- 
er of WCNC, Elizabeth City, N. C., 
22% stockholder; M. B. Simpson, 


Elizabeth City attorney, 22%; Tom 
attorney 


E. Gilman, and Ports- 






mouth realtor, 12.5%; W. K. 
Hodges, chain drug store operator, 
bank president and realtor, 12.5%; 
L. A. McAlpine, local physician, 
6.2%; R. A. Robertson, owner of a 
real estate and rental business, 
6.2%. Messrs. Gilman, Hodges and 
McAlpine are president, vice-presi- 
dent and secretary-treasurer, re- 
spectively. 

Grant is the fifth of the year, 
one of which has already been 
rescinded, and the first since the 
freezing of assignments. New sta- 
tions are the 50,000-watt KXEL, 
Waterloo, Ia., which goes on the 
air this week; WSNY, Schenec- 
tady; WJRM, Elkins, W. Va. The 
two last-named are 250-watt locals, 
both on 1490 ke. A fifth station had 
been authorized for Kodiak, Alaska, 
also on the recommendation of the 
Secretary of Navy, but later was 
rescinded. 


N. Y. Milk Plans 


FOR THE eighth consecutive year, 
J. M. Mathes, New York, has re- 
ceived the contract for the New 
York State Milk Publicity Cam- 
paign for which $300,000 will be 
spent during 1942-43. In former 
years, the account has used spot 
announcements on some 17 New 
York stations. Plans for the com- 
ing drive will be announced early 
in July. 
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Fly Opens FCC Case Against Sanders Bil 


Gives Long Review 
Of Various War 
Activities 


WITH INDUSTRY testimony, pro 
and con, completed on the Sanders 
Bill (HR-5497) to remake the FCC, 
the House Interstate & Foreign 
Commerce Committee last Thurs- 
day and Friday entered the initial 
phase of the “Government case” 
through appearance of FCC Chair- 
man James Lawrence Fly. But an- 
ticipated fireworks failed to de- 
velop. 

Members of the Committee, at 
adjournment last Friday, frankly 
posed the question whether they 
were being “filibustered” and won- 
dered why. Mr. Fly, in a half-hour 
appearance Thursday and during 
two hours of testimony Friday, 
discussed almost entirely national 
defense and war activities of the 
FCC and the Defense Communica- 
tions Board, of which he also is 
chairman. He did not touch upon 
the legislative issues, but said he 
would get to the merits later. 


Fly To Return 


The hearings were recessed un- 
til Wednesday (June 17), when 
Chairman Fly resumes his testi- 
mony. Then other FCC witnesses 
are expected to appear, possibly 
including Commissioner C. J. Durr, 
Chief Engineer E. K. Jett, and 
General Counsel Telford Taylor. 
Commissioner T. A. M. Craven, 
representing the FCC minority and 
who persistently has opposed FCC 
policy actions without specific Con- 
gressional direction, also is to tes- 
tify at the Committee’s behest. 

While Committee members, fol- 
lowing the initial Fly presentation, 
asserted some of his comments on 
wartime functioning of the FCC 
were “interesting”, they neverthe- 
less ventured that it was not re- 
sponsive to legislation before the 
Committee. Mr. Fly used a detailed 
outline, rather than a prepared 
statement. It was apparent his tes- 
timony would be lengthy. 

Broadcasting as such, and the 
issues presented in the legislation, 
he said in prefacing his testimony, 
are really secondary factors because 
the FCC is not licensing new sta- 
tions and because the Commission 
feels that the status quo ought to 
be maintained in radio for the dur- 
ation. The only other reference to 
the pending legislation was at the 
outset of his testimony Friday, 
when he contended that the bill is 
“fostered only by a minor segment 
of the industry and two or three 
predominant interests in that minor 
segment.” 

Last Friday rumor had reached 
the Committee that Mr. Fly had 
been renominated for another sev- 
en-year term by President Roose- 
velt. His present term expires June 
30. While his reappointment is an- 
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ticipated, it developed this report 
was premature. 

Mr. Fly essayed to develop that 
the functions of the FCC have 
shifted materially since the war 
and that peace-time problems now 
are insignificant. 

He pointed out, for example, 
that substantially half the FCC’s 
personnel and almost half its ap- 
propriation of some $5,000,000 is 
devoted to war activities. He de- 
scribed in infinite detail the func- 
tions of she FCC’s monitoring ser- 
vice, now called its Radio Intelli- 
gence Division, of its Foreign 
Broadcast Monitoring Service, and 
of all other aspects of its war 
work with other Governmental 
agencies. 


Illicit Stations Caught 


He graphically depicted to the 
Committee how illicit stations were 
tracked down, how espionage has 
been intercepted, and how airplane 
rescues, ship sinkings and other 
enemy acts were reported. 

Testimony of a confidential na- 
ture could be given in executive 
session, these members stated, as 
were some of Mr. Fly’s “off the 





Running account of Sanders 
Bill hearings will be found 
starting on page 48. 











record” observations. Mr. Fly’s 
final quarter-hour of testimony was 
in executive session, and covered 


largely FBMS war intelligence 
work. 
International shortwave opera- 


tions also came into the picture. 
Mr. Fly observed that there is lit- 
tle advertising over these stations, 
despite the fact that they are au- 
thorized to handle commercials, 
and that he regarded the adver- 
tising as “more in terms of irri- 
tation than anything else’. Beyond 
that, he held international broad- 
casting “has no great promise of 
commercial success,” but he did 
commend it as “the greatest type 
of public service in the business.” 


Caldwell-Spearman Appear 


Prior to Mr. Fly’s appearance, 
the Committee heard Louis G. 
Caldwell, general counsel of MBS 
and first chief counsel of the Fed- 
eral Radio Commission, who testi- 





Provisions of Foreign Language Code 
Drastically Revised at Joint Meeting 


CONVINCED after receiving reac- 
tions from several foreign lan- 
guage broadcasters that their code 
for voluntary regulations of broad- 
casts in foreign tongues was too 
drastic, Foreign Language Broad- 
casters Wartime Control at a meet- 
ing in Washington last Friday with 
representatives of the Office of Cen- 
sorship and the NAB rewrote the 
more stringent provisions of the 
document. 

The changes are designed to 
place responsobility for station op- 
eration upon station licensees, 
where it was said properly to be- 
long, rather than upon the commit- 
tee. Provisions specifying that the 
executive committee of the Control 
shall make final decisions on suit- 
ability of persaonnel and that sta- 
tions shall agree to abide by deci- 
sions of the executive board in re- 
gard to personnel, sponsors and 
programs were eliminated entirely 
[BROADCASTING, June 8]. 

Instead a provision was sub- 
stituted under whch it was agreed 
that no broadcaster will employe 
any peron whoe pat record indi- 
cate he might not cooperate in the 
war effort. 

Alo eliminated was the provision 
that stations will broadcast, ac- 
cording to limitation of their for- 
eign language time, as much anti- 
Axis, pro-Democratic material as 
may be deemed necessary by the 
Committee. The code now provides 
simply that all foreign language 
programs will “continue to con- 
tribute to the war effort”. 

Revision of the code was effected 
after several foreign language 


broadcasters had protested against 
the orginal draft which they had 
been requested to sign post haste 
in a communication sent out June 3. 
Several members brought this to 
the attention of the NAB and 
Beville Miller, NAB president, and 
C. E. Arney Jr., assistant to the 
President, invited the Committee to 
dscuss the proposed revisions 

Present at the meeting in addi- 
tion to Messrs. Miller and Arney 
were Arthur Simon, manager of 
WPEN, Pihladelphia, and chair- 
man of the Control; Harry D. 
Henshel, WOV, New York; Joseph 
H. Lang, WHOM, Jersey City, 
treasurer of the Control. Represent- 
ing the Office of Censrship were J. 
Harold Ryan, radio censor, and 
Stanley P. Rchardson, his assist- 
ant. 

It was reported that approxi- 
mately 60 stations in the foreign 
language field had already signed 
the more stringent code. Instead 
of 210 stations in this field, Mr. 
Simon indicated that the number 
of stations handling foreign lan- 
guage programs was in the neigh» 
borhood of 160. Immediately fol- 
lowing the war, he asserted, many 
stations which previously had car- 
ried only sporadic foreign pro- 
grams, dropped them entirely. 


The revised code was described 
as one which sets up standards 
with which stations can comply. 
The provisions removed were re- 
garded as mandatory rather than 
voluntary. As against eight points 
in the original code, there are ten 
in the revised document. 





fied on Tuesday and Wednesi,y. 
and Paul D. P. Spearman, forng, 
FCC general counsel, who appear 
in behalf of Network Affiliates ]y. 
on Thursday in opposition to cl 
channels and higher power, 

Mr. Caldwell expressed ye, 
pointed views on the legislatig, 
and strongly defended the Fc; 
network investigation. Speaking x 
an independent practitioner, hoy. 
ever, he urged amendments to th 
Act, differing from those propos 
in the Sanders Bill, and wy 
praise for his knowledge both ¢ 
the law and its application. 

Proposing his own recommeni. 
tions for amendment of the existiy 
law, Mr. Caldwell suggested foy 
fundamental changes. He urpa 
that safeguards be imposed agains 
censorship of programs as an jp. 
fringement of freedom of spes 

The most significant was thi 
broadcast station licenses, now ix 
sued for two years, be made pe. 
petual as in the case of commm 
carriers. The rights of the publ 
are fully protected through ty 
Commission’s power to revoke | 
censes, or compel modifications, } 
hedl. If Congress is unwilling ¢ 
go that far, he then suggested 
license period of substantial dun 
tion, such as 10 or 20 years. 

Finally, Mr. Caldwell urged 
change in FCC procedure so thi 
present processes under which th 
FCC can revoke first and hea 
afterwards would be thrown ini 
reverse. Under existing process 
the respondent gets adverse pul 
licity giving the impression thi 
he already has been found guilty 
instead of being merely charge 
with guilt, he said. 

Mr. Spearman, as spokesman fij 
NAI, appeared primarily to answd 
previous testimony of Victor Sholi 
director of Clear Channel Bro 
casting Service, representing 1 
dependent Class I-A stations, Wi 
had urged protection of such # 
sognments for rural and small-to 
service. The substance of ii 
Spearman’s argument was t 
such stations were actually in qué 
of higher power of the order ® 
500,000 watts, and that their » 
terests were purely economic. 4 
questioned the “love and affecti 
for farmers” which he said li 
been evinced by Mr. Sholis. 

In his prepared statment, My 
Spearman urged Congress t ® 
clude in any new act or amet 
ment to existing law “a sp@ 
limitation of 50 kw. as the ma 
mum power with which any sta 
could be permitted to operate. 


Ford Ponders 


FORD MOTOR Co., Detroit, # 
Friday informed BROADCASTING 
was definitely considering ae 
stitutional network program. i 
type of program, network and ott 
details were not divulged by a 
company spokesman, who Bre 
decision would be reached 
the next few weeks. Maxon * 
Detroit, is the Ford agency. 
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Nearing the end of their furloughs, recently, a couple of soldiers 
up in the Northwest started back for camp. A telegram granting 
two weeks’ additional leave just missed them. Whereupon, Cedric 
Adams, WCCO’s noontime newscaster for Butternut Coffee, put 
the story on the air...and the boys returned home to enjoy added 
days with their families. 

Things like that get around in the Northwest. Soon the Still- 
water (Minn.) Post-Messenger appeared with a letter from the 
editor printed atop the editorial column. Among other compli- 
mentary remarks, the editor said to Cedric Adams: “That was a 
peach of a thing you did... To show our appreciation we went out 
and bought Butternut Coffee.” 

The editor's letter reflects the feelings of the million radio 
families in WCCO’s primary listening area. To them we're a 
friend of the family —thanks to eighteen years of select entertain- 
ment and service. WCCO brings to advertisers the benefit of this 
emotional tie—hand-in-hand with the strongest coverage of 


people and markets in the Twin Cities and the Northwest. 


W ( ( 0 50,000 WATTS WHERE IT COUNTS THE MOST 


MINNEAPOLIS-ST. PAUL. Owned and operated by the Columbia 
Broadcasting System. Represented by Radio Sales with offices located F$ 
in New York, Chicago, Los Angeles, St. Louis, San Francisco, Charlotte fy 





Inventory Requirements Eased 
To Meet Normal Operations 


Stocking of Materials for Military Needs to Be 
Permitted Without Affecting Regular Stocks 


ATTENTIVE to radio last week, 
the War Production Board issued 
an interpretation of orders P-129 
and P-130 affecting inventories and 
exempted communications from the 
priorities regulation No. 11 which 
makes it necessary for a company 
to maintain a separate inventory 
if its past or anticipated use of 
metals or other scarce materials 
amounts to $5,000 or more in a cal- 
endar quarter. 

At the same time, the communi- 
cations branch of the WPB was en- 
gaged in a special effort to deter- 
mine the essential requirements of 
copper and other critical materials 
for radio, which are vital to the 
new programs of the armed forces 
and essential civilian services. 

Military Needs 

The urgency of this task was em- 
phasized by the changeover from 
the present prorities application 
method to the Production Require- 
ments Plan, effective July 1, under 
which all manufacturing com- 
panies are allocated ther supplies 
of strategic materials for the third 
quarter of 1942. 

In Priority Regulation Order No. 
11 issued June 10, the field of com- 
munications was exempted but 
WPB officials indicated this would 
not continue once the necessary de- 
tails have been worked out. 

Also on June 10, the WPB an- 
nounced that restrictions on inven- 
tories in the radio field have been 
modified to allow material for spe- 
cific Army, Navy and other war 
projects to be stocked without in- 
terference with normal operating 
inventories. This action came as the 
WPB acted to clarify preference 
rating order P-129 and P-130 to 
eliminate the hardship worked on 
companies which have been forced 
to acquire large inventories of ma- 
terial for specific projects author- 
ized by the WPB director of indus- 
try operations. 

According to the interpretation 
issued, inventories of materal do 
not include material intended for 
use in special projects authorized 
by WPB or any equipment of an 
outmoded type reserved by an oper- 
ator for reuse as a practical con- 
servation measure to meet probable 
future operations. 

At the same time the interpreta- 
tions require companies to include 
in ther inventories all items of sal- 
vaged material and supplies wheth- 
er held for reuse or sale as junk, 
such items counting in the inven- 
tories until they have been physical- 
ly incorporated into maintenance, 
repair, operatng construction or 
other projects. 

This interpretation follows up 
the suspension of the inventory re- 
quirements until Sept. 1 and allows 
time for the necessary adjustment 
to the inventory system. 


The interpretations for P-129 
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and P-130 were identical and read 
as follows: 


“Operator's Inventory of Materials” 
as employed in Paragraph (g) (1) 
(i) and (ii) of Preference Rating Or- 
der P-129 shall include all items of 
new and/or salvaged Material and sup- 
plies on hand, whether held for current 
use or for sale as junk, until physically 
incorporated into plant by way of 
Maintenance, Repair. Operating Con- 
struction or otherwise, and without re- 
gard to whether or not such itefs of 
Material are carried in the Operator's 
accounting records under “Material 
and Supplies Account. 

“Operator's Inventory of Material” 
shall not include any equipment of a 
superseded type reserved by an Opera- 
tor for re-use, as a practical measure 
of conservation to meet probable fu- 
ture operating contingencies; any Ma- 
terial identified for use in special proj- 
ects which have been = specifically 
authorized by the War Production 
Board upon project applications of an 
Operator, or any Operating Supplies 
which are in the process of being con- 
sumed by an Operator.” 


Meanwhile, no word was forth- 
coming from WPB on the broad- 
cast industry’s conservation-pooling 
plan for transmission equipment 
recommended by the DCB. This 
plan which had its origin in the 
Domestic Broadcasting Committee 
of the DCB, was submitted to the 
WPB [BRroaDCASTING, May 25] and 
is presumed to be in the hands 
of Director Donald M. Nelson to- 
gether with the recommendation 
of Leighton H. Peebles, chief of 
the communications branch and 
Frank H. MacIntosh, chief of the 
branch’s radio section. 





BROADCAST SESSION 
IS SLATED BY AFA 


THE RADIO advertising meeting 
to be held at the annual convention 
of the Advertising Federation of 
America June 21-24 at the Hotel 


Commodore, New York, will be 
under the direction of the NAB 
Department of Broadcast Ad- 


vertising. 

Three talks will highlight the 
radio meeting scheduled for the 
morning of June 24. Samuel R. 
Rosenbaum, president of WFIL, 
Philadelphia, will speak on “Ra- 
dio’s Greatest Challenge”; John M. 
Outler, commercial manager of 
WSB, Atlanta, and recently named 
chairmai’ of the NAB Sales Man- 
agers Executive Committee will de- 
liver “Radio as an Advertising Me- 
dium in Wartime”; and Lt. Col. 
Ed. M. Kirby, chief of the radio 
branch, Army public relations, will 
talk on “Radio Goes to War”. 

Other NAB attendees will be 
Arthur C. Stringer, director of 
promotion, and Frank E. Pellegrin, 
director of broadcast advertising, 
who will have charge of a radio 
exhibit at the convention’s adver- 
tising exposition. 


KITS, Springfield, Mo., has joined 
Mutual, making that network’s 205th 
affiliate. Station, owned by Independ 
ent Broadcasting Co., operates on 250 


watts, 1400 ke. 


OCD. STARTING NEW 
RADIO WAR SERVICE 


THE Office of Civilian Defense, 
FCC and the Defense Communica- 
tions Board last week jointly an- 
nounced creation of a new civilian 
defense and State guard radio ser- 
vice to be known as the “War 
Emergency Radio Service.” Ama- 
teur radio operators and all li- 
censed operators of other services 
will be eligible upon proper certi- 
fication to operate in the civilian 
defense radio services, although a 
new operator’s license will have to 
be issued. 


Applications for the new service 
will be entertained only after for- 
mal FCC, DCB and OCD rules and 
regulations have been thoroughly 
studied and a complete operating 
plan has been submitted together 
with necessary certification. 
Licenses will be issued only to 
local government agencies and 
strict controls are set up to issue 
the necessary measure of security 
and control requirements commen- 
surate with wartime operations. 
The stations in the War Emergency 
Service will operate on ultra-high 
frequencies and with a limited pow- 
er of 25 watts input to the final 
stage. 

Authorization includes all types 
of service, including unmodulated 
carriers, code, phone, two-way mo- 
bile fixed portable, and fixed port- 
able operation. The Office of Civi- 
lian Defense is issuing specific 
planning instructions for the ap- 
plication of civilian defense war 
emergency radio services in the 
control system. 





DCB RULE CURTAILS 
SEVERAL SERVICES 


ALLOTMENT of materials for 
amateur or Class 3 experimental 
stations is forbidden in an order 
recommended to the War Produc- 
tion Board June 12 by the Defense 
Communications Board. Future au- 
thorizations of materials to aero- 
nautical fixed domestic stations are 
curtailed by the recommendation, 
which follows in text: 


1. No future authorizations involving the 
use of any materials shall be issued by 
the FCC nor shall further materials be 
allocated by the WPB, to construct or 
to change the transmitting facilities of 
any amateur or Class 3 experimental 
station. 


2. No future authorizations involving 
the use of any materials shall be issued 
by the FCC nor shall further materials 
be allocated by the WPB to construct or 
to change the transmitting facilities of 
any Aeronautical Fixed (domestic) Sta- 
tion, Itinerant Air-Craft Station, Flying 
School Station, or station operating in 
the Emergency and Miscellaneous Radio 
Services; provided, however, that upon 
a proper showing that any such station 
serves an essential military need or a 
vital public need, which cannot otherwise 
be met, the Commission and the War 
Production Board will take action com- 
mensurate with the 
particular facility in question. 

The foregoing applies to the fol- 
lowing classes of stations which 
are defined in the Rules & Regula- 
tions of the FCC: 


Amateur stations: Class 3 experimental 


stations; emergency radio service State 
Police Stations, Municipal Police Stations, 
Zone Police Stations, Interzone Police 


Stations Special Emergency Stations, For- 
estry Stations, Marine Fire Stations; Avi- 
ation Radio Service Aeronautical Fixed 
(domestic) Stations, Itinerant Aircraft 
Stations, Flying School Stations; Miscella- 
neous Radio Service Provisional Stations, 
Motion Picture Stations, Relay Press Sta- 
tions, Geological Stations. 


importance of the ° 


Radio Is Mobilize 
For Rubber Driy 


Roosevelt Announces 2-Wa 
Campaign of Salvage 


NATIONWIDE salvage of Seta 
rubber was announced by Presiden 
Roosevelt on June 12, at his regu. 
lar bi-weekly press conference, 4; 
the same time he said that the eg, 
paign would last two weeks begip. 
ning June 15 at 12:01 am. wij 
400,000 filling stations throughoy 
the nation serving as_ collectin 
depots, purchasing the scrap at| 
cent a pound. 

On Friday evening at 6:45 pn 
(EWT) the four networks carrig 
a five-minute transcribed addres 
from the President explaining tk 
reasons which make the rub 
drive necessary. West coast station 
rebroadcast the address at a late 
hour. The transcription was pr. 
pared with the cooperation of th 
Office of Facts & Figures on Frityy 
morning. 


The need for immediate coopen. 
tion made it necessary for the OF? 
to mobilize the radio industry ¢ 
once. Telegrams were sent to ever 
station in the nation calling up 
them for instant support. An ot 
line of the campaign was prepared 
and mailed out to every station fr 
aid in the preparation of spct 
nouncements. In addition a bat. 
ground of the rubber crisis wa 
prepared and mailed along wit 
sainzle spot announcements whit 
were prepared by the radio adv 
vury committee of the Advertisix 
Council. 

Since the plans for the drive & 
veloped so suddenly, it was imps 
sibie to include spot announcement 
fur the first week of the campaig 
through the usual allocation pr 
gram of the OFF. To offset thi 
telegrams were sent to networl 
sponsors and to the networks thet- 
selves suggesting spot annount 
ments during the first week of tlt 
campaign. 

On Saturday, June 13, 2:44 
p.m., Archibald MacLeish, directs 
of the OFF addressed station of 
cials through the country by meals 
of a closed circuit address to lt 
form them of the details necessel] 
to the success of the campaign. 


NAVYMEN ALL, like their boss 
John A. Kennedy (center), head 
the West Virginia Network, 
has gone on active duty as 4 jieu- 
tenant commander, two more = 
members enlisted as pefty officer 
the day after Pearl Harbor. The} 
are John Sinclair (left) and 
Eiland, of the sales and announeitt 
staffs, respectively. 
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campaip N account of the war emergency, WLAW on June lst requested 
ation prt 
fFset this er ; ; 
» network its 50,000 watt application which had been filed with the FCC on 
orks then- 
enna February 24, 1941. 
eek of tht 
. ae In the FCC’s decisions of April 8, 1942, WLAW’s 50,000 watt applica- 
h, director 
tation of ; . 
by meats looked forward, a goal in the march of progress. 


nts whidl 
dio advis 
ess to it 
necessa) 


dvertising 
the Federal Communications Commission to dismiss without prejudice 
spall Conditions have changed. Today individual plans must be cast aside, 


tion was designated for hearing. That was an event to which we had 





and all efforts concentrated on one end, the attainment of VICTORY 


in the great World struggle. In keeping with this spirit WLAW 





formally requested that its application be dismissed. 
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Major Changes in Affiliation 
Are Effected in New England 


Four Stations Join Blue Network, MBS Gains 
Three and WBZ-WBZA Transfer to NBC 


NETWORK outlets in New Eng- 
land this week are undergoing a 
number of major changes in affili- 
ation, which will result in four new 
stations joining the BLUE Net- 
work, bringing its total number of 
affiliates to 128. The Westinghouse 
Radio Stations in Boston, WBZ- 
WBZA, will switch from the BLUE 
to NBC, while MBS will gain three 
outlets in that section. 

The four stations joining the 
BLUE June 15 will be welcomed to 
their new network with a special 
three-day tour of New England by 
Prescott Presents, afternoon vari- 
ety show, which will originate at 
the stations so they may partici- 
pate. 

Tour of Studios 


Monday, it will be heard from the 
studios of WHDH, Boston, which 
replaces WBZ, that city; Tuesday 
from WFCI, Pawtucket, former 
MBS outlet, which replaces WEAN, 
Providerice, previous BLUE outlet 
going over to MBS and Wednesday 
from WEIg, New Haven. 

The BL\X® program will not be 
heard from WNAB, Bridgeport, 
Conn., fourth station in the group 
of new BLUE affiliates. Local an- 
nouncers, production men, script 
writers and talent of the three sta- 
tions will share in the production 
of the three special programs with 
Allen Prescott as mc. 

NBC, as its special salute to the 
synchronized, WBZ-WBZA 
becoming new affiliates, is sending 
the Fred ‘Waring Pleasure Time 
program to Boston for the entire 
week of June 15. The show, regu- 
larly heard on NBC Monday 
through Friday at 7 p.m. for Ches- 
terfield cigarettes, will originate 
from the grand ballroom of the 
Hotel Statler as one of the several 
events NBC is arranging in honor 
of WBZ-WBZA. 

WNAC, Boston, key Yankee Net- 
work station, and former NBC out- 
let, is joining MBS this week, while 
WAAB in Boston, which contin- 
ues as an MBS station, will be off 
the air for a two-week period dur- 
ing the time its transmitter is 
transferred to Worcester. The situ- 
ation in that city will change 
further next spring when WTAG 
switches its affiliation from NBC 
to CBS, effective April 5, 1943. 
WORC is the present CBS Wor- 
cester outlet. 

In Providence, MBS will have 
WEAN as its exclusive outlet when 
WFCI becomes a BLUE affiliate. 
Since April 12, however, WFCI has 
been scheduling BLUE sustaining 
programs as well as commercial 
broadcasts at times when WEAN 
was unavailable. Also changing 
network affiliation on June 15 is 
WICC, Bridgeport, formerly a 
BLUE and Mutual outlet, now be- 
coming exclusively Mutual. 
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NEWSROOM DEDICATION at 
San Francisco’s Radio City was 
effected recently by Walter Win- 
chell, who keyed a Sunday night 
broadcast of the Jergen’s Journal 
for the BLUE from the new coast 


studios. Looking over Winchell’s 
shoulder as he puts the finishing 
touches on his script prior to the 
broadcast is Blaine Butcher, of the 
New York office of Lennen & 
Mitchell, account agency. 


Lanny Ross for Camels 


LANNY ROSS, singer, formerly 
heard on his own CBS program 


under sponsorship of Campbell 
Scup Co., Camden, N. J., for 
Franco-American spaghetti, has 


been selected as m.c. of the new 
Camel Caravan variety program 
to start on CBS July 10 for R. J. 





Reynolds Tobacco Co., Winston- 
Salem, N. C. 
Lydia Suspends 


LYDIA PINKHAM MEDICINE 
Co., Lynn, Mass., which has been 
using some 200 stations for a cam- 
paign of one-minute transcribed 
announcements for its proprietary 
products, last week cancelled the 
entire campaign on a temporary 
basis. No reason was given, but it 
is understood not to be a permanent 
move. Agency in charge is Erwin, 
Wasey & Co., New York. 





Hope, Fibber at Top 


THE MAY 30 Hooper “National” Pro- 
gram Ratings Report places Bob Hope 
in first place with a 32.2 rating, fol- 
lowed by Fibber McGee with 30.6. 
Following in the ranking are: Charlie 
McCarthy, The Aldrich Family, Jack 
Benny, Radio Theatre, Coffee Time, 
Walter Winchell, Mr. District Attor- 
ney, Kay Kyser, Time To Smile, Bing 
Crosby, Fred Allen, Rudy Vallee and 
Bandwagon. Red Skelton still leads 
the list of programs measured by 
Hooper in a partial rather than a full 
“national” survey. 





RMA Contributions to the War Effort 


Get Official Praise 


MARSHALLING forces behind the 
nation’s war effffort, over 400 ra- 
dio manufacturers now almost en- 
tirely engaged in war production 
convened last Tuesday for the 18th 
annual and first war-time conven- 
tion of the Radio Manufacturer’s 
Association, at the Stevens hotel, 
Chicago. W. L. Batt, senior deputy 
of the War Production Board, cited 
the staggering military radio pro- 
gram while the necessity of main- 
taining present radio communica- 
tion services was emphasized by 
Chief Leighton H. Peebles of the 
WPB Communications Branch. 

The industry was praised by Ray 
C. Ellis, chief of WPB Radio and 
Radar Branch, and Parker E. Wig- 
gin, deputy radio procurement of- 
ficer of the U. S. Signal Corps, for 
its unparallelled speed in convert- 
ing into war production. 

A Staggering Task 

Special messages were sent by 
FCC Chairman James L. Fly, 
“Congratulations to the industry on 
the grand job it is doing”,—and 
from James §S. Knowlson, director 
of the WPB industrial operations 
division and formerly president of 
RMA, praising the industry’s war 
contribution. 

Mr. Batt stated that the job of 
the radio industry in this war is 
staggering in its dimensions. “The 
firms that turned out $250,000,000 
worth of home sets last year are 


at Chicago Session 


now confronted with present war 
contracts for the Army and Navy 
of $400,000,000.” 

A new War Production Commit- 
tee was created to consider the ra- 
dio manufacturer’s general all-out 
war production problems. 

President Galvin, elected to head 
the association for another year, 
was presented a gold wrist watch 
at a luncheon, by A. S. Wells of 
the convention committee. Vice- 
presidents reelected were Ray H. 
Manson, Stromberg-Carlson Tel. 
Mfg. Co., Rochester; and James P. 
Quam, of Quam-Nichols Co., Chi- 
cago; new vice-presidents are M. 
F. Baleom of Hygrade Sylvania, 
Emporium, Pa.; Ray F. Sparrow, 
P. R. Mallory Bros., Indianapolis; 
and G. W. Henyon, General Elec- 
tric Co., Schenectady, N. Y. Bond 
Geddes of Washington was re-elect- 
ed executive vice-president, while 
John W. Van Allen was reappoint- 
ed general counsel. 

The following division chairmen 
were elected: set division, Ray H. 
Manson; tube division, M. F. Bal- 
com; parts and accessories, Ray F. 
Sparrow; amplifier and sound 
equipment, James P. Quam; trans- 
mitter division, George W. Henyon. 

Four new members of the board 
of directors were elected,—M. F. 
Balecom, W. P. Hilliard of Bendix 
Radio Corp., Baltimore; L. L. Kel- 
sey of Stewart-Warner, Chicago; 
J. J. Nance, Zenith Radio Corp. 





BROADCASTING © Broadcast Advertisig 






Fat Conservatig 


Plans Are Studie 


Radio and Other Media to} 
Used in Salvage Drive 


SALVAGE PLANS for fats 
oils were being developed by 
War Production Board last way 
but spokesmen pointed out tp 
were not yet ready to reveal] 
tails. 

Although radio and newspa 
figure prominently in the campaigy 
to enlist the cooperation of 
American housewife, WPB officish 
felt that specific plans should ¢ 
from the advertising agencies ¢ 
cooperating sponsors. No officg 
date has been fixed for the « 
paign’s start, but it is expected 
begin about July 1. 

Letters are being sent to 
stores dealing in food and y 
and frozen food locker plants, j 
forming them of the short 
which has grown from the domi 
tion of Far Eastern sources of f 
and oils by the Japanese. In fag 
this source represents almost ¢ 
third of our normal supply, 
cording to the WPB. 


Collection Centers 


































































Under present plans, retail chai 
operators will serve as collect 
centers, gathering from housewivg 
the fats resulting from home eo 
ing. In turn, these centers will 
the fats to renders; they will p 
ess the fats and turn them over 
the glycerine industry. 

To encourage saving instead d 
waste, radio and newspapers wil 
carry the bulk of the campaigi 
but posters, counter cards, tea 
sheets and similar reminder tet 
niques will be adapted. 

Fat waste in American homes 
day amounts to 1 billion pounti 
each year, according to WPB ett 
mates. By appealing to the nations 
housewives, the WPB hopes to ® 
claim about 200 million pounds 
year of pan drippings and cooking 
fats. 

































































































Cereal Spots 


NATIONAL BISCUIT CO., Nef 
York, is conducting a national 
campaign for Shredded Wheat @ 
31 stations in major markets. One 
minute transcribed announcemeli 
are heard on an average of 10 time 
weekly for a _  13-week 
Agency is Federal Adv. Agent 
New York. 

























































































































No Sub for Barrymore 


NO PERMANENT co-star will be 
sought to replace the late John Bam 
more on NBC's Sealtest Rudy Vi 
Program, according to Sealtest, 
York sponsor. While no special 
will be made to find a successor 
Barrymore, it is possible that a rer 
Jar partner for Vallee may be 
from among the guest stars to appa 
on the show each week for an indefuiltt 
period. 










































































































CONTRARY to the seasonal teal 
Saturday night radio listening duis & 
May was equal to that in January / 
cording to the Pulse of New 

analysis of program changes. 
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It was, of course, a shock. 


It would have shocked any secretary; not to mention Miss Laverty who 
was a reserved and more than ordinarily proper young lady. And it was, 
after all, her first day on the job. 


“Why, Mr. Dover!” she gasped, as she walked into the timebuyer’s 
office. 


“Yes?” said Dover, as he glanced up peevishly from the mass of papers 
on his desk. 


“Why... your...er PANTS,” murmured Miss Laverty, pointing awk- 
wardly to the tweed rolled neatly above Dover's hairy knees. Then, 
pating slightly, she hurried toward the door. 


“Silly creature!” said Dover, turning to his work. 


EXPLANATION—C. Dudley Dover, timebuyer, wore his pants 
knee-high because of the complicated facts he had to wade through to 
obtain a simple answer regarding station audiences. 


SERIOUS NOTE—Would you, perhaps, like to know HOW MANY people 
listen to your program in the average family? Would you, perhaps, like 
to know WHAT KIND of people they are? Income groups and such? It is 
these simple, down-to-earth facts that the “WOR Continuing Study of 
Radio Listening” is unearthing by personal interview once each month. 
This study has taken all the complicated hock and five-and-ten geometry 
out of audience measurement and reduced it to terms of people, not 
percentages. 


These findings are not for the exclusive use of WOR and its sponsors. 
They are—with certain confidential restrictions—available to all agen- 
cies and advertisers. Their purpose, obviously, is to give our present and 
prospective sponsors a greater profit for their radio dollar. 


CONCLUDING NUDGE-—For audience facts to be had nowhere else, write, 
call or wire 


at 1440 Broadway, in New York 





Elterich Is Named 
OCI Ad Consultant 


Joins Rockefeller Committee; 
Pierce Moved to Capital 


HAROLD N. ELTERICH, vice- 
president of Gotham Adv. Co., New 
York, has been granted leave to 
become a special consultant on ad- 
vertising for the Office of the Co- 
ordinator of Inter-American 
Affairs (Rockefeller Committee) 
in Washington. 

Mr. Elterich has specialized for 
the last 14 years in advertising 
placed by American companies in 
South and Central America, and 
will head the move by the Co- 
ordinator to encourage U. S. manu- 
facturers to continue their adver- 
tising in those countries. 


Pierce Transferred 


Russell Pierce, former  vice- 
president of J. Walter Thompson 
Co. in South America and New 
York, now with the Radio Division 
of the Rockefeller Committee, has 
been transferred from New York 
to the Committee’s Washington 
offices to serve as “content man”. 
He scrutinizes all programs and 
scripts to determine their feasi- 
bility for shortwave and transcrip- 
tion broadcasts over Latin Ameri- 
can stations. 

One of the three coordinate di- 
visions of OCIAA had a new chief 
last week, with the resignation of 
John Hay Whitney as director of 
the Motion Picture Division and the 
appointment of Francis Alstock, 
Mr. Whitney’s assistant, to succeed 
him. Mr. Alstock, a graduate of 
Oregon U and the Harvard Busi- 


ness School, formerly was with 
RKO and “Selznick-International 
Pictures. 


No changes in the Radio Division, 
headed by Don Francisco, or in the 
Press Division, headed by Frank 
A. Jamieson, were made. John W. 
G. Ogilvie, associate director of the 
Radio Division, who for more than 
a month has been touring Central 
and South America, was due to re- 
turn to Washington this week. 





Paramount Team Joins 
War Dept. Radio Branch 
NORMAN PANAMA and Melvin 
Frank, contract writers of Para- 
mount Studios, have been appointed 
consultants in the radio branch 
of the War Department, according 
to an announcement from the office 
to Maj. Gen. A. D. Surles, director 
of the War Department Bureau of 
Public Relations. 

Panama and Frank, who re- 
cently wrote the Bob Hope-Made- 
line Carroll picture, “My Favorite 
Blonde”, will work under Lt. Col. 
E. M. Kirby, chief of the radio 
branch. In addition to their work 
at Paramount, they have been cur- 
rently assigned to comedy writing 
on the expeditionary shortwave 
show, Command Performance. 


HOLLISTER NOBLE, CBS West 


Coast publicity director, collaborated 
with Sidney Harmon in writing the 
screen-play, “Stand By All Networks”, 
now being produced by Columbia Pic- 


ures Corp 


Page 20 ¢ June 15, 1942 














STAFF OF WEEI, Boston, gave a farewell party for 
Norman Young of the engineering department who 
has been commissioned a first lieutenant in the Army, 
present were other former members of the staff now 
in the armed forces. Shown are (front row, 1 to r) 
Warren Stevens, engineer; John J. Murray, account- 
ant; Lloyd G. del Castillo, program director; Lieut. 
Young; Philip Goulding, news announcer; Capt. Philip 


K. Baldwin, former chief engineer; Jack Lawreng 
announcer; John Buttrick, transmitter engineer; fp. 
sign Johnny Kelly, former engineer; James Pollarj 
announcer; Frank Evans, engineer; Jay Wesley, heaj 
of special events. Top row: Ray Girardin, productig 
man; Josef Cherniavsky, musical director; Edwarj 
Philbrick, engineer; Ken Ovenden, announcer, Th 
party was held on the eve of his departure. 





Haggerty Lobbying Congress 
In Reviving Old Tax on Radio 


Letter to All Legislators Includes Reference 
To Folks Back Home; Tax Opposed by AFL 


REVIVAL of efforts of John B. 
Haggerty, president of Interna- 
tional Allied Printing Trades Assn., 
to saddle the broadcasting indus- 
try with a discriminatory excise 
tax, developed last week with the 
canvassing of the entire Congress 
by the printing union official. 

Clearly seen as a lobbying at- 
tempt, presumably timed for the 
November Congressional elections, 
the Haggerty letter asked members 
of Congress to support legislation 
which would impose a special tax 
on stations and networks alike. 

He alluded to the failure of his 
original proposal last year for a 
graduated sales tax on radio, which 
would have yielded an estimated 
$12,500,000, after the House Ways 
& Means Committee had reported 
such a levy favorably. Along with 
his letter, Mr. Haggerty submitted 
a statement reviewing his past ef- 
forts. He emphasized the purported 
ability of radio to pay a special tax. 


Repudiated by AFL 


Previous efforts by Mr. Hag- 
gerty to get the House Ways & 
Means Committee to incorporate a 
discriminatory tax on radio at the 
current session proved futile. His 
plan was repudiated both by the 
parent American Federation of 
Labor, and by other AFL unions, 
such as Associated Broadcast Tech- 
nicians of International Brother- 
hood of Electrical Workers. 

In his June 5 letter to all mem- 
bers of Congress, Mr. Haggerty 
made no bones about his effort to 
lobby through such tax legislation. 

“We trust we will have your 
support,” he wrote, “and we will be 
able to report to our members in 
your district your favorable atti- 
tude toward our request.” 

Mr. Haggerty recited that the 
pending revenue bill will impose 


many millions of taxes upon wage 
earners and small businessmen, 
whom he characterized as “least 
able to pay”. 

“Surely,” he added, “something 
is wrong when we find a small 
group, well able to pay, exempt, so 
far, from taxes which the House of 
Representatives, upon recommenda- 
tion of the Ways & Means Com- 
mittee, voted last year. The same 
is true when we find that the Treas- 
ury Dept. has, as yet, failed to 
propose this year taxes of many 
millions of dollars, which were pro- 
posed last year, * * * on those 
which the Treasury Department, 
after a study, had reported ‘possess 
unusual tax-paying ability which, 
in view of the Government’s pres- 
ent requirements, could properly 
be subject to special taxation’ ”. 

Mr. Haggerty said the Treasury 
further had reported to the Ways 
& Means Committee last year that 
the case for a special tax on broad- 
casting, distinct from a tax on ad- 
vertising, is supported by several 
considerations. Mention was made 
of the franchise to operate a sta- 
tion in a given area, carrying with 
it “a measure of monopolistic 
privilege and the opportunity for 
an extremely profitable invest- 
ment”. 


Quotes the Treasury 


Moreover, Mr. Haggerty quoted 


the Treasury as having said that 
the principal operators in commer- 
cial broadcasting “earn high rates 
of return on relatively small in- 
vestments. They possess unusual 
tax-paying ability which, in view of 
the Government’s present require- 
ments, could properly be subject 
to special taxation. Radio broad- 
casting requires public regulation. 
Such regulation is provided at pub- 
lic expense, with great benefits to 





the industry, but without an 
special costs to that industry.” 
In conclusion, Mr. Haggerty sai 
his organization included som 
200,000 highly skilled and organ. 
ized workers in the printing trades, 
These men, he said, “respectfully 
ask your consideration of the facts 
cited on the reverse side here 
and your insistence that those who, 
as the Treasury report stated, 
‘possess unusual tax-paying ability 
could properly be subject to special 
taxation,’ pay their proportionate 
share of the taxes to be imposed,” 





Spots for Mending Tape 


CHEMICAL TREATING & Equip. 
ment Co., New York, through its 
newly-appointed agency, Reis 
Adv., New York, will use women's 
programs to advertise Press (h 
Mending Tape, a product for use it 
mending clothing. Company wil 
shift from one market to another, 
starting June 15 with a 13-wee 
contract as part-time sponsor fo 
Pegeen Prefers, thrice-weekly sho 
ping news period on WOR, Ne 
York. Next areas under considers- 
tion are Philadelphia and Upstate 
New York. With the status of the 
product uncertain in regard t 
priorities, plans are being made 
a week-to-week basis. Small news 
papers will be used in some areas. 
Agency will also use window dit 
plays, direct mail and magazine, 
but the largest appropriation * 
for radio. 





KBWD to 1 kw. Day 


MODIFICATION of license 
KBWD, Brownwood, Tex., to & 
crease operating power to 500 walt 
night and 1,000 to local suns 
was granted June 9 by the FO 
KBWD at present operates on 138 
ke. with 500 watts fulltime 2 
the boost will not require any 0 
equipment or strategic war ma 
rials. 


KRMC Now KSJB 
CALL LETTERS of the MBS ow 
let in Jamestown, N. D., have bet 
changed from KRMC to KSI 
Station, operated by the Jamestow 
Broadcasting Co., operates on # 
watts, and recently changed # 
frequency from 1400 to 600 ke. 
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IN THE CENTER OF THE “BETTER BUSINESS” AREA* 


% Business is UP! Yes, ‘WAY UP’ in the KWKH area. An average of more than 
30 per cent increase for the first quarter of “42 over the same period in '41. This 
compares to a 14 per cent increase for the United States as a whole. (Sales Man- 
agement-Business Changes in the First Quarter.) 

KWKH stands in the heart of this “better business” area—holds an influential 
hand on the purse strings of thousands of able-to-buy radio families.* Buy KWKH 


tor dominant coverage of this rich market—a market that is spelling “better busi- 


ness” for scores of KWKH advertisers. 








* CBS 
circulation at 313,000 ra- 


sets net daytime 





dio homes; net nighttime 
at 425,000. Ask Branham 


/k/ A SHREVEPORT TIMES ‘STATION \x'\ Connnen 


SHREVEPORT, LOUISIANA 


MEMBER SOUTH CENTRAL QUALITY NETWORK 


The SELLING POWER inthe BUYING MARKET 


for details. 
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General Motors Series Opens; 
Patterson Lauds Radioin War 


‘New Technique’ Used us Auto Sponsor Brings 
Soldier Talent on Institutional Program 


HAILED by Undersecretary of 
War Robert B. Patterson as a 
“great undertaking” and one that 
is welcomed by the War Dept., 
Cheers From the Camps, General 
Motors sponsored radio series, was 
inaugurated last Tuesday at Ft. 
Belvoir, Va., 9:30-10:30 p.m. 
(EWT). It was carried over a 
114-station CBS hookup, interna- 
tional shortwave stations and CBC. 

A direct product of the war, it 
is the first commercial series of its 
kind, institutional in character. 
Both the advertising and radio fra- 
ternities have evinced deep inter- 
est in the program as the possible 
“new technique” in wartime radio 
advertising. Talent selected from 
each Army camp is used. 


Morale Builder 


The program is being presented 
by General Motors in cooperation 
with the War Dept. and USO. 
Agency handling the account is 
Campbell-Ewald Co., Detroit. Hen- 
ry T. Ewald, chairman of the 
board, personally has directed de- 
velopment of the program. Henry 
Souvaine, well-known radio figure, 
is producer. 

Undersecretary Patterson, at a 
luncheon in Washington last Mon- 
day on the eve of the premiere, told 
a group of Army officers and radio 
and agency executives that the 
Army thoroughly endorsed the pro- 
gram innovation. He praised radio 
as a builder of national morale. As 
second in rank in the War Dept., 
Col. Patterson is the top operations 
official of the Army. Last Novem- 
ber, prior to Pearl Harbor, he said 
it was the Government’s intention 
to keep commercial radio “exactly 
as it is”. 

During World War I, Col. Pat- 
terson told the group, while he was 
serving in the Army, the boys also 
put on “little shows” of their own 
which were a source of great en- 
tertainment for them. Through the 
medium of radio, he said, Army 
shows now will be carried through- 
out the world and millions of Amer- 
icans everywhere will constitute 
the audience. 

“IT remember how much those 
shows meant to us in 1917-18 and 
I am sure Cheers From the Camps 
will serve far better the men in the 
armed forces today.” 

The decision to sponsor Cheers 
From the Camps was explained by 
R. H. Grant, General Motors vice- 
president. He said Genera! Motors 
was one of the pioneer users of 
radio as an advertising medium. In 
Cheers From the Camps, he said, 
“we saw we could have a program 
which would serve the hoys in 
camp and their folks at home, [In 
time of war radio programs should 
more than ever be in good taste, 
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in harmony with the general feel- 
ing throughout the country and in 
cooperation with the national ef- 
fort. I believe Cheers From the 
Camps does this and also carries 
the message of General Motors’ 
program in war production to the 
public and at the same time serves 
a patriotic function in bolstering 
the morale of the people of the 
country”. 


Brig. Gen. Edwin H. Marks, 
commanding officer of Ft. Belvoir, 
said he believed Cheers From the 
Camps will be a “wonderful outlet 
for the talent among the men in the 
armed services and as an enjoy- 
able program for their families at 
home.” 


Notable Guests 


Guests at the pre-premiere lunch- 
eon, introduced by Paul Garrett, 
vice-president and director of pub- 
lic relations of General Motors, 
included: 


Maj. Gen. L. H. Campbell, Chief of 
Ordnance; Maj. Gen. Lewis B. Her- 
shey, director, Selective Service; Maj. 
Gen. A. D. Surles, director, Bureau of 
Public Relations, War Dept.; Brig. 
Gen. Edwin H. Marks, commanding 
officer, Ft. Belvoir, Va.; Lt. Col. E. M. 
Kirby, chief, Radio Branch, Bureau of 
Public Relations, War Dept.; Col. R. 
B. Lovett, asst. director, Bureau of 
Public Relations, War Dept.; Col. 
Herbert White, Ordnance Dept., 
U.S.A.; Maj. A. S. McClelland, Spe- 
cial Services, Ft. Belvoir, Va.; Maj. 
J. T. Winterich, radio director, Ser- 
vices of Supply; Capt. W. C. Holt, 
Office of Services of Supply; J. P. 
Little, vice-president, General Motors 
Trucks; Fred Horner, War Dept.; 
W. J. Mougey, General Motors public 
relations; Col. William M. Wright, 
chief, Pictorial Branch; Louis G. 
Cowan, consultant, Radio Branch, and 
Jack Harris, director special events & 
news, Radio Branch, Bureau of VPnb- 
lic Relations, War Dept.; Maj. Ashby 
B. Land, public relations officer, Ft. 


Belvoir, Va.; Col. Arthur IL. Ennis, 





CHEER FOR RADIO 














SECRETARY PATTERSON 


public relations officer, Army Air 
Forces; H. T. Ewald, Campbell-Ewald 
Co.; A. R. Glaney, War Dept.; Wil- 
liam Ardery, J. B. Woodside and Jess 
Blackmore, General Motors; Joe 
Neebe, Campbell-Ewald; Henry Sou- 
vaine, producer of Cheers From the 
Camps; Jesse Butcher, director, pub- 
lie relations, United Service Organiza- 
tion; Capt. William C. MecKeehan, 
public relations, Services of Supply; 
3rooks Watson, administrative execu- 
tive, Radio Branch, Bureau of Public 
Relations; and John S. Cullom, Agen- 
ey Liaison, Radio Branch, Bureau of 
Public Relations. 

The program is being shortwaved 
throughout the world to every 
base where American troops are 
stationed. Much of the music is 
composed by the soldiers themselves 
and broadcast for the first time. It 
is written to serve as a “radio let- 
ter” back home to all the folks, 
with a typical Army youth as the 
correspondent. 





WESTERN ELECTRIC Co., has re- 
leased a film showing methods used 
by the company to reclaim scrap metals 
in the Bell Telephone System. The 
movie will be shown to industrial or 
ganizations throughout the country. 





THEY CHEERED at the premiere of Cheers From the Camps last Tues- 
day night when it got off to a rousing start at Fort Belvoir, Va. Among 
those present were (1 to r): Henry Souvaine, producer of the program; 
Lieut. Col. Edwin M. Kirby, chief radio branch, Army Bureau of Public 
Relations, which arranged the program; Paul Garrett, General Motors 
vice-president, sponsoring the one-hour program over a full CBS-CBC 
network, and via shortwave; Brig. Gen. Edwin H. Marks, commanding 
officer of Fort Belvoir, and Henry T. Ewald, president, Campbell-Ewald 
Co., placing the account and originator of the program. 
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COST QUOTA RULING 
IS ISSUED BY WP 


CONSTRUCTION authorized 
the War Production Board does ng 
have to be included in the ogg 
quota of $5,000 allowed by the orig. 
nal order (L-41) [BROADCcAsty; 
April 13], according to an interpy. 
tation released last week. As ; 
affected radio, builders were » 
auired to obtain authorization froy 
WPB to begin construction costing 
$5,000 or more during any contim. 
ous 12-month period. 


Under the order, stations or pro 
pective licensees who had already 
acquired equipment pursuant to a 
FCC construction permit but haj 
not begun construction, could no 
begin without authorization of th 
WPB. By this latest interpretatin 
it has been established that eng 
above $5,000 (established by th 
order) need only be included in th 
total cost of the project. 


Another aspect of the interpr 
tation provides that the estimate 
cost need not include the cost ¢ 
the used material, including equip. 
ment taken from a building for ux 
in other construction work pn 
vided there is no change of owner. 
ship. Similarly, it is not necessary 
to include in the total cost esti- 
mate the cost of labor in incorp- 
rating such used material. 


In the order, maintenance ani 
repair work was not affected a 
long as such repair could be é- 
fected “without change of design” 
According to the interpretation, the 
term is meant to allow change it 
material or type of equipment if 
the architectural or structural pla 
is not substantially altered in e 
fecting the change. 





Stephano Series 


STEPHANO BROS., Philadelphis 
(Marvels cigarettes), on June } 
started sponsorship of Salute t 
Victory, transcribed quarter-how 
on WBBM, Chicago, Monday 
through Saturday. Program co 
sists of a series of interviews wit! 
recruits, their friends and ree 
tives and celebrities at Chicago re 
cruiting centers of the Navy, Coast 
Guard, Army Air Force and Me 
rines, transcribed in the morning 
and broadcast in the late evening 
It is believed to be the first recruit 
ing program to be sponsored com 
mercially. Pat Flanagan, spor 
caster of WBBM, is m.c. of the 
series. Agency is Aitkin-Hynet 
Co., Philadelphia. 


Holland Furnace Dises 
HOLLAND FURNACE Co., Ho- 
land, Mich., is sponsoring storie 
behind given names of people col 
bined with organ music and bits 


of philosophy in Dealer in Dreams 


thrice-weekly quarter-hour tral 
scribed program, Stations # 
WGN, Chicago; KMOX, St. Louis; 
KDKA, Pittsburgh; WLW, © 
cinnati; WJR, Detroit. Accout! 
was placed through Stack-Goble 
Adv. Agency, Chicago. 


La Prade Gets Degree ; 
ERNEST LA PRADE, director, ® 
music research of NBC and musi 
consultant to the network’s engineer 
ing department, on June 12 W® 
awarded a Doctor of Music degree by 
the College of Music of Cineinnat. 














BROAI 










ontinn. 


OF pros. 
already 
it to an 
ut hai 
uld not 
| Of the 
retation 
at cost 
by th 
d in the 


iterpre 
timated 
cost of 
¥ equip 
for ux 
rk pro. 
- Owner- 
-CeSsaly 
st esti- 
incorpo- 


ice ani 
cted a 

be ef- 
design” 
tion, the 
ange it 
ment if 
ral plan 
1 in ef 


-] 
adel phi: 
June 
alute ti 
ter-hour 
Monday 
am Col 
ws with 
id rele 
cago re 
y, Coast 
und Ms 
morning 
evening 
recrult 
‘ed coll 
sports 
of the 
\-Hyneti 


ises 
Ou, Hol- 
stories 
ple com 
ind bits 
Dreams 
r trai 
ns are 
. Louis; 
N, Ci 
Account 
-k-Goble 


ee 
ector of 
musica 





5000 WATTS 





BROADCASTING © Broadcast Advertising 


XUM 


— 
4 


4% 


é 


+ 


\ 








e 950 ON THE DIAL 


June 15, 1942 ¢ Page 23 





FCC to Register 
All Transmitters 


Not Under License 
Order Is Designed to Locate 


Communications Apparatus 
AS FURTHER protection against 
subversive use of radio, all persons 
in possession of radio transmitters 
who do not now hold a station li- 
cense, were ordered last Monday 
by the FCC to register such trans- 
mitters with the Commission before 
June 28. 

The order, it was said, will cover 
all dealers who may have unsold 
transmitters in stock, ham opera- 
tors who may have discontinued 
operations and allowed their li- 
censes to lapse or those who may 
have purchased transmitters in an- 
ticipation of operation at some later 
date. 

It was also said at the FCC that 
order for registration of all licensed 
ham operators may be expected 
shortly. 

Special Forms 


Under last Monday’s order, ap- 
plication for registration must be 
nade on forms which will be fur- 
nished by the FCC. These can be 
obtained in Washington or from 
the Commission’s 30 field offices. As 
in previous orders of this nature 
it was emphasized that the regis- 
tration applications must be re- 
turned to the Secretary, FCC, 
Washington and not to field of- 
fices. 

Through its order, it was said, 
the Commission “has taken the 
necessary steps to ascertain the 
exact locations and amounts of all 
equipment of this kind in the coun- 
try. Consequently,” it was said, 
“the Government will be in a posi- 
tion to take measures to prevent 
use of the equipment by enemy 
interests, and to determine its 
availability for our own war needs.” 

The order stipulated that it will 
issue a nontransferable certificate 
of registration to the applicant 
when it has been determined that 
“sufficient and reliable information 


has been furnished” and this cer- 
tificate should be “conspicuously 
afixed to the transmitter for 


which it is issued.” 

The Commission must be notified 
within five days of “loss, disposal 
or disappearance” of a transmitter 
under the order and in such case, it 
was added, the certificate of regis- 
tration must be returned to the 
FCC. 

Text of Order 

As a further guarantee against 
subversive use of a transmitter, the 
order specified that in cases where 
there is no valid registration cer- 
tificate outstanding for a transmit- 
ter or where name of manufacturer 
of serial number has been obliter- 
ated, removed or altered, the trans- 
mitter “shall be subject to closure 
and removal by the Commission.” 

Full text of the order (No. 99) 
follows: 

At a session of the FCC held at its 
offices in Washington, D. C. on the 26th 
day of May 1942; 


Pursuant to the authority conferred 
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HOW TO CONSERVE CONDENSERS 











THE ACCENT is on conservation in technical radio. If a condenser blows, 
you can’t buy one even if you can locate it new without a priority. Out at 
WCFL, Chicago, where Maynard Marquardt serves the unique dual 
function of station director and chief engineer, they’ve licked the con- 


denser problem. Here’s how: 


This photograph indicates the “ounce of prevention” following an 
epidemic of blown tank condensers in the final amplifier. The life is pro- 
longed by ventilation. To get maximum ventilation two kitchen type fans 
were installed, one for each bank of series-parallel condensers and then 
spacers were inserted between each of the series condensers. Since the 
installation there hasn’t been a single failure. The idea, reports Mr. 
Marquardt, was conceived and the work done by the transmitter staff 
under the direction of William Pracht, transmitter supervisor. : 

“T really believe this simple device may be a very important suggestion 
to the engineering branch of our industry,” says Mr. Marquardt. “As 
you know, tubes, condensers and resistors are the Achilles’ Heel which 
new threatens transmitter operation.” 

EpiTor’s Nore: All stations, as a matter of self-interest, must prolong 
equipment life to the ’nth degree. Let the rest of the industry know about 
innovations in your plant that have worked out! BROADCASTING will pub- 
lish such data, with appropriate illustrations, as received. 





upon it by Order No. 4, dated April 16, 
1942, of the Defense Communications 
Board, the FCC hereby orders every per- 
son or organization in possession of a 
radio transmitter, who does not hold a 
radio station license for the operation of 
such transmitter, to apply for registra- 
tion of such transmitter with the Commis- 
sien not later than 20 days after the effec- 
tive date of this Order, in accordance with 
the following provisions: 

(1) “Radio transmitter” as herein used 
means a device designed for transmission 
of communications by radio frequency 
energy. This order is not intendei to in- 
clude apparatus commonly known as phon- 
ograph oscillators, test oscillators, signa! 
generators and wired radio systems. 

(2) Application for registration shal] be 
made on forms furnished by the Commis- 
sion, and such forms shal] be obtained 
from the FCC in Washington, D. C. or 
from any of its field offices. 

(3) Individual applications must be 
made for each transmitter to be regis- 
tered and each transmitter must be sep- 
arately registered. Al] requests for appli- 
cation forms should state the number of 
transmitters to be registered. 

(4) All application forms shal] be re- 
turned to the Secretary, FCC, Washington, 
D. C. (not to the field office). 

(5) If, upon receipt of an application 
for registration, the Commission finds that 
sufficient and reliable information has 
been furnished, it will issue a nontrans- 
ferable certificate of registration to the 
applicant. 

(6) The applicant shall be responsible 
for having the certificate of registration 
conspicuously affixed to the transmitter for 
which it is issued. 

(7) Any person or organization in any 
manner coming into possession of a trans- 
mitter required to be registered under the 
terms of this order shall apply to the 
Commission for a certificate of registration 


within 15 days after obtaining such 
possession. 

(8) If a transmitter for which a cer- 
tificate of registration has been issued 


should be transferred sold, assigned, leased 
loaned, stolen, destroyed, or otherwise re- 
moved from the possession of the regis- 


trant (holder of the certificate of regis- 
tration), he shall notify the Commission 
within five days thereafter, furnishing a 
statement as to such loss, disposal, or dis- 
appearance, and furnishing the name of 
the recipient of the transmitter if such 
person is known to the registrant. In such 
ease, the certificate of registration shall 
be returned to the Commission. 

(9) The registrant shall notify the Com- 
mission, within five days, whenever the 
transmitter registered is moved from its 
registered location to another location. The 
Commission will then issue a new certifi- 
cate of registration to the registrant. 


(10) (a) Whenever the registrant of a 
transmitter shall be the manufacturer 
thereof, he shall stamp upon it the name 


of the manufacturer and a serial number. 

(b) Whenever a transmitter has im- 
pressed upon it, or is in any way marked 
with the name of the manufacturer and a 
serial number, the person in possession 
shall be responsible for preserving such 
marking from obliteration, removal or 
alteration. 

(11) Any transmitter required to be 
registered under this order and for which 
there is no valid registration certificate 
outstanding or from which the name of 
the manufacturer or serial number has 
been obliterated, removed, or altered, after 
the date of this order, shall be subject to 
closure and removal by the Commission. 

(12) The following transmitters shall 
not be subject to any of the provisions of 
this order: Transmitters in the possession 
of the United States Government, its of- 
ficers or agents, or which are under con- 
tract for delivery to the United States 
Government. 

This order 
&, 1942 


shall become effective June 


ROY SHIELDS, musical director of 
NBC-Chicago, on June 17 will receive 
an honorary degree of Doctor of Music 
in recognition of “outstanding contribu- 
tion to the advancement of radio 
music’. He will receive the citation 
from the Chicago Music College at its 
75th annual commencement program 
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NEW DISC BLANK 
IS GIVEN PATENT 


MANUFACTURE of transcrip. 
tion discs made on a non-punchable 
base material having a punchabl 
center is now covered by paten} 
2,283,797 issued on May 19 to Audi 
Devices, New York, maker of glagg. 
base audiodiscs. 

When aluminum was withdraw, 
from use in the transcription jp. 
dustry a new recording blank de 
veloped by Audio Devices came inty 
use. At first, the glass base dises 
were produced on a fairly thick 
base with only the center pinhole 
drilled directly through the glass 
The weight of the disc prevented 
any slipping on the turntable dy. 
ing recording. 

When tests showed that a thin 
flexible glass base would be much 
stronger it was necessary to de 
velop a new substance for the cep. 
ter of the disc. Through the method 
patented, a hole of sufficient size 
is made in the center of the glass 
base and a fiber piece inserted. After 
a coating is applied, the dise js 
punched with a center hole and the 
usual three drive-pin holes. 











P & G Tests ‘Superman’ 


PROCTER & GAMBLE, Cincin- 
nati, is testing for 13 weeks Super. 
man, transcribed series issued by 
Superman Inc., New York, on WSB, 
Atlanta, and KVOO, Tulsa, for 
Guest Ivory Soap. Series started 
June 8 on WSB, Monday, Wednes- 
day and Friday, 5:45-6 p.m. and 
June 9 on KVOO, Tuesday, Thurs- 
day and Saturday, 5:30-5:45 p.m. 
Agency is Compton Adv., New 
York. Superman starts on MBS$ 
Aug. 31 as a live network show 
[ BROADCASTING, June 8], but the re- 
corded series will continue in areas 
not conflicting with the Mutual 
show, according to Superman Ine, 
However, the transcriptions will be 
heard on local stations only as long 
as the supply on hand lasts, as no 
new recordings will be made. 



































P & G 5-Year Pact 


PROCTER & GAMBLE Co., Cin- 
cinnati, in the interests of Duz, has 
signed a five-year contract placing 
Irna Phillips’ serial program R 
of Life in a permanent period om 
NBC only, effective June 29. Cur- 
rently the program is heard for 
Chipso on NBC, Monday through 
Friday, 11:30-11:45 a.m. on some 
stations live and on a different 
group of stations via transcrip- 
tion. It also has a daily repeat on 
CBS at 1:45 p.m. After June 2%, 
it will be heard 11-11:15 a.m. for 
Duz. Agency for Duz is Compton 
Adv., New York. 





More P & G Breaks 


PROCTER & GAMBLE Co., Cite 
cinnati, first sponsor of station 
breaks on WJZ, New York, with# 
52-week contract for seven 4 
nouncements weekly for Duz, 
also sponsor four station 
four times weekly on behalf of Oxy 
dol, for a period of eight wee 
Blackett-Sample-Hummert, Chie 
go is the agency for Oxydol. 
REVOLUTIONARY new radios wheat 
peace comes were stressed in advertise 
ment of the Rogers Majestic Comp. 
Toronto, which appeared in Canadiab 
newspapers recently. 
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Discount Offered 
By CBS for Use 
Of Entire Network 


Station-Hour Deduction Cut 
In Revision of Charges 
ENCOURAGING advertisers to 
use the complete CBS network of 
115 stations in the United States, 
CBS last week announced a two- 
way revision in its network dis- 
counts, including both a reductien 
in the present weekly “station- 
hour” discounts and a new discount 
of 15% for all advertisers using 
the full network. 

Plan is effective July 15, 1942, 
for new contracts and July i5, 
1943, or on any intervening date 
for present contracts, at the op- 
tion of present CBS clients. 


Change in Rates 


New discount schedule shows no 
weekly discount for advertisers us- 
ing less than 25 station hours a 
week, but discounts of 2%% for 
advertisers using 25 to 44 hours 
weekly, 5% for 45 to 69 hours a 
week and 744% for 70 or more 
hours per week. This represents 
a reduction in the discounts for- 
merly granted: Net for less than 
10 hours per week, 2%% for 10 
to 14 hours, 5% for 15-24 hours, 
742% for 25-44 hours, 10% for 45- 
69 hours and 12%% for 70 or more 
station hours a week. 

With the annual discount of 
124%% allowed for 52 consecutive 
weeks of network broadcasting or 
to advertisers using more than 
8,750 station hours or having bill- 
ings of more than $1,500,000 an- 
nually, the maximum possible dis- 
count under the new plan for ad- 
vertisers using less than the full 
CBS network is 20% as compared 
to the 25% former maximum. The 
extra 15%, applicable to the net 
U. S. billing after the weekly dis- 
counts for advertisers using all 
CBS stations in the country, how- 
ever, raises the maximum for such 
advertisers from 25% to 32%. 

Purpose of the change, says 
CBS, is two-fold: “First, to bring 
our network rate structure abreast 
of important changes in the geog- 
raphy, the economics and the en- 
gineering of radio coverage facili- 
ties—changes which have crystal- 
ized during the past several years 
while the rate structure has stood 
still. Second, to provide a strong 
economic incentive to advertisers 
to use maximum nationwide net- 
works.” 

Increases in power and trans- 
mission efficiency of CBS stations, 
combined with a method of comput- 
ing discounts that dates from an 
early cycle in the growth of radio 
facilities, has resulted, the an- 
nouncement points out, in steady 
decrease in the cost-per-thousand 
radio listeners for large stations 
and a less great decrease in the 
cost-per-thousand listeners for 
smaller stations, with a resulting 
differential which has not encour- 
aged the 70-station advertiser to 
use 90 stations, the 80-station ad- 
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BILL DOLPH SHARES HIS CAR 


And WOL Promotes Campaign to Help Those 





HIS FRIENDS will tell you that 
Bill Dolph happens to be that sort 
of guy. 

Driving down to his office each 
morning, the general manager of 
WOL, Washington, always picks 
up some standee waiting for a 
usually overcrowded bus or street- 
car. 

The transit company can’t object 
because its facilities, like those in 
most of the gas-rationed States, 
are greatly overtaxed. 


Even a Senator 


But fully 95% of the other car 
drivers in the capital city won’t 
bother to pick up a passenger. No 
less a personage than Senator 
Wallace White Jr. (R-Me.), co- 
author of the radio law, who waits 
on Massachusetts Ave. every morn- 
ing for a bus and seldom if ever 
gets picked up, will attest to that. 
Even the cars with only one driver- 
passenger don’t stop. 

Coming down to the office one 
morning after picking up the pub- 
lisher of BROADCASTING at a bus 
stop, Bill Dolph decided to do some- 
thing about it. He instituted a 
Share the Ride Club over his sta- 
tion. It is working so well that Leon 
Henderson, OPA administrator and 
the daddy of tire and gas ration- 
ing, wrote him enthusiastically last 
week: 

“T am in favor of your Share a 
Ride Club, as I am in favor of any 
legitimate and workable plan that 
will make the tires now on our cars 
do their utmost in necessary serv- 
ice ... That is real conservation. 

“It is gratifying that the serious- 
ness of our rubber situation is so 
broadly recognized by radio and 
press and that they are so willing 
to do what they can to help. 


Affected by Rationing of Gas 








TAXI TALK between Russ Hodges, 
sports authority of WOL, Washing- 
ton, and Peggy Murray of the sta- 


tion’s continuity department as 
Hodges shows her how to attach 


a “Share-A-Ride” card to the wind-' 


shield of her car. He is wearing a 
tag on his hat in pedestrian style to 
inform a prospective “lift” of his 
destination. The destination tags 
are a part of the current campaign 
being conducted by the station to 
encourage the conservation of rub- 
ber and ease the transportation 
congestion in Washington by shar- 
ing rides to and from work. 





“Your plan accents a feeling of 
neighborliness that is in us all, 
more than ever in wartime. Will 
you send me a membership card?” 

The Share a Ride Club on WOL 
offers free destination cards to 
residents of Washington and near- 
by Maryland and Virginia, which 
can be used by motorists and pe- 
destrian alike. Motorists can place 
the cards in the windshields of 
their cars while pedestrians can 
wear them in plain view. These 
destination cards show drivers and 
prospective riders where each is 
going and are meant to encourage 
the offering and asking for lifts. 





vertiser to use 100, or the 90- 
station advertiser to use the full 
network. 


More Listeners 


As a result, the announcement 
continues, “many stations among 
our affiliates fail to receive the 
top-ranking programs of the net- 
work” and “the advertiser, too, 
suffers by relying upon a secon- 
dary signal, inferior to the signal 
of the local station which he is 
not using—and secures merely 
some fraction of the larger audi- 
ence in the local station’s area 
which he could command through 
its own transmitter.” 

Designed to offset these disadvan- 
tages for “the advertiser, the net- 
work and the station, alike,” the 
new discount policy was withheld, 
CBS explains, “until the expand- 
ing totals of radio set ownership, 
actual number of U. S. radio homes, 
and total amount of radio listen- 
ing have more than offset the 5% 
reduction in weekly’ discounts 
(which contributes a part of the 
cost to CBS of the new and addi- 


tional 15% full network discount.” 

In offering an extra inducement 
to advertisers using all CBS stz- 
tions, this network is following 
the lead of the BLUE, which a 
few weeks ago [BROADCASTING, 
May 25] announced a special pack- 
age price for the use of the full 
BLUE Network by daytime ad- 
vertisers taking five or six periods 
a week and which subsequentiv 
offered a “teamed sponsorship” 
plan to advertisers with nothing to 
sell the public during the war, also 
requiring the use of the full net- 
work to obtain the special benefits 
of the plan [ BROADCASTING, 
June 1]. 

CBS is also following the lead 
of the BLUE in that its new rate 
card, now on the press, will ear- 
mark the first 2% of earned dis- 
count as a cash discount, rebated 
only as such. This discount, long 
urged by the 4 A’s and the ANA, 
was included in the BLUE rate 
card issued June 15, first time such 
a cash discount was ever included 
in the rates of a nationwide nei- 
work. 


WWDC, WGKV SALE 
APPROVED BY F¢c 


SCHEDULED to become the ¢ajj. 
tal outlet of the newly-forma 
Bulova-Lafount Atlantic  Coag 
Network, WWDC, Washingt, 
was transferred to new ownership 
by action of the FCC June 9, 

The Commission authorized sq} 
of 100 shares of the stock of Capi. 
tal Broadcasting Co. for $110, 
to Joseph Katz, head of the Balti. 
more agency bearing his name; ¢, 
Bennett Larson, supervisor of pry. 
duction of daytime radio for Yo 
& Rubicam, New York; Charles ¥, 
Harrison, financial aide to M 
Katz. Mr. Katz acquires 195 of th 
250 outstanding shares; Mr. Lar. 
son, 50 shares; Mr. Harrison, } 
shares. 

Mr. Larson resigned from his 
Young & Rubicam post as of Jun 
1, and will be general manager of 
the station. Returning as progran 
director will be Norman Reed. Ki. 
win M. Spence, present manage 
and co-founder of the station, wil 
retire from its operation and ha 
not revealed his future plans. 

The station’s stock was purchased 
from Mr. Spence, Stanley 4. 
Horner, Washington auto dealer, 
and Dyke Cullum, former Texa 
automobile dealer. Messrs. Horner 
and Cullum each owned 40% ani 
Mr. Spence 20%. Litigation insti- 
tuted against the station by M. 
Cullum has been dropped. 

WWDC is Washington’s newest 
station, having been authorized in 
October 1940 to use 250 watts o 
1450 ke. It went on the air in 
August 1941, using a _ 100-watt 
booster station. 

Transfer of control of WGKY, 
Charleston, W. Va., was also ap 
proved last Tuesday with the Con- 
mission authorizing William A. 
Carroll to sell his 128 shares of 
stock, representing 51%, to Worth 
D. Kramer, general manager ¢ 
WGKV. Consideration, according 
to the FCC, was $10,500. The other 
49% of WGKV, held by R. H. Crav- 
ford, is unaffected by the deal. Mr. 
Carroll in his application hai 
stated that he was relinquishing 
his holdings due to ill health 
WGKV, granted to Mr. Carroll in 
July of 1938, operates with IW 
watts on 1940 ke. 





Centaur Test 


CENTAUR Co., Rahway, N. 4: 
during the first week in July wil 
start a test campaign for 23! 
Baby Powder, using 18 evening a 
nouncements on WMCA, New York, 
and twice-weekly participations 0! 
Adelaide Hawley’s Woman’s Pat 
of the Air on WABC, New York 
If the 13-week campaign is sut 


cessful, more stations may 
added. Agency is Pedlar & Ryat 
New York. 





Universal Film Plans 


WITH an expanded promotions! 
budget for the period starting ™ 
September, Universal Pictures \?, 
New York, will use radio, natio 
magazines and trade publications 
to promote its musical productions 
Although radio plans are still 
definite, it is understood that spot 
announcements will probably, 
used in connection with showit 
in local theaters throughout tH 
country. J. Walter Thompson 0. 
New York, is agency. 
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Delay Held Likely 
In Monopoly Case 


FCC Seeks Speedy Hearing 
But Obstacles Appear 


EFFORTS of the FCC for a speedy 
decision by the statutory three- 
judge court in the so-called chain- 
monopoly case instituted by CBS 
and NBC appear doomed to failure, 
according to legal observers. 
Following the June 1 decision of 
the Supreme Court reversing the 
New York tribunal on the question 
of jurisdiction, the FCC sought to 
have the whole proceeding ex- 
pedited in the hope of procuring a 
decision prior to the adjournment 
this month of the three-judge tri- 
bunal. As things stand now, how- 
ever, little likelihood of trial on the 
merits is foreseen prior to the Octo- 
ber term of the New York court. 


FCC Asks Quick Action 


In reversing the three-judge 
court on the question of jurisdic- 
tion, the Supreme Court found the 
networks had a cause in equity and 
took cognizance of the claim of ir- 
reparable injury. Customarily, the 
Supreme Court does not hand down 
its mandate for 25 days but by 
stipulation among counsel the man- 
date was issued June 9 and 
promptly transmitted to the New 
York court. 

The FCC, through General Coun- 
sel Telford Taylor, is petitioning 
the three-judge court on its motion 
for summary judgment, under 
which the litigation would be de- 
cided on the record thus far ad- 
duced. CBS and NBC, however, are 
seeking a hearing de novo, which 
would entail the taking of testi- 
nony. 

Precisely when the three-judge 
court, over which Circuit Judge 
Learned Hand presides, will be 
convened to act on pending motions 
has not yet been indicated, though 
something may happen this week. 
Other members of the three-judge 
tribunal who last February sus- 
tained the Commission’s contention 
of lack of jurisdiction, only to be 
reversed by the Supreme Court, are 
District Judges Henry W. Goddard 
and John Bright. It is expected that 
some action will be forthcoming 
from the statutory court this week, 
however. 

The New York court normally 
recesses at the end of June until 
October. It is presumed that net- 
work counsel will contend there is 
nothing of an urgent or emergent 
nature requiring speedy action by 
the tribunal. Moreover, it is pointed 
out that in the Southern District 
of New York it is rather difficult 
to convene a three-judge court for 
a protracted trial. 

Legal observers fee] the court 
may be disposed to await its fall 
term for the taking of testimony 
on the merits. Even if most of the 
bulky record amassed during the 
protracted FCC inquiry, which be- 
gan in 1938, may be stipulated, a 
month or more of actual trial on 
the merits is deemed likely. 


Samuel Brodsky, special as- 
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SupremeCourt Ruling Upholds 
Belo Corp. Wage Negotiations 


Sustains Policy Based on Business Where Work 
Hours Fluctuate Widely From Week to Week 


ANOTHER Supreme Court deci- 
sion adverse to a Government 
agency’s petition and affecting ra- 
dio was handed down last Monday 
when the highest tribunal decided 
that the A. H. Belo Corp., owner of 
WFAA, Dallas, and publisher of 
the Dallas Morning News, had the 
right to negotiate wage contracts 
with its employes. 

The case arose from enactment 
Oct. 24, 1938 of the Fair Labor 
Standards Act, which set ceilings 
on the weekly working hours of em- 
ployes, established minimum hourly 
pay rates and set up the time-and- 
a-half pay rate for hours over a 
stipulated maximum. 


Hourly Rates Adopted 


The Belo Corp., prior to enact- 
ment of the Act, circulated a letter 
among its employes which stated 
that under terms of the Act the 
corporation would have to establish 
hourly rates for its employes. 
Hourly rates were set at one-six- 
tieth of the salary then being paid 
the employe—60 hours being the 
weekly limit an employe might 
work. The letter stated however, 
that in no cases would the em- 
ploye receive less than he had previ- 
ously been paid. 

The letter also set forth that the 
employe would be paid time-and-a- 
half for hours over 44—the point 
set by the Act where overtime pay 
was to begin—and that if this 
brought the employes’ pay above 
his weekly salary, at that time he 
would receive the additional com- 
pensation. Under the system an 
employe would have to work in ex- 
cess of 54% hours to receive addi- 
tional compensation. 

It was brought out by the court 
that Belo employes willingly signed 
the letters which acted as contracts 
and that the system continued in 
effect for 18 months before pro- 
ceedings were instituted by Met- 
calfe Walling, administrator of the 
Department of Labor’s Wage & 
Hour Division, alleging that the 
system was a device to avoid over- 
time provisions of the Fair Labor 
Standards Act. 

The Belo Corp. retaliated by ask- 
ing for a declaratory judgment in 
the District Court for the Northern 
District of Texas. In the meantime 
the Department of Labor instituted 
a suit to enjoin the Belo Corp. from 
continuing its wage contracts. Both 
suits were tried together and the 
Belo Corp. was upheld. The Circuit 





sistant to the Attorney General 
and attorney for the United States, 
who has appeared for the Govern- 
ment in the chain-monopoly litiga- 
tion, is representing the FCC in 
the proceedings. It is expected he 
will press the FCC’s motion for ac- 
tion at this term. 


Court of Appeals to which the Gov- 
ernment then appealed also upheld 
the Texas corporation. 


Special Problems 


In last Monday’s decision, writ- 
ten by Justice Byrnes and affirmed 
by Chief Justice Stone and Justices 
Roberts, Frankfurter and Jackson, 
the Supreme Court, which granted 
certiorari “because of the im- 
portance of the question in the ad- 
ministration of the Act’, stated in 
upholding the decisions of the lower 
courts that “where a question is as 
close as this one, it is well to follow 
the Congressional lead and to afford 
the fullest possible scope to agree- 
ments among the individuals who 
are actually affected”. It was added 
that “this policy is based upon a 
common sense recognition of the 
special problems confronting em- 
ployer and employe in businesses 
where the work hours fluctuate 
from week to week and from day to 
day.” 

The court alluded to the conten- 
tion of the Wage & Hour adminis- 
trator that the Belo Corp. failed to 
provide a regular weekly schedule 
of hours for its employes. This, the 
court said, was “difficult because 
we are asked to provide a rigid 
definition of ‘regular rate’ when 
Congress has failed to provide one.” 

In the dissenting opinion, written 
by Justice Reed and affirmed by 
Justices Black, Douglas and 
Murphy, it was suggested that 
through the Belo Corp. guarantee 
of a weekly salary an attempt was 
made to avoid “employe bargaining 
power”. The dissent contended that 
“this guaranty controls the weekly 
wage up to 54% hours of work, the 
number of hours contracted for by 
Belo without paying more than the 
fixed weekly wage. In a 54%-hour 
week or less,” it was added, “the 
regular rate should be the guar- 
anty divided by the hours actually 
worked.” 

It was also suggested that the 
Belo employes’ contract was a 
means to avoid increase in cost of 
labor. It was said that “the em- 
ploye willing, the number of hours 
which must be worked to earn the 
guaranty can be increased by suit- 
able adjustment of the contract 
figures of hourly rates, hours con- 
tracted and overtime percentages. 

“By such a verbal device,” the 
dissenting opinion added, “astute 
management may avoid many of 
the disadvantages of ordinary over- 
time, chief of which is a definite 
increase in the cost of labor as soon 
as the hours worked exceed the 
statutory workweek.” The opinion 
concluded that the Belo guaranty 
“fixes the quality of the contract, 
rather than the so-called basic or 
hourly rate of pay”. 
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BOSS TAKES LOSS with a smik 
A. N. Armstrong Jr., general map. 
ager of WCOP, Boston (center) 
parts with George Crowell (left), 
announcer-conductor of Design Fy 
Living and Show Business, bot 
interview programs, and Terry 
Cowling, m.c. of Evening Dany 
Party. Both men were inducted th 
same day and sent to Camp Devey 
where they were assigned to th 
same regiment to serve in publi 
relations. Given furloughs, they rm. 
turned to clear up business and bil 
last goodbyes. 








Daniel Boone Network 


Is Formed in Southeast 
THREE STATIONS, all member 
of the NBC Southeastern Grow, 
have been formed into the Danid 
Boone Network, regional setup co. 
ering farming and mining section 
of the Appalachians, the Gres 
Smokies and the Blue Ridge Mow. 
tains, it was announced last week 
Located in cities where there is: 
large percentage of war industry 
the group is available individually 
and in combination, and is repre 
sented nationally by Burns-Smith 
Co. 

Stations are WOPI, Bristd, 
Tenn.-Va., owned by WOPI Ine, 
and operating on 250 watts, 14 
ke.; WKPT, Kingsport, Tenn., op 
erated by the Kingsport Broadcast 
ing Co. on 250 watts, 1370 ke, 
and WISE, Asheville, N. C., » 
erating on 1230 ke., 250 watts, 
by WISE Ince. 





Ironized Yeast Discs 


IRONIZED YEAST Co., Atlanta, 
which recently extended a test spo 
campaign on four Florida station 
to a full 52 weeks, has launched 
13-week campaign of transcribe 
announcements on New York abi 
Chicago stations. Transcription 
are heard from five to ten time 
weekly in New York on WEAf 
WOR WHN WNEW WMCA ani 
in Chicago on WBBM WMAQ WIS 
WCFL WIND. No plans for fur 
ther expansion of spot annountte 
ments are being considered at pre 
ent, according to Ruthrauff & Ryat 
New York, agency in charge. 


Fruit Industries Sports 


‘FRUIT INDUSTRIES Ltd, ls 
Angeles (wine), through Brisachet, 
Davis & Staff, that city, on June 
15 starts for 8 weeks sponsorilt 
the five-weekly quarter-hour Jack 
Stafford’s Sportscast on KMPC, 
Beverly Hills. Following a_ brie! 
lay-off, the series will be resumed 
in early fall. Firm on that date 
also starts for a similar period of 
time, using 66 spot announcements 
per week on KMPC. In addition, 
starting on June 22 for 8 weeks 
102 spot announcements weebly 


will be used on WEMP, Milwaukee. 
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Quincy Howe Joins 


CBS Commentators 


WQOXR Newsman Is Assigned 
To «World Today’ Program 


QUINCY HOWE, formerly com- 
mentator of WQXR, New York, has 
joined CBS as news analyst, and is 
heard on The World Today, CBS 
news program, 
Monday, through 
Saturday, 6:45-7 
p. m. Howe’s sum- 
mary of the day’s 
news is followed 
by news from two 
CBS foreign cor- 
respondents, 
speaking from 
different points of 
the world. Howe 
_ brings the pro- 
gram to a conclusion with last- 
minute news developments. For- 
merly heard on the program was 
John Daly, CBS news announcer, 
who is taking his first vacation 
in four years. 


Mr. Howe 


A regular news commentator for 
W@XR since August, 1939, Howe 
was summoned to Washington last 
month for a special Government 
assignment. When CBS offered 
him a post as news analyst, the 
Federal executive for whom he 
was working advised him to accept 
the network offer, since it provided 
him wider field of service. 


Entered Radio in 1938 


Howe first went into radio as a 
guest speaker on current affairs in 
1938. In September of that year, he 
was engaged by MBS for news 
analysis on the invasion and fall 
of Czechoslovakia. He has been 
heard on a number of radio forum 
discussions, including American 
Forum of the Air, Town Hall Meet- 
ing of the Air, People’s Platform, 
and others. 

In addition to his radio activities, 
Howe has served as managing edi- 
tor of The Living Age and is the 
author of several books, including 
World Diary: 1929-1934, and The 
News & How to Understand it. 

Born in Boston Aug. 17, 1900, 
Howe graduated from Harvard in 
1921 and then travelled extensively 
in Europe, working in the editorial 
department of The Living Age on 
his return. He became managing 
editor following a second trip to 
Europe in 1926, retaining this posi- 
tion until 1935. He then joined 
Simon and Schuster, publishers, as 
head of the editorial department. 





Spots for Handybook 
MARTIN J. POLLAK, New York 
publisher, started a radio campaign 
June 9 to promote Soldier’s Sou- 
venir Handybook, a new volume of 
official Army information 
space for personal 
addition to news and musical pro- 
grams, the company will 
varied schedule of transcribed an- 
nouncements on a 
of stations, probably on a 
to-coast Agency is 
Mogul Co., New York. 


with 
notations. In 


use a 


substantial list 
coast- 
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A SYSTEM OF BLOCK DEFENSE 


WTAG and Other Property Owners Merge to 
Produce Model Method of Protection 


FROM AN OBSERVATION TOWER E. E. Hill (left), managing director 
of WTAG looks over the block defense setup in the heart of Worcester. 
With him is C. Vernon Inett, executive director of the Worcester Defense 
Committee. Bridge in right photo spans a 42-foot alley to complete link- 


ing of all roofs in the block. 





BLOCK defense has been developed 
to a high point by WTAG, Worces- 
ter, and the affiliated Telegram 
and Evening Gazette, the plan 
offering ideas which may serve as a 
model in other cities. 

E. E. Hill, WTAG managing di- 
rector, and George F. Booth, owner 
of WTAG and publisher of the 
newspapers, instigated the defense 
project shortly after entry of the 
United States into the war, nam- 
ing Herbert L. Krueger, WTAG 
commercial manager, and Richard 
M. Fitzgerald, mechanical super- 
intendent for the newspapers, to 
develop the scheme. 


Buildings Linked 


A nucleus of 10 property owners 
in the block, including the Ban- 
croft Hotel, pooled problems and 
purses. First project was to link 
all buildings in the block, requir- 
ing a 42-foot bridge across an al- 
ley. Safety equipment of all kinds 
was acquired, including tools, hel- 
mets, asbestos gloves, goggles and 
other supplies. Pails of sand and 
drums of non-freezing water were 
placed at strategic locations. 


Siren warning systems are con- 
trolled from the hotel switchboard 
with auxiliary control from the 
newspaper city desk. Watch towers 
on the two highest buildings per- 
mit observation. They can _ be 
manned by sentries connected by 
telephone with each roof. Private 
police are on patrol at night. Tele- 
phones and sirens operate entirely 
by battery. 

Report center is the city desk, 
where office boys serve as messen- 
gers. Fire-fighting equipment is 
placed at vital points in all build- 
ings. WTAG and the newspapers 
have made drawings showing all 
switches, fire-fighting equipment, 
sprinkler shutoffs, exits and other 
vital points on each floor. These 
are placed around the plants and 
employes are familiar with their 
details. 

Shelters are provided on middle 
floors and all departments are 
blacked out. Personnel training in 
air raid protection has been given. 
Cost of the development~ is de- 
scribed as relatively small since it 
was apportioned on a valuation 
basis. 








GAS BOOK WARNING 


BVC Cautions Stations About 
Fuel Formula Spots 


WARNING about an announce- 
ment campaign promoting a book 
on how to make motor fuel has been 
issued by Broadcasters Victory 
Council, Washington, over the sig- 
nature of the BVC chairman, John 
Shepard 3d. Mr. Shepard sent the 
following wire to all stations: 

“General Ady. Agency, Los An- 
geles, sending one-minute announce- 
ments in reference to selling a book 
called ‘Fearless Motor Fuel Formu- 
las’. We feel these announcements 
are definitely contrary to Govern- 
ment policy and the war effort. We 
are checking further for full de- 
tails. Will be given in next week’s 
newsletter (BVC). Suggest you do 
not accept these announcements 
until you read newsletter and thor- 
oughly check.” 


Borden in Canada 


BORDEN Co., Toronto (cheese), 
on June 8 started five weekly tran- 
scribed spots featuring Elsi- tie 
Cow, on CFRB, Toronto; CFCF, 
Montreal: CHML, Hamilton, Ont.; 
CKLW, Windsor-Detroit; CKWX, 
Vancouver; CKCO, Ottawa; CFPL, 
London, Ont.; CKY, Winnipeg; 
CKAC, Montreal; CHRC, Quebec. 
Account was placed by Young & 
Rubicam, Toronto. 
Williams Extends 
R. C. WILLIAMS, New 
which started a two-week sales 
campaign on New York stations 
May 14 on behalf of Royal Scarlet 
Food Products, has extended its 
run of spot announcements on 
WOR, WJZ, and WEAF. Company 
continues sponsorship of one show 
on WNEW and another on WABC. 
Alley & Richards, New York, is 


agency. 


York, 


Networks Answer 


Federal Complaint 


Charges Are  Categorically 
Denied in Chicago Court 


ANSWERS by RCA-NBC 
CBS to the Government complaj 
against networks in the anti-t 
action instituted in the Chi 
Federal court last December by 
Dept. of Justice were filed in 
cago last Tuesday. The answe 
a routine filing, categorically ¢ 
nied the allegations of the Gover 
ment complaint, which charged ¢ 
networks with monopolistic p 
tices through exclusive and loy 
term contracts, time-option clay 
managed and owned stations 
cities having less than four 
time outlets; and specifically, in¢ 
case of NBC, two-network, 
bureau and transcription oper 
tions. 


Things Have Changed 


NBC in its answer pointed 
that since Feb. 13 the BLUE } 
been operating as a wholly-owm 
subsidiary of RCA, an operatig 
entirely separated from NBC; 
since April 1941 NBC, althoy 
still engaged in manufacturing a 
selling transcriptions to affilial 
and non-affiliates alike, has allo 
the other transcription companie 
to take off-the-line transcription 
of NBC broadcasts; and that afte 
December, 1941, the artist sery 
was eliminated. 


The answers were filed by CB 
through John B. Moser, attorng 
of CBS - Chicago, and for R 
NBC through Edward R. Johnst@ 
of Chicago, John T. Cahill of Ne 
York, and Joseph A. McDonald, a 
torney of NBC - Chicago. Accor 
ing to the U. S. attorney’s offi 
in Chicago, alternative actions 
follow—either further pleading 
will be entered or the case will] 
set for trial by Judge John 1 
Barnes, to whom it has been @ 
signed. — 





BMI Royalty Checks 


ROYALTY checks totaling 
proximately $160,000 and cove 
some 2,600,000 performances 1 
BMI tunes during the first qu 
ter of 1942 were mailed last 

to BMI’s authors, composers 
publishers, it was announced 1 
M. E. Tompkins, vice-president a 
general manager of BMI. 
Tompkins stressed the fact th 
this sum covers only the payments 
for performance rights and does 
not include the money paid by BMI 
for the sale of sheet music, record 
ings, etc., of music published 4 
well as licensed by BMI. 


From NBC to Hitler 


UNDER the direction of the Counel 
For Democracy, NBC on June 2 
will begin a series of six quarter-hout 
Sunday afternoon programs, featur 
ing dramatized letters by  typiel 
Americans written to Adolph Hitler. 
Titled Dear Adolph, the programs W 
be written by Stephen Vincent Benet, 
noted author, while noted actors # 
the American theatre, including Mel 
vyn Douglas and Helen Hayes, 


be selected for the casts. 
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@ In its 18th year of dominating the Chattanooga market 
area, WDOD brings you 5,000 watts night and day from 
completely new and modern studios, with brand new speech 
equipment throughout and the only transmitter in the country 
duplicating WABC’s . . . . the most modern, most effective 
facilities in all radio. With its new night power directionalized 
toward the rich population centers to the Southeast, WDOD’s 
unchanged rate card delivers a substantial listener bonus to 
all advertisers. 


Rep.: PAUL H. RAYMER CO. 








WPDQ WILL DEBUT 
IN JACKSONVILLE 


SETTING next Sept. 1 as the ap- 
proximate starting date of the new 
WPDQ, Jacksonville, Fla., Robert 
R. Feagin, general manager of 
WBML, Macon, Ga., has announced 
that he will also assume manage- 
ment of the Jacksonville regional, 
retaining his WBML post in an 
advisory capacity. WPDQ is au- 
thorized to operate with 5,000 
watts fulltime on 1270 ke. 


Station was granted Dec. 30, 
1941, to Jacksonville Broadcasting 
Corp. with the call letters WJDC, 
since changed to WPDQ. Princi- 
pals are James R. Stockton, presi- 
dent of Telfair Stockton & Co., 
real estate and mortgage company, 
president and 28% stockholder; E. 
G. McKenzie, 50% owner of Central 
Oil Co., Macon, and with a 25% 
interest in WBML, vice-president, 
28%; E. D. Black, holder of the 
other 50% of Central Oil Co. as 
well as 25% of WBML, vice-presi- 
dent, 27%; Mr. Feagin, secretary 
and treasurer, 15%; Mrs. Margaret 
Curtis, of Jacksonville, 2%. 


J. R. Donovan, formerly chief 
engineer of WTOC, Savannah, Ga., 
will head the engineering staff of 
WPDQ, Mr. Feagin also announced. 
Other personnel as well as choice 
of studio location will be disclosed 
later. Transmitter and_ studio 
equipment is to be RCA with addi- 
tional equipment from Collins and 
Gates. Antennas are to be Win- 
chargers. 





NBC Names Helffrich 


As Continuity Scanner 


STOCKTON HELFFRICH, for 
seven years assistant manager of 
NBC’s script division, has been 
appointed manager of continuity 
acceptance replacing Janet Mac- 
Rorie, resigned, according to Wil- 
liam Hedges, NBC vice-president 
in charge of stations. Eugene 
Juster, a member of the continuity 
acceptance department, wi!l be as- 
sistant manager in the script di- 
vision. 

A graduate of Pennsylvania 
State College, Mr. Helffrich 
joined NBC in 1933 in the general 
service department. Transferred to 
the script division in 1934 to handle 
literary rights and clearances, he 
became assistant to Lewis Titter- 
ton, manager of that division in 
1935. In his new post, he reports 
to Mr. Hedges. 





New I kw. in Canada 


CKWS, Kingston, Ont., is to open 
on Sept. 1 with 1,000 watts on 960 
ke., according to Jack K. Cooke, 
general manager. The station will 
be a basic outlet of the Canadian 
Broadcasting Corp. commercial 
network, replacing CFRC, Kings- 
ton, which is to be represented 
from July 1 to Sept. 1 by Northern 
Broadcasting sales offices at To- 
ronto and Montreal. 





Fibber Still Ahead 


LATEST REPORT of the Coopera- 
tive Analysis of Broadcasting shows 
Fibber McGee & Molly still in the lead, 
with a rating of 35.8, followed by 
Jack Benny, with 34.3; Bob Hope, 
with 32.6, and Charles McCarthy. on 
the Chase & Sanborn hour, with 32.1. 
Shows are heard on NBC. 
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PEDAGOGIC PROBLEMS are pondered by faculty members of the sum- 
mer Radio Institute of NBC-Chicago and Northwestern U who are laying 
out plans for the tentative eight weeks course to start June 22. NBC 
members are (1 to r): Charles Urquhadt, assistant, and Wynn Wright, 
production manager; Judith Wailer, public service director, who collabo- 
rates with Allen Miller, KWSC, Pullman, Wash., in handling classes in 
public service programming; Martin Magner, producer, teaching acting. 





Marked Expansion of College Courses 


In Radio Are Planned During Summer 


A SURVEY just completed by the 
Federal Radio Education Commit- 
tee of the U. S. Office of Education 
reveals that 104 teacher-training 
institutions in 36 States this sum- 
mer will offer courses in education 
by radio, as against only 80 a year 
ago. Of the 104, which represents 
one out of every four colleges re- 
sponding to the Federal agency’s 
questionnaire, 64 reported a single 
course, 18 two courses, 10 three 
courses, 5 four courses, 2 five 
courses, 2 six courses, and 1 seven. 

“This evidence of increasing in- 
terest on the part of colleges and 
universities in preparing teachers 
to use radio in the schools,” the 
FREC states, “is especially encour- 
aging inasmuch as it comes at a 
time when a great many institu- 
tions of higher learning find them- 
selves handicapped because of re- 
duced budgets and an increasing 
number of students being called 
into military service. 


Essential Training 


“That teacher-training in the use 
of radio in education has actually 
increased—not merely held its own 
—under these conditions, tends, in- 
deed, to give the belief that train- 
ing in the use of this modern insti- 
stitutional aid is coming almost 
universally to be accepted as an 
essential part of the professional 
prevaration of teachers.” 

FREC has prepared a directory 
of the institutions offering courses 
this summer. Included in the direc- 
tory are the colleges offering 
special Engineering Science Man- 
agement Defense Training engi- 
neering courses in cooperation with 
the U. S. Office of Education. The 
list follows (asterisks indicate 
ESMDT engineering courses) : 


ARKANSAS 

Arkansas Polytechnic College, Russellville 
CALIFORNIA 

*California Polytechnic School, San Luis 


Obispo 
California University, Berkeley 
*Central Junior College, El Centro 
College of the Pacific. Stockton 
*La Sierra College, Arlington 


Loyola University of Los Angeles, Los 
Angeles 

Mills College, Oakland 

Santa Monica Junior College, Santa 
Monica 

Southern California University, Los An- 
geles 


Stanford University, Stanford 
*State College, Santa Barbara 
University of Redlands, Redlands 


COLORADO 
Colorado State College of 
Greeley 
Colorado University, Boulder 
Denver University, Denver 


CONNECTICUT 
*Connecticut College, New London 
*U. S. Coast Guard Academy, New Lon- 
don 


Education, 


DISTRICT OF COLUMBIA 
George Washington University 


FLORIDA 
*John B. Stetson University, DeLand 


GEORGIA 
Georgia School of Technology, Atlanta 
Georgia Teachers College, Collegeboro 
North Georgia College, Dahlonega 
*Wesleyan College & School of Fine Arts, 


Macon 
IDAHO 
*Boise Junior College, Boise 
ILLINOIS 


Central YMCA College, Chicago 

Chicago Conservatory, Chicago 

Chicago University, Chicago 

Columbia College of Drama & Radio, 
Chicago . 

Illinois University, Urbana 

Illinois Wesleyan Universitv, Bloomington 

Northwestern University, Evanston 

*Shurtleff College, Alton 


INDIANA 


Arthur Jordan Conservatory of Music, 
Indianapolis 

Evansville College, Evansville 

Indiana State Teachers College, Terre 


Haute 
Purdue University, Lafayette 
*St. Marys College, Notre Dame 


IOWA 
Cornell Cecllege. Mt. Vernon 
Drake University, Des Moines 
Iowa State College, Ames 
*Luther College, Decorah 
*Mornineside College, Sioux City 
*State University of Iowa, Iowa City 
Wartburg College, Waverly 
Western Union College, LeMars 


KANSAS 
Karsas State College, Manhattan 
*Kansas State Teachers College, 
*St. Benedicts College, Atchison 


KENTUCKY 
Asbury College, Wilmore 


Emporia 


Mount St. Joseph Junior College, Maple 
Mount 
*Kentucky University, Lexington 


LOUISIANA 
*Centenary College, Shreveport 
Louisiana State University, Baton Rouge 
Loyola University, New Orleans 


MARYLAND 
Maryland University, College Park 
MASSACHUSETTS 
Boston University, Boston 
Emerson College, Boston 
*Endicott Junior College, Pride’s Crossing 


Mount Holyoke College, South Hadley 
Tufts College, Medford 
MICHIGAN 


Hillsdale College, Hillsdale 

*Michigan College of Mining & Technol- 
ogy, Houghton 

Michigan State College, East Lansing 

Siena Heights College, Adrian 

Wayne University, Detroit 


MINNESOTA 
Macphail College of Music &\ Dramatic 
Art, Minneapolis 
Minnesota University, Minneapolis 


MISSOURI 
Joplin Junior College, Joplin 
*Rockhurst College, Kansas City 


MONTANA 
Great Falls College, Great Falls 


NEBRASKA 
*Doane College, Crete 
Hastings College, Hastings 
Nebraska State Teachers College, Keay. 
ney 
Nebraska State Teachers College, Pery 
Nebraska University, Lincoln 


NEW HAMPSHIRE 
Dartmouth College, Hanover 
New Hampshire University, Durham 


NEW YORK 
Columbia University, New York 
*Manhattan College, New York 
New York State Agricultural & Tech. 
nical Institute, Alfred 
New York University, New York 


NORTH CAROLINA 
Agricultural & Technical College, Greens. 


boro 
*N. C. College for Negroes, Durham 
Woman’s College of the University of 
North Carolina, Greensboro 


NORTH DAKOTA 
Bismarck Junior College, Bismarck 


OHIO 
Akron University, Akron 
*Ashland College, Ashland 
*Dayton University, Dayton 
*Mount Union College, Allwine 
Ohio State University, Columbus 
Otterbein College, Westerville 


OKLAHOMA 

Central State College, Edmond 
Oklahoma A. M. College, Stillwater 
Oklahoma Baptist University, Shawnee 
*Oklahoma City Jr. College, Oklahoma 

City 
Oklahoma University, Norman 
Phillips University, Enid 
Southeastern State College, Durant 


Southwestern Institute of Technology, 
Weatherford 
OREGON 
Southern Oregon College of Education, 
Ashland 
PENNSYLVANIA 
*Haverford College, Haverford 
*State Teachers College, East Strouds- 
burg 


State Teachers College, Indiana 
State Teachers College, West Chester 


RHODE ISLAND 
*Brown University, Providence 


SOUTH CAROLINA 
Converse College, Spartanburg 
*South Carolina University, Columbia 


SOUTH DAKOTA 
*Augustana College, Sioux Falls 
South Dakota State School 
Rapid City 
TENNESSEE 
*Madison College, Madison 
Peabcdy College, Nashville 


of Mines, 


TEXAS 
Agricultural & Mechanical College, Co- 
lege Station 


East Texas State Teachers College, 
Commerce 

*Kilgore College, Kilgore 

N. Texas State Teachers College, Den 


ton 
*Prairie View State College. 
Sam Houston State 
Huntsville 
*Texarkana Jr. College, Texarkana 
Texas University, Austin 
Tillotson College, Austin 
West Texas State College, Canyon 


UTAH 
Brigham Young University, Provo 


VIRGINIA 
Hampton Institute, Hampton 
Mary Washington College, 
burg 
*Shenandoah College. Dayton 
State Teachers College, Radford 
Virginia State College. Petersburg 
William and Mary, Williamsburg 


WASHINGTON 
*Centralia Junior College, Centralia 
, Seattle Pacific College, Seattle 
Washington State College, Pullman 
Washington University, Seattle 


WEST VIRGINIA 
*Morris Harvey College, Charleston 


Prairie View 
Teachers College, 


Frederick 


Shepherd State Teachers College, Sher 
herdstown 
West Liberty State Teachers Colles 


West Liberty : 
West Virginia State College, Institute 


WISCONSIN 
*Carroll College, Wauhesha 
Marquette University School of Speech, 
Milwaukee 
*St. Norbet College, De Pere 


WYOMING 
Wyoming University, Laramie 


*Offering ESMDT engineering courses. 
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Since Pearl Harbor, more bluejackets have enlisted from 


Detroit than any other district in the nation. This didn’t 
iust happen. When recruiting offices sought assistance, WJR 
assigned a staff member as civilian radio advisor. Dramatic 
broadcasts portraying life in Uncle Sam’s Navy were created 
and produced. Navy news was aired in special newscasts. 
Naval heroes recounted their thrilling experiences before 


WJR microphones. And enlistments swelled. 


We’re proud of Detroit’s men in navy blue...“‘blues” worth 


cheering about! Proud too, of the silver plaque presented to us 





BASIC STATION...COLUMBIA BROADCASTING SYSTEM 


“BLUES” 


worth cheering about ! 








“in appreciation of co-operation in furthering naval recruiting.” 
Still another “‘blue” we regard with pride is our blue Minute 
Man flag . . . the first issued to amy radio station . . . em- 
blematic of 100 per cent employee acceptance of the pay 


roll savings plan for U. S. War Bonds. 





Edward Petry & Company, inc. 
G. A, Richards, President ...tbleo J. Fitzpatrick, Vice President and General Manager National Representative 
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which becomes an NBC affili- 

ate June 15, the Fred Waring 

program, sponsored five nights 
weekly on NB® by Liggett & Myers 
Tobacco Co., New York, for Ches- 
terfields, is originating from the 
grand ballroom of the Hotel Statler 
in Boston during the week June 
15-19. Courtney Snell, NBC engi- 
neer, and William Wilgus, pro- 
ducer of the show, will handle ar- 
rangements for the program in 
Boston. 


L HONOR of WBZ, Boston, 


All About RCA 


TO GIVE a complete picture of 
RCA’s wide scope of activities in 
radio and electronics from its for- 
mation in 1919 to the present emer- 
gency, the RCA Dept. of Informa- 
tion is circulating a 44-page illus- 
trated brochure “RCA, What It Is, 
What It Does”. Released to per- 
sons in radio and allied fields, gov- 
ernment officials, business men, col- 
leges and public libraries, the book- 
let answers pertinent questions 
about the organization. It also pre- 
sents material relating to RCA re- 
search and engineering, and such 
subjects as television, communica- 
tions, marine radio and technical 
training. A source reference is also 
included. 
ca 7 * 


Newspaper Ads 


AN INSTITUTIONAL campaign 
of eight ads promoting WNOX, 
Knoxville, is currently running in 
the Knoxville News-Sentinel. At 
first these ads were used by WMPS, 
Memphis, and received an award 
at the annual convention of the 
NAAN in St. Louis as being the 
best mnewspaper-radio promotion 
campaign in 1941. 

- * ca 


Hotel Reminders 
WCAE, Pittsburgh, has completed 
arrangements to attach cards to 
the radios in the rooms of the 
Pittsburgher Hotel calling atten- 
tion to the station’s news schedule. 
A similar card has been used in 
the rooms of the Hotel William 
Penn for the past several months. 


Sas 


’ 
' 
‘ 
‘ 
‘ 
s 
J 
AJ 


Available also to agencies and 
advertisers. For full details, write 


George E. Halley 
TEXAS RANGERS LIBRARY 
MOTEL PICKWICK + KANSAS CITY, MO. 
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Merchandising 


Waring Tribute—Review Brochure—Free Photos 
Kit Premium—Bonds From Sponsors 


& Promotion 








Pix for Servicemen 


RUSSELL GRAY, who conducts 
the Camera Club of KYW, Phila- 
delphia, has organized the Volun- 
teer Photographers Organization, 
comprising 125 members of cam- 
era societies. The purpose is to 
send free photographs of the folks 
back home to the boys im the ser- 
vice. Relatives and sweethearts who 
wish photographs taken of indi- 
viduals or groups make their re- 
quests directly to the station by 
postcard or letter, stating the name, 
age and branch of service of the 
man to whom the photograph is 
to be sent, but not his address. 
The photos are 3 x 4 inches and 
the service will be continued as 
long as photographic supplies hold 
out. 
* a ca 


Workers at Night 


MAP illustrating the concentration 
of “war-worker counties” in the 
primary coverage area of WJZ, 
New York, has been mailed to agen- 
cies and advertisers with a letter 
from John H. McNeil, WJZ gen- 
eral manager, pointing out that a 
good percentage of war-workers 
are night-workers—an ideal poten- 
tial market for the sponsor using 
Say It With Music, WJZ’s all- 
night music program. The WJZ 
map, an outgrowth of the one re- 
leased by the BLUE to show the 
concentration of its affiliates in war 
production centers, shows that 64 
of the 94 counties in the station’s 
primary area are OPA defense- 
rental zones. 
ca a ca 
Wins Voice Contest 
WINNER of the voice competition 
for servicemen, conducted on 
NBC’s Hour of Charm program 
during the past six weeks, is Sea- 
man Dudley Lutton, of the Jack- 
sonville Naval Air Station. Mem- 
bers of Phil Spitalny’s all-girl or- 
chestra, featured on the General 
Electric show, selected the winner, 
who received his award on the pro- 
gram June 14. Lutton won $500 
worth of musical or athletic equip- 
ment for the recreation division of 
his Air Station. Each of the final 
six contestants received a $100 
War Saving Bond. BBDO, New 
York, and Foster & Davies, Cleve- 
land, handle the account. 
a ” * 

More Car Conservation 
KFEL, Denver has also offered list- 
eners station facilities to form an 
“auto pool” to conserve rubber, gas- 
oline and wear of automobiles. An- 
nounced by KFEL June 4 the pool 
invites listeners to obtain free reg- 
istration cards at the studios if 
they desire to share cars with 
others. 

ca ce * 

Poll Results 
KSD, St. Louis, used a full page 
color ad in the roto section of the 
May 31 St. Louis Post-Dispatch to 
promote the station’s program posi- 
tion as a result of the national poll 
of Radio Editors and listener ac- 
ceptance in the station’s county 
area, by night and by day. 


Lever Kit 
LEVER BROS., Cambridge, Mass., 
is offering a purse-size mending 
kit and a coupon for a dime’s worth 
of soap on three CBS programs and 
in several national newspaper sup- 
plements during June, in exchange 
for 15 cents and a box-top for 
Swan, Lifebuoy or Rinso, all fea- 
tured in the offer. Programs used 
are Bright Horizon and Big Sister, 
daytime serials advertising Swan 
and Rinso respectively, and Big 
Town, Thursday evening program 
for Rinso. Young & Rubicam places 
the Swan program; Ruthrauff & 
Ryan the other two. 

* o* * 

Available on Blue 
SALESMEN of the BLUE Net- 
work have been supplied with 
pocket-size looseleaf notebooks 
containing complete descriptions of 
20 BLUE programs currently open 
for sponsorship. With a title page 
“BLUE Network Programs For 
Sale”, the notebooks show type of 
program, title, time, featured 
artists, broadcast history, listener 
comment, price, together with in- 
cidental information which might 
be important to a prospective ad- 
vertiser. The books were devised by 
the BLUE sales promotion depart- 
ment and will be added to as new 
shows join the BLUE roster. 

” ~ 7” 

Sports Plan 
ISSUED semi-monthly by KLZ, 
Denver, in the interest of sports ac- 
tivities in Colorado, the KLZ 
Sportsman’s Review, edited by Fred 
D. Fleming, news editor, is being 
distributed to fishermen in the 
Dave Cook Sporting Goods Store, 
local sponsor. It features fishing 
gossip and how to enjoy the pisca- 
torial sport in the face of tire and 
the imminent gasoline rationing. 
The promotion has proved highly 
successful for both station and 
sponsor. 

* * cm 

Teaser Records 

PERSONALIZED idea of Ken 
Stuart, of the promotion depart- 
ment of KOWH, Omaha, is the re- 
cording of special pre-broadcast 
announcements together with teaser 
anouncements during the course 
of a contract which is sent with a 
folio of all promotional material 
to the agency handling the account. 





Shadow Sponsors 


WHEREVER Blue Coal, the 
network sponsor of The Shad- 
ow, does not cover a mar- 
ket transcriptions of the pro- 
gram are sponsored locally. 
Currently 154 sponsors are 
running the series in various 
markets throughout the 
United States, Canada, 
Hawaii and New Zealand. 
Sponsors range from a car- 
riage company in Hawaii 
and a cleaner in Youngs- 
town, O., to the New Zealand 
Government promoting war 
bonds. 








‘KFBI, Wichita 








ATOP TAXIS in Jamestown, N.¥ 
WJTN has placed signs reminding 
listeners of the station’s wartime 
service. Bright in orange and bhi. 
the signs are with white borden, 


x * * 


Bond Payments 

TO PROMOTE National Bon 
Month in July and to promote af. 
ditional advertising KMLB, Mo. 
roe, La., has advanced a plan tp 
take War Bonds for sponsors’ pay. 
ments. KMLB sells time in $% 
blocks for July, taking the pay. 
ment in $50 bonds. The station 
then remits a 25% discount. Pres. 
ent sponsors are allowed to increas 
their July budgets under the plan 

* * * 

CBS ‘Mail Bag’ 

FIRST EDITION of the CBS Mai 
Bag containing excerpts from le 
ters written by former CBS @. 
ployes now in the armed forces, was 
released last week. The eight-page 
release will go to “every CBS Hom 
Fronter” so that each may leam 
news of his former co-workers at 
the network. Attached is a sheet 
with 20 snapshots of “Home Front- 
ers” in uniform. 

* * * 

Blonde at Teletype 

AP TELETYPE machine tended 
by a blonde model is the center a 
a store window display used hy 
Wm. A. Lewis Clothing Co., Chi- 
cago, for a promotional tie-in with 
their daily quarter-hour newscast 
on WAIT, Chicago. 

- * x 

In Cincy Theatres 

WKRC, Cincinnati, has placed 2 
series of lobby displays in i 
theatres of Cincinnati, Covington, 
Newport, Hamilton, Middleton and 
Dayton. Cards, which stand about 
four feet high, contain three photo 
each of WKRC personalities an 
program schedules. 





| 
BROCHURES 
| 








KGO, San _ Francisco, 
brochure, promoting Ann 
Home Forum, five weekly 
program for housewives. 
KSTP, St. Paul—Promotes Bea Bas 
ter’s Household Forum. 

CFCN, Calgary-Alberta — Promotit 
the station’s 10,000 watt power. 


Four-pagt 
Holden’ 
half-hour 


WBZ, Boston—Large simulated greet 
ing card describing the success 
Hallmark greeting card sponsorship 
WBZ. 


Red, white and bv 
folder titled “Swing and Sway 


KFBI Way”. 


1ZB, Auckland, New Zealand—lllu 
trations and description of ultra-moé 
ern facilities. Brochures may be 
tained from Howard GC. Brown ©. 
6418 Santa Monica Blvd., Hollywoo 
U. 8. representatives. 


KDKA, Pittsburgh—‘‘Never @ Dul! 
Moment,” 16-page booklet simulatit 
a promotion man’s rough sketebes © 
copy for an advertising presentatie 
emphasizing KDKA’s age, power, ne 
work affiliation, coverage and liste 
loyalty. 
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Verboten 


Einwohner der besetzten Gebie- Verats am Deutschen Reich und 





te von Europe werden hiermit 
gewahrnt, dass die Deutsche 
Regierung durch die Verord- 
nung des Fiihrers und Reichs- 
tages die Jeningen schwer 
bestraft, die dumm geung sind 
den ligenden Propaganda 
auslandischer Radio Sendun- 
gen zu zuhoren. 

Einwohner der von Deutsch- 


dem Fihrer Adolf Hitler, verur- 
teilt, Verat wird mit dem Tode 
bestraft. Die Art des Todes wird 
vom Gauleiter entschieden. 
Hore nur Deutschen Radio 
Stationen zu. 

Es ist bei Strofe verboten 
das deutsche Reich mit anderen 
Regierungen zu vergleichen. 

Das ist ein Befehi meiner 


VERBOTEN is a word the Nazis use a lot. It means, 
of course, ‘‘Forbidden.”’ 


It is verboten, for instance, to listen to the voice of 
a foreign radio station ...verboten to listen to the un- 
censored truths of RCA shortwave stations WNBI 
and WRCA. 


The penalty—? Death. 
Sometimes they let you die quickly. 
Sometimes they don’t. 


And yet... in a dozen countries of occupied Europe... 
folks do listen to these RCA stations: folks very like 
yourself. They risk torture, degradation and death to 
listen... and you would do it, too! 


land besetzten Gebiete die bei Authoritot, welche der geliebte 
einer solchen Tatigkeit entdeckt Fuhrer Adolf Schickeigruber 
werden, werden sofort wegen mir gab. 


Heuaick Hawn lei 


For man’s hunger for truth can be suppressed by no 
tyranny that man has ever invented. 

To the men and women who listen, the messages from 
RCA Transmitters across the sea are messages of hope 


in a world of despair—flashes of light in a wilderness 
of darkness. 


We are glad that the equipment from which those 
messages are hurled came from RCA. 

For those messages are working not only to shorten the 
war: they are laying the foundations of peace. :********: 

They are preparing the minds of the world : BMY 
for a just and Jasting peace ...a peace that : U.S. WAR 


is founded on truth and understanding and : BONsSs 
good will among men. aanencae 


RCA BROADCAST EQUIPMENT 


RCA MANUFACTURING CO., INC., CAMDEN, N. J. 





KBUR Burlington, lowo— ‘Bonus to Basic Blue 


“FOLKS - THIS IS KXEL” ws eis tll le 0h nile. 


and powerful radio voice to a receptive, prosperous, appreciative audience. We are justly proud of the 











opportunity of bringing this new radio service to the families on farms and in cities who live here in 
the world’s greatest agricultural area. We look on them not as mere listeners—but as living, thriving, 
friendly, radio loving people. It will be our constant endeavor to serve their needs—to share their 
joys and sorrows—to be neighborly—to realize our responsibilities and bring them all of the best that 
radio affords. Advertisers who entrust their messages to KXEL JOSH HIGGIN’S VOICE OF AGRICUL- 
TURE will speak to families who constitute the very backbone of America’s buying power. 


JOSH HIGGINS BROADCASTING CO.— INSURANCE BLDG. 
WATERLOO, IOWA 


JOSH HIGGINS SAYS: 


“Buyers and sellers of radio time these days talk lots about ratings of this 





station or that station or this or that program. That’s good information to 
have, too. It seems to me, though, that the quality of folks who listen to a 
station—their ability to buy, and their appreciation of what radio means 
to them are something ratings do not tell. I know the folks in my “neighborly 
circle” are great hands to listen and respond to radio advertising. I know, 


too, that they have the means to BUY and BUY a’plenty!” 
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. * ss _ 
Radio’s Adaptability 
ADAPTABILITY is the word for radio. While 
the business picture in general remains rea- 
sonably good, except in a few localities, the 
reports from typical stations indicate that 
local seems to be slipping—due obviously to 
reducing inventories and inability to get 
enough new stocks to meet demand. National 
spot remains amazingly steady, and network 
business is showing no more than the usual 

seasonal declines. 

To meet the gaps in commercial schedules 
caused by local dropoffs, some stations have 
seized upon an expedient that might well be 
emulated by others in cities with defense plants. 
WGAR, Cleveland, for example, sold a half- 
hour to the Cleveland Twist Drill Co., war pro- 
ducer, to broadcast ceremonies connected with 
the joint Army-Navy award it received; the 
company was so pleased with the show that it 
is considering a regular schedule of institu- 
tional advertising with particular emphasis 
on employe relationships. 

In Wichita, KFH has sold time to Cessana 
Aircraft Co. for a program built around hob- 
bies of plant employes, and some remarkably 
good human interest stories have been dug up. 
In New Haven, WELI has just signed a sec- 
ond 13-week renewal with Winchester Repeat- 
ing Arms Co., manufacturing the Garand Rifle, 
for quiz programs in which employes partici- 
pate and which is designed to bolster employe 
morale. 

In Hartford, a smart local theater manager, 
to promote a special 1:15-3 a.m. show for de- 
fense workers who can’t go to the theater 
otherwise, almost bowled over a salesman of 
WTIC when he walked into the station and 
bought nightly 25-word announcements at 
12:54 a.m., just before the station’s last news- 
cast, because the workers in the many local 
war plants were known to listen to that broad- 
cast just before going home from their shift 
[BROADCASTING, June 8]. 

On the national side of the picture, General 
Motors has returned to network radio; Allis- 
Chalmers, makers of heavy duty war equip- 
ment, is buying spot time in many localities to 
promote war bond purchases of extra defense 
earnings; Assn. of American Railroads may 
soon be on the air with an institutional cam- 
paign. Similarly, Ford and RCA are again con- 
sidering network shows. 

Whether for local morale shows or national 
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institutional advertising, quite aside from 
brand-name promotion, far-sighted managers 
of defense industries are beginning to appre- 
ciate radio’s prodigious powers. They have the 
money, and there seems little likelihood that 
the Treasury Dept. will clamp down on rea- 
sonable advertising expenditures. 

What more reasonable and adaptable medi- 
um could they find than radio? 


Words by Petrillo 


IT DIDN’T TAKE Jimmy Petrillo, Chicago’s 
$46,000-a-year gift to the musical world, very 
long to key the radio pitch for the annual con- 
vention of the American Federation of Musi- 
cians in Dallas last week. 

All he proposes to do, he told some 700 dele- 
gates, is to ban transcriptions for commercial 
or sustaining use, effective Aug. 1. Musicians 
won’t be permitted to make them for com- 
mercial or sustaining programs, he said, ex- 
cept under prescribed conditions, and he 
restricts that to war use only. Records also 
will be barred for juke-box performance. 

Mr. Petrillo’s feats are amazing. The story 
used to be that “canned music” resulted in 
deplorable unemployment of musicians. The 
remedy then became stand-by orchestras, union 
platter-turners. And all in radio will recall 
hiring staff orchestras, whether they played 
music or pinochle. 





Why the sudden thrust against transcrip- 
tions? Is it because of unemployment? Isn’t it 
“made work” of the most flagrant nature? Or 
is it something else at which Mr. Petrillo is 
shooting? 

Some time ago it became evident that AFM 
was looking for more revenue from stations. 
When WSIX, Nashville, refused to capitulate 
to the demand that it quadruple its musicians’ 
payroll, Czar Petrillo simply ordered a strike 
against MBS as the network feeding WSIX. 
MBS still has musicians, but WSIX gets only 
talk features from it. The same formula, with 
variations, we understand has been used on 
other stations, which have been forced to yield. 

Obviously, a ban on transcriptions would 
cripple radio. It would hit the smaller inde- 
pendent stations hardest, however. The musi- 
cians’ union gets only a pittance of its total 
“take” from such stations, though it is im- 
portant revenue to them. Then why sock these 
outlets? 


It all seems to get back to the bigger money 








The RADIOS, »y 
BOOK SHEL} 


SCHOLARLY research has produced th, 
volumes in quick succession, with the ree 
release of Broadcasting to the Classrooms} 
Universities and Colleges, Radio Network (, 
tributions to Education, and Public Seb 

Broadcasting to the Classroom [Meador Py 
Co., Boston; $1.50 each]—all by Carroll Atk 
son. The last-named details the development, 
radio as a medium in education establish 
the start in New York City at De Witt Clint: 
high school during 1923. Other cities are gs 
considered from their chronological start 

the field and progress is reported down to ¢ 
present. In the volume on network contrit; 
tions, the contributions of the systems 
briefly discussed and detail is reserved for ty 
various educational types of programs indy 
ing forum-panel, quizzes, drama, music 
pointed children’s programs. The contributiy 
of universities include the work of more th 
40 institutions. 


We P 








REPRINTED from Electrical Communicatiy 
technical organ of the IT&T, “Milestones, 
Communication Progress”, by H. T. Kohhha 
editor of that magazine, is being made ay, 
able by IT&T and its subsidiary, Federal 1 
graph Co. The 45-page booklet reviews the 

20 years of radio and wire communication, a 
contains an extensive bibliography. 
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Mr. Petrillo is after. He has told broadea: 
they will have to pay for the privilege 
being network affiliates. There has been 
of a new “licensing plan”, under which 
tions would pay, percentage-wise, for cary 
ing network programs. 

Isn’t that what Mr. Petrillo really is afte’ 
Isn’t the transcription-record ban simply 
bargaining base? 

As for the unemployment issue, manpow 
is needed by Uncle Sam in war industri 
even in'military bands. If a Gallup survey 
made of musicians employed in all stati 
their total elapsed time before the microph 
would be infinitesimal. That’s because m 
cians who perform over the networks or 
are recorded satisfy the public. Staff orch 
by and large, just don’t. 


Stories of ; 
Bing on a shoe 
with their 
sory of radic 
men attractec 
faney, who ha 
their stations, 
Working, int 
tansformed 

timent in e: 
bowerful cult 
tducational 


Besides, there is a definite lack of com 
musicians in most areas, metropolitan as wel 
as small-town. In Washington, for example 
musicians have been recruited from how 
orchestras of theatres, and draw double Pe 
And in the smaller towns, the musicians aval Bech a sta 
able usually are engaged in other pursuli@,y., ts Ray 
often they are barbers or merchants who li Hig part 
pen to hold a card. The station pay is just®§ began in June 
much gravy. The union, of course, gets its due Was one of th 

As yet, we haven’t mentioned Uncle San. ments pressec 
who has cracked down on “made work” f° test bro: 
other industries. In March, 1941, Assiste® tion t 
Attorney General Thurman Arnold announté theme . 
he would initiate grand jury proceedings was of 
against Czar Petrillo on the “forced wort’ . 
issue and other ingenious Petrillo inventions 
What has happened to this suit? 


It’s clear now that Mr. Petrillo feels he® 
get away with almost anything. If his tra 
scription-record ban sticks, it’s a good 
that Congress, rather than the anti-trust divi 


e is vice- 
sion, will decide to take a hand in things. 


tihia Assn, o 
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. ohlhas 
de aval HEN Raymond Preston 
ral T¢ YY sercon who directs the 
3 the destinies of WDBJ, Roa- 
tion, a noke, Va., became station 
manager in 1930, his staff con- 
sisted of four men, including him- 
wif, and the station operated with 
adcastem 20 watts. After 12 years of his 
vilege ladership, the staff numbers 36 
been til rgular employes, and a_ talent 
hich mster of more than 45 and the 
sation operates with 5,000 watts, 
or Carve ay and night. 

Keen and always busy, Ray Jor- 
is afte'g dan still keeps the same firm hand 
simply g™ every phase of station activity 

that guided the policies of the em- 
tryo enterprise when he shared 
nanpowel vith his three staff members the 
dustrie-§ juties of bookkeeper, salesman, 
rvey wt cntinuity writer and program 
station director. 
\icrophowg Stories of small stations, start- 
use mug %8 on a shoestring, and growing 
cs or vag? With their communities is the 
di tory of radio itself. The story of 
men attracted to radio in its in- 
fancy, who have grown along with 
competetifl their stations, is the story of hard- 
an as Weg Working, intelligent men who 
. exampef Tansformed radio from an ex- 
om how§ *timent in entertainment into the 
ouble pit powerful cultural, commercial, and 
ons oat tducational medium it is today. 
tans". | Such a station is WDBJ; such 
pursul-f man is Ray Jordan. 
; who hal His part in WDBJ’s history 
"is justi began in June, 1924 when his fiddle 
ts its dué§ Was one of the two musical instru- 
Tncle Sag Rents pressed into service on the 
work” i st test broadcast. This was his 
Assistatt introduction to radio. Significantly, 
announed it was also Southwest Virginia’s 
edi ittroduction to radio—at that time 
EOS rf was only one other station 
ced WR Virginia — WTAR, Norfolk. 
inventiO™E Tay WDBJ is the only regional 

‘ation in the Southwest Virginia 

eels he wg, and as its manager and di- 

¢ pis trv tor of its policies, Ray Jordan 
ood atteises a respected voice in civic 

res iad regional projects. 

te @ is vice-president of the Vir- 

things. 





titia Assn. of Broadcasters, mem- 








RAYMOND PRESTON 
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JORDAN 


ber of the accounting committee of 
NAB, member of the board of di- 
rectors of the’ Roanoke Kiwanis 
Club and member of the YMCA 
board, besides being an active mem- 
ber of the First Church of the 
Brethren, which he served as choir 
director for more than 12 years. 

Born in Blountville, Tenn., July 
10, 1900, Ray Jordan moved with 
his family to California ten years 
later, then returned to his native 
town in 1915. During the five years 
in California, he attended the pub- 
lic schools and the Santa Ana Poly- 
technic High School. Back in Ten- 
nessee, he finished high school and 
entered Daleville College near Roa- 
noke, now combined with Bridge- 
water College. Besides playing on 
the baseball, tennis and basketball 
teams, he was a member of the 
glee club, treasurer of the athletic 
association, editor of the yearbook 
in his senior year, and prominent 
in dramatics. When he was grad- 
uated in 1918, at the age of 18, he 
was youngest in his class, and 
ranked second from top in scholas- 
tic honors. 

The day after he received his 
diploma from Daleville, he secured 
a job with a Roanoke stationery 
store. His next position was in the 
general storekeeper’s office of the 
Norfolk & Western Railway, which 
he left in the fall of 1918 to accept 
a teaching appointment in the Lee 
Junior High School of Roanoke. 
When the Roanoke schools were 
forced to close for several weeks, 
because of the great influenza epi- 
demic, he began work in the office 
of Richardson-Wayland Electric 
Corp. as bookkeeper. Through the 
rest of that winter, he continued 
to hold the job at the electric com- 
pany after school hours and on 
Saturdays, and at the close of the 
school term in 1919 took’ up full- 
time work with the electrical com- 
pany. It was this company which 
established WDBJ, in 1924, and 


maintained it until 1931, when it 








Our Respects To » — P. Vors Pee 


NOTES 








LEONARD W. BROCKINGTON, 
former chairman of the Board of Goy- 
ernors of the Canadian Broadcasting 


Corp.. has accepted a request to go 
to England as adviser on empire 
affairs to Brendan Bracken, British 
Minister of Information. He will do 


considerable writing, 
and broadcasting in 
Brockington immediately 
ing from the CBC chairmanshin was 
special wartime assistant to Prime 
Minister Mackenzie King and govern- 
ment historian, resigning about a 
year ago. 

WILLIAM VON ZEHLE. 
salesman of WINS. New 
rejoined the sales staff 
months absence on the 


EDITH DICK. assistant’ general 
manager of WWRL, New York. has 
begun a course in radio engineering 
at the RCA Institute. New York. 


ROBERT FLANIGAN, formerly of 
World Broadeasting System and In- 
international Radio Sales. has joined 
the Spot Sales department of NBC- 
Chicago. 

HAROLD FE. FELLOWS, general 
manager of WEEI, Boston. has been 
elected first vice-president of the Bos- 
ton Ad Club. 

HENRY SLAVICK. manager of 
WMC, Memphis. has been elected a 
director of the Memphis chapter of the 
Red Cross. 


JOHN H. MeNEIL. manager of 
WJZ. New York, heads the drive for 


speechmaking 
Britain. Mr. 
after resign- 


former 
York, has 
after a_ six- 
West Coast. 


contributions from New York sta- 
tions for the United China Relief 
campaign. 

ELIZABETH ROSENTHAL, news 


analyst on WGBR. Goldsboro, N. C., 
has been elected vice-president of the 
Eastern Carolina Broadcasting Co., 
Goldsboro, station licensee. 


EARL J. GLADE. vice-president of 
KSL, Salt Lake City, has been ap- 
pointed State chairman of the Utah 
USO fund campaign. 





was purchased by the Times-World 
Corp. 

While at Richardson-Wayland, 
Mr. Jordan took an advertising 
correspondence course and subse- 
quently handled all the advertising 
for the firm; later he became store 
manager, a position which he held 
until his decision to give all his 
time to radio. Interested in the 
progress of the station from its 
beginning, Ray took some part 
in the work from the time it was 
established, and in the spring of 
1929 gave up his other interests 
to devote all his time to the job 
of program director. In 1930, he 
took over management. 


On Jan. 15, 1920, Ray Jordan 
was married to Miss Machel Eve- 
lyn Dulaney, of Roanoke. They 
have three children, Doris, Betty 
Jane, and Donny Ray. Hobbies? 
He’s an enthusiastic football, base- 
ball, basketball and tennis fan; a 
good-natured, not too serious 
golfer; and he collects elephants— 
yes, elephants of wood, jade, stone 
and even of sea-shells — decorate 
his private office in profusion. In 
addition, he will tell you, he loves 
to fish—when he gets time. 


EDWARD PRICE 
merly in charge of syndicated pro- 
gram sales for NBC Radio-Recording, 
and previously of the New York Times, 
last week joined the Navy as a lieu- 
tenant, senior grade, and is stationed 
in Washington with the Bureau of 
Aviation Training. Succeeding Mr. 
Ehrich is Claude Barrere, former 
salesman in Radio-Recording and in 
NBC’s international division. 
GORDON GRAY, president of Pied- 
mont Publishing Co., owner and oper 
ator of WSJS, ‘and W41MM, FM sta- 
tion, both in Winston-Salem, N. C., 
is completing his basie infantry train- 


EHRICH, fo 


ing at Camp Wheeler Ga., and ex- 
pects to apply for admission to the 
Infantry Officers Candidate School at 


Fort Benning. 

CHAUNCEY BROOKS Jr., former 
member of the sales staff of WBAL, 
Baltimore, has been placed in charge 
of the public relations office at Camp 


Wheeler, Ga. Lieut. Brooks is super- 
vising the production of shows for 
local stations, and transcribed pro- 
grams for other stations. 

EARL MITCHELL, formerly of 
Crowell-Collier Pub. Co., San Fran- 
eisco, has been named a sales repre- 
sentative in the San Francisco offices 
of NBC 

ALFRED J. HARDING, special an- 
nouncer and member of the sales staff 


of WCCO, Minneapolis, 
Navy as an ensign. 
HERBERT L. KRUEGER, 
appointed commercial manager of 
WTAG, Worcester, is the father of 
an 8-pound son, Richard, born May 23. 
RALPH I. DICKINSON, former sales 
supervisor of the Minneapolis 
Light Co., has joined the WCCO, 
neapolis, sales department. 
LIRS. JAMES R. CURTIS, wife of 
the KF RO, Longview, Tex., president, 
holder of a third class tic ket for the 
past two years, has assumed broad- 
cast operations. 

MORT SILVERMAN has joined the 
sales staff of WEIM, Fitchburg, Mass. 
HARVEY J. STRUTHERS, WCCO, 
Minneapolis, salesman, is the father 
of a 742-pound boy, Harvey Jr., born 
June 8 in Minneapolis. 


Brian Bell 


BRIAN BELL, 52, chief of the 
Washington bureau of the Asso- 
ciated Press and a beloved figure 
in American journalism, died sud- 
denly June 8 at his home in Arling- 
ton, Va. He was stricken with acute 
coronary thrombosis the day before 
while attending a baseball game. 
A native of South Carolina, Mr. 
Bell started in journalism on the 
Columbia (S. C.) State, and in 
1924 joined the AP in Atlanta. The 
following year he became chief of 
the New Orleans bureau serving 
successively in New York, Los An- 
geles and San Francisco before be- 
coming chief of the Washington 
bureau in January, 1939, as suc- 
cessor to Byron Price, now Direc- 
tor of Censorship. While with the 
AP he had constant contacts with 
radio managers. He is survived by 
his widow, a son, Brian Jr., 14, 
and a daughter, Mrs. J. William 
Magee, of Arlington. 


Sgt. Obs. James Godbehere 
SGT. OBSERVER JAMES GOD- 
BEHERE, RCAF, former member 
of the commercial staff of CFCF, 
Montreal, has been reported miss- 
ing following air operations over- 
seas. Sgt. Godbehere joined the 
RCA Reserve Unit shortly after 
the outbreak of war and later 
transferred to the RCAF, taking 
his flying training at Brandon, 
Regina, DeFoe and Rivers, Mani- 
toba. 
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IRA AVERY. assistant program di- 
rector of WOR, New York. on June 
5 married Jane Mancill at the Little 
Church Around The Corner. 


BOB NELSON, formerly of WNYC 
and other New York stations, has 
joined the announcing staff of WEIM, 
Fitchburg. Mass., replacing Dan Hy- 
land, resigned. 


ALLYN EDWARDS, one time pianist 


in a leading swing band, has joined 
the announcing staff of WOR, New 
York. 


BETTY FREAR, formerly assistant 
publicity director of N. W. Ayer & 
Son, New York. has replaced Rhea 
Diamond as assistant publicity director 
of WNEW, New York. 

BILL CRAGO, former NBC Wash- 
ington announcer, is now in Holly- 
wood for screen tests 

JOHN B. HUGHES. Hollywood news 
analyst of Mutual-Don Lee Broad- 
easnn is hor of a special 
feature on the Far East slated for the 
f Liberty magazine. 


GOODWIN. Hollywood 










an- 


BILL 





nouncer. portrays a magazine editor 
i the Paramount picture, “No Time 
for Love”, pn in production. Ilka 
(hase. New York radio commentator, 
féatured on the NBC Luncheon Date 
program. also has a major role in the 
¢ 


RUTH DELAINE and Marjorie Cun- 
ningham, formerly with the Manitoba 

one the 
staff of 





System, have joined 


CFAR., Flin Flon, Man. 
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Guild Elects MacDonnell 


JOHN MacDONNELL, director, 
and co-author of scripts for Frank 
Parker, CBS show sponsored by 
E. R. Squibb & Sons, New York, 
has been elected secretary of the 
Radio Directors Guild. He succeeds 
Ted Corday, former NBC staff di- 
rector, who is in the Army. The 
Guild has established permanent 
headquarters at The Berkshire, 21 
S. 52d St., New York. 


JOHN EDMUNDS formerly with 
KTUL Tulsa, and Hollis Wright, for- 
merly with WTAG, Worcester, have 
joined the announcing staff of WRC- 
WMAL, Washington. 


ALEX BUCHAN, former sports an- 
nouncer of KXOK, St. Louis, who for 
the last two years has been in the 
RAF, has returned to St. Louis prior 
to going to Corpus Christi as a flyer 
in American service. 

AL BRANDT, newsman of KXOK. 
St. Louis, has been ordered to report 
for Army induction at Scott Field. 


JACK HAGOPIAN, winner of an 
award as the best actor of thee WIBX 
Youth Drama group, has been named 
an announcer of WIBX, Utica, N. Y. 


BERT GRAULICH, announcer of 
WQAM, Miami, on May 27 married 
Edith Keeler in Chicago. Mrs. Keeler 
formerly co~‘ncted a sacred 
program on the station. 


MARY MORGAN, CKLW, Windsor- 
Detroit. fashion commentator, made 
her debut as an actress when she ap- 
peared June 9 at the Colony Club in 
a skit with Edward Everett Horton. 


KERRE WILSON, of the Winnipeg 
office of H. N. Stovin. station repre- 
sentative, has joined CKY, Winnipeg, 
as an announcer. He is replaced by 
Eileen MacMillan, who will be in 
charge of commercial traffic at the 
Stovin office in Winnipeg. 


PAUL MOONEY, formerly of WSUI, 





songs 


Sioux City, Ia.. has joined the an- 
nouncing staff of KDTH, Dubuque, 
a. 


JOHNNY BRADSHAW, announcer 
of WQAM, Miami, was tendered a 
farewell party by members of the 
staff before joining the Army. 


LEO MANN, announcer of WELI, 
New Haven, has joined the Army, be- 
ing replaced by Don Rustici, for- 
merly of WSRR, Stamford, Conn. 


TOM CARNEGIE, from KITE, Kan- 
sas City, has been added to the an- 
nouncing staff of WOWO-WGL, Fort 
Wayne, as summer relief man. 


ENSIGN HOWARD M. PAUL, for- 
mer continuity writer for WTMJ, Mil- 
waukee, now public relations officer 
at Chieago’s Navy Pier, was recently 
featured in an interview on the sta 
tion’s On Parade broadcast. 

JOE LEIGHTON, of CBS, Holly- 
wood, publicity staff has joined the 
Coast Guard public relations depart- 
ment with rating of chief petty officer. 
JOHN HICKS, Hollywood music 
librarian on the NBC Post Toasties 


Time, sponsored by General Foods 
Corp., bas been inducted into the 
Army. 

FRANCES SCULLY, Hollywood 
BLUE commentator, has been ap- 
pointed publicity director of the 
American Women’s Volunteer Serv 


ices in that city. 


DON DUNPHY, MBS sports an 
nouncer for the Gillette Safety Razor 
Co. boxing bouts, on June 20 is to 
marry Muriel Keating of New York 
at St. Malachy’s Church, that city. 

CARL POST, 
rector of the 
ciety 


formerly publicity di 
sritish War Relief So 
bas joined Davis-Lieber, New 
York, publicity firm 


TOM ARGUE, program 
CFAR, Flin Flon, Man 


the Canadian Army 


director of 
joined 


ha rk 


NANCY PEARSON TIMMERMAN, 
of the program department of KSD, St. 
Louis, on June 13 was married to 
James Brackett Gilbert, St. Louis. 


CHARLES IRVING, former free- 
lance actor and prior to that announc- 
er of WTCN, Minneapolis, has joined 
the announcing staff of WGN, Chi- 
cago. 

JOE ANTHONY, = announcer’ of 
WAIT, Chicago, has entered the Coast 
Artillery at Ft. Eustis, Va., as a 
second lieutenant. 


ALAN RINEHART, Clarence Dooley, 
and Harold Maus, male members of 
“The Novelty Aces” hillbilly quintet 
of WBBM, Chicago, have joined the 
Navy at Great Lakes, Ill, and will 
be attached to the morale and enter- 
tainment division. 


NOYES McKAY, radio critic, re- 
cently started a series of news com- 
mentaries on KQW, San Francisco. 


HARVEY PETERSON, orchestra 
leader of KPO, San Francisco, known 
as Ricardo, is in a Marin county 
hospital. 


PAT O'BRIEN recently joined the an- 
nouncing staff of KLS, Oakland, Cal. 


WILLIAM SHERMAN NEWKIRK, 
formerly program director of KPAC, 
Port Arthur, Tex., has joined the an- 
nouncing staff of KTRH, Houston. 


JACK SHERLOCK has joined the 
announcing staff of KLZ, Denver. 


FRANK SILVA, from WESX, Salem, 
Mass., has joined the announcing staff 
of WSAY, Rochester, N. Y. 


LESLIE J. EDGLEY, continuity di- 
rector of the BLUE Chicago, is the 
father of a 
June 1. 


NORM MARSHALL, program direc- 
tor and sports announcer of CHML, 
Hamilton, Ont., is the father of a 
boy born June 3, his second son. 


LOU SPECTOR, news editor of 
CHML, Hamilton, Ont., was recently 
appointed publicity director. Ruth 
Stubbs has joined the staff as stenog- 
rapher-receptionist. 


FLORENCE BALLOU, program and 
publicity director of WICC, Bridge- 
port, Conn., recently announced her 
engagement to Leslie Robinson, of 
Bridgeport. 


LES STURMER, formerly an an- 
nouncer of WMAM, Marinette, and 
WFHR, Wisconsin Rapids Wis., is 
now training at the San Diego Marine 
Corps School. 


JIM McCANN, announcer of WIBG, 
Glenside, Pa., and Marjorie Julia Cake, 
studio receptionist announced their en- 
gagement on June 6. 


JOHNNY CLARKE has joined the 
production staff of WRBL, Columbus, 


baby girl, Gillian, born 


Ga. Bob Turner, formerly with 
WGAU, Athens, Ga. has joined the 
announcing staff of WRBL for the 


summer months. 
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MITCHELL GRAYSON, dramatig 
director, and Jack Goldstein, of th 
publicity and continuity staff, both 
WNYC, New York, are now Serving jy 
a production capacity in the radip é 
vision of the Office of the Coordinaty 
of Information. 








JAY CALDWELL, announcer tt 
WOL, Washington, has been Nami 
night supervisor replacing Rober 





Diehl, now in the Army. 






PAUL J. HUGHES, formerly 
KTOC, Oklahoma City, and KAn 
Ada, Okla., has joined KTAR, Phoeniz 
as night editor. J. A. Grasham, graj. 
ate of Arizona State College, jy 
joined KTAR’s program staff 9) , 
fulltime basis. 


DeWITT JONES, a graduate ¢ 
Drake College, Des Moines, has joing 
the announcing staff of KF RO, Loy 
view, Tex. 


BYRON TAGGART, formerly wij 
WINN, Louisville, has joined the » 
nouncing staff of WIBC, Indianapoly 


YASHA FRANK, formerly of ty 
CBS program service department, ; 
now writer in the presentation diyisin 
of the CBS sales promotion depar 
ment. 


MAURICE HART, program me. ¢ 
WNEW, New York, has completed ty 
editing, writing and narrating of; 
script for a 10-reel newsreel histor 
of the war, to be released this we 





ee 
























by S.M.A. Film Productions, Ne 
York, under the title, “The Alii} 


Fight for Freedom”. 


BERT JULIAN, formerly of WDL 
Tuscola, and WIBC, Indianapolis 
has joined the program department i 
WHIP Chicago. 


CHARLES HARRISON, announe 
of WHBF, Rock Island, IIL, isa 
leave for training as a Flying Cade 
Ruth Allison, new to radio has join 
WHBF as continuity writer, repli 
ing Vivian Floyd who was married 
William Lucey on May 30. Jams 
Meuller has joined the control rom , 
staff for part time duty during vac 
tion period. 


AL STEVENS, chief announcer ¢ 
WFIL, Philadelphia, became & 
father of a daughter, Bette Jo, bm 
May 28. 


WILLIAM CAMPBELL, formerly « 
WCAU, Philadelphia, has joined & 
staff of WIP, Philadelphia, as sw 
mer relief announcer. 




















JERRY LAWSON, graduate of ® 
U of Pennsylvania, is the new nev 
easter of WIP, Philadelphia, repis 
ing Stanford Lewis, who left i 
New York. 


FAIR TAYLOR, continuity and pr 
licity director of KOL, Seattle, it 
three years, has joined Don Lee Brott 
casting System, Hollywood, in & 
latter capacity. She succeeds Shits 
Horton, resigned. 
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“CHEERS FROM THE CAMPS 


An all-soldier, full-hour variety program over 
114 Columbia Stations in the United States, and 
in Canada over stations of the Canadian Broad- 
casting Corporation. Also by short wave to 


United Nations forces on all fronts. 


Second Broadcast «ror: jack- 
son, S. C., on Tuesday Night, June 16, at 9:30 
to 10:30 EWT and at a Different Camp Every 


Tuesday Night Thereafter 


Presented by the boys in the Camps to the folks back home through 
the aid of General Motors in cooperation with the Radio Branch of 
the War Department and the USO. Handled through Campbell-Ewald 


Company with Henry Souvaine, Inc., producing. 
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ARCH OBLER, 
producer, is the father of a 


June 7. 


WILFRED S. ROBERTS, 


manager of the production division of 
NBC, has joined the radio staff of the 
Coordinator of Interamerican Affairs. 


HARMON NELSON, assist 
tor on the Kate Smith CBS 


on June 15 will leave Young & Rubi- 
cam, New York, General Foods agency, 


to enter the Army. 


FREDERICK BETHEL, formerly a 
program director and writer of CBS 
and MBS, has been appointed to the 
script writers staff of BLUE. 


DICK RIDDER, 


tion staff, will serve abroa 
unteer ambulance driver 
American Field Service som 
the Middle East. 


re al 
‘4 


N.: 


Hollywood writer- 


in charge of dra- 
matie auditions on the BLUE produc- 


JOHN MERRIMEN, former CBS 
page, and at one time sports reporter 
of the Nyack Journal-News, Nyack, 
N. J., has been appointed news desk 
assistant in the CBS news room. Mer- 
riman was born in Manila, P. I., 
where his father, Hiram Merriman, 
was INS Philippine cable editor. 


BOB GENTRY has been appointed 
program director of KOMO-KJR, Se- 


boy born 


formerly 


ant direc- 


program, attle. He succeeds W. W. Warren 
who joined the Naval Reserve as a 
lieutenant. 


CHARLES VANDA, CBS executive 
producer, after several weeks in Hol- 
lywood during which he produced a 
series of Government war programs, 
his returned to his New York head- 
quarters. 


WENDELL NILES, Hollywood an- 
nouncer, has been given that assign- 
ment on the CBS Lady Esther Sere- 
nade, sponsored by Lady Esther Co. 
(cosmetics), during its origination 
from the West Coast. 
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IONAL ADVERTISERS and New York's 


in common. They both agree that 


WBNX is THE 
GREATER NEW 


FOREIGN LANGUAGE STATION of 
YORK. 


No wonder, then, that WBNX with its 5,000 watts, 
directional, plays the dominant role in selling the 
5,000,000* foreign-language-speaking-audience of 
the world’s greatest market. 

To cash in on the opportunities of this super-market, 


advertise your 


national products over WBNX, the 


Winner of the Peabody Citation for Public Service to 
Foreign Language Groups. 


*Over 70% 


of metropolitan New York’s population is 


joreign born or of foreign parentage. 
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GRACE COOPER 


ONE OF THE MOST charming 
girls in West Coast radio, Grace 
Cooper has been drafted from the 
dramatic staff to assume regular 
duties as receptionist for KPO in 
the new NBC Bldg. in San Fran- 
cisco. Miss Cooper received a choco- 
late ice cream soda for her first 
stage appearance, playing Cupid at 
the age of four. She has been 
identified with the theater and ra- 
dio ever since. Her engagements 
have included the Fulton Theater 
Stock Co., Oakland, Cal., where she 
played support for Marjorie Ram- 
beau. Henry Duffy, West Coast 
producer, then cast her in leads 
and she played with Taylor 
Holmes, William Courtenay, May 
Robson, Leo Carrillo and other 
stars. 

She has been a regular in KPO 
dramatic broadcasts for several 
years and will continue dramatic 
appearances in addition to her 
duties in the fourth floor foyer of 
the new headquarters of NBC. A 
native of Oakland, Miss Cooper 
was educated at Merriman’s School 
and the U of California. She has 
written a number of successful 
radio dramatizations and makes 
verse and short stories her hobbies. 





Four From Five 


PROUD of its record for a 
small station, Charles Bar- 
ham Jr., general manager of 
WCHYV, Charlottesville, Va., 
reports that from a_ usual 
staff of five announcers, since 
July, 1941, four have joined 
the service and all will be 
commissioned. 











Signed for Films 


JERRY COLONNA, Hollywood co- 
median featured on the weekly NBC 
Bob Hope Show sponsored by Pepso- 
dent Co. (Pepsodent products) and 
Barbara Allen, known in radio as 
Vera Vague, comedienne, have been 
signed for comedy leads in the Re- 
publie film, “Ice Capades Revue”. 
Cliff Nazarro, NBC comedian, has 
been cast in the Republic film, “Call 
of the Canyon”. Freddie Rich, former- 
CBS 


ly musical director, has com- 
pleted scoring the film, “Wrecking 
Crew”, and has a similar assignment 
with Pine-Thomas Productions for 


the firm’s musical, “Submarine Alert’, 
now in production. 










Radio Executives to Aid }yAIT Mu: 


Chicago School Training 


RADIO EXECUTIVES of Chic. 
go will cooperate with progran 
planning, script and producti, 
staffs of the Chicago Public Schog 
Radio Council in instructing tea¢h. 
ers from all over the country in the 
fifth annual Comprehensive Rs. 
dio Workshop, June 29 to Aug, 7 
in Chicago. 

Lecturers will be Phil Bowman, 
Biackett - Sample - Hummert; 4p. 
thur E. Meyerhoff, Arthur Meyer. 
hoff & Co.; Virginia Payne 
AFRA; Lavinia Schwartz and 0, 
J. Neuwerth, CBS; Ken Fry, Wym 
Wright, Max Jordan, Martin Mag. 
ner, Judith Waller, and Nels 
Olmstead, NBC; Lieut. W. C. Ry. 
dy, W9XBK, Chicago; Maj. Har. 
old W. Kent, War Dept.; Joseph 
Spear, the Pan-American Coung¢jl: 
Harriet Hester, WLS; Al Hollen. 
der, WIND-WJJD; Arnold Har. 
ley, WGES, Myrtle Stahl, MBs. 
Julian Bentley, news commentator, 
WLS; James Hanlon, Movie-Radiy 
Guide; and the staff of the Radio 
Council directed by George Jen. 
nings. 
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Army Week in Canada 
CANADIAN stations will partic. 







pate actively during the celebra- $s said to thre 
tions of Army Week, to be heli Hirife at the 

throughout Canada June 29 to July inion has agree 
5. The 61 member stations of the fingof the ACA 





Canadian Assn. of Broadcasters 
will focus attention of their com. 
munities through local and network 
programs on the men in the Cana. 


marters not t 
ptry to arbitr: 
tonal Labor Re 
wer, the local 








dian army. All the stations, says fut if WIP fa 
Glen Bannerman, CAB president, tition, its onl 
will be telling listeners of the many ff all a strik 





us unionized < 
acept office wi 





ways in which tribute may be paid 
Canada’s citizen soldiers—by flying 
flags, taking part in rallies, enter- 
taining soldiers in their homes, 
visiting camps, sending gifts to 
Canadian soldiers away from home. 
The CBC, according to E. A. Weir, 
commercial manager, will provide 
network broadcasts over approxi 
mately 50 stations on June 28 to 
usher in the Army Week, and Do 
minion Day on July 1. Remote con- 
trol units will visit Army camps 
and many local Army events wil 
be aired. 
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JOHANNES STEEL, commentator 
of WMCA, New York, has been ap 
pointed American correspondent of the 
Free French newspaper La Marseil 
laise, published in London. 
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Aid WAIT Musicians Move 


wntables Into Studio 


sCOND ROUND in the jurisdic- 
inal battle between union tech- 
jans and musicians of WAIT, 
thicago, Over operation of record 
gmtables [BROADCASTING, May 18] 
ik place last week when staff 
ysicians removed turntables from 
ie control room to studios of the 


atl n. 

The action followed the move on 
five control operators, 
wmbers of local 1220 of the Asso- 
iated Broadcast Technicians Unit, 
»supplant union musicians play- 
ing records. 

Settlement of the dispute, accord- 
ing to Arthur J. Maus, president of 
ie technician union, will be made 
iy the executive board of the 
imerican Federation of Labor in 
Jashington. The musicians union, 
yaded nationally and in Chicago 
; James C. Petrillo, has control 
¢yecord playing on Chicago sta- 
‘ions. 





WIP-ACA Dispute 


NSPUTE between WIP, Phila- 
Wiphia, and the local union of the 
imerican Communications Assn. 
sulting from the dismissal of 
pnard Bunkin, of the sales staff, 
is said to threaten serious labor 
rife at the station. The local 
mio has agreed to heed the warn- 
mg of the ACA international head- 
marters not to call a strike but 
ptry to arbitrate through the Na- 
imal Labor Relations Board. How- 
wet, the local union has asserted 
ut if WIP fails to agree to arbi- 
tation, its only recourse will be 
peall a strike. The local union 
us unionized all station employes 
cept office workers. 





Phileo Elects 


DAVID GRIMES, one of the pio- 
mets in the radio industry and 
lief engineer of the Philco Corp., 
fhiladelphia, since 1939, has been 
ected vice-president in charge of 
agineering of the radio and tele- 
sin company on June 10, it was 
munounced by James T. Buckley, 
mesident. Also elected as _ vice- 
mesidents were Joseph H. Gillies, 
wks manager of the company 
ine 1939, named vice-president in 
marge of radio production, and 
bert F. Herr, manager of the 
mitts and service division, made 
kepresident in charge of service. 















Martin Block Honored 
MARTIN BLOCK, m.c. of Make Be- 
Ballroom on WNEW, New York, 
WP received an award as conductor 
most popular record program 
ter New York, in a poll of local 
Wand music editors conducted by 
May Goodman, orchestra leader. 
pMeram centers around imaginary 
aS with noted bandleaders, a tech- 


hee used in New York by Block. 
ime twice daily, the show averages 
way letters a month from listeners. 


Sponsored on a_ participating 


i 





Air Force Honored 

eet broadcast of June 7, heroes of 

omy Air Force are being featured 
; series of weekly dramatiza- 

ited by Gene Autry on 

8S Melody Ranch, sponsored by 

Wrigley Jr. Co. (Doublemint 


) Sunday, 6:30-7:15 p.m. 
Mi). First in the series was de- 
ted to career of Brig. Gen. James 
P* Doolittle. 





SOLDIER RECORDINGS are now being made in the lobby of Loew’s 
State Theatre, Times Square, New York, sponsored by Gem Safety Razor 
Corp. Starting off the project which will allow soldiers’ wives, mothers 
and sweethearts to make records to be sent to their boys overseas are 
(1 to r): Dick Gilbert, turntable man of WHN, New York; Mitzi Green, 
radio, stage and screen star; Lou Straus, Gem Blade reporter; Benny 
Fields, minstrel man. Soldiers make free recordings to be sent home. 
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Net Program Schedule 
Revised by Miles Labs. 


MILES’ LABS., Elkhart, Ind. 
(Alka-Seltzer, One-A-Day vita- 
mins), is revising its schedule of 
network programs. The National 
Barn Dance, on 65 NBC stations 
9-10 p.m. Saturdays will be cut on 
July 4 to a half-hour and 
heard at 9-9:30 p.m. The Quiz 
Kids, on 68 BLUE stations, 8-8:30 
p.m. and 11-11:30 p.m. Wednesdays 
will shift on July 12 to 7:30-8:00 
p.m. Sundays with repeat via tran- 
scription to the Pacific Coast 11:30 
p.m. Lum & Abner on 65 BLUE 
stations Tuesday through Friday 
6:30-6:45 p.m., 8:30-8:45 p.m., and 
10:30-10:45 p.m. on June 29 will 
shift to Monday through Thursday, 
10-10:15 p.m. with repeat at 11:15- 
11:30 p.m. The latter program will 
continue to be broadcast on 123 
stations of Keystone Broadcasting 
System via transcription. Agency 
is Wade Adv. Agency, Chicago. 





PEPSI-COLA Co., New York, in co- 
operation with the New York Defense 
Recreation Committee, is establishing 
a N. Y. center for service men. 


ST. LOUIS OUTLET 


FOR NBC 
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A Distinguished Broadcasting Station 


Station KSD—The St. Louis 


Post-Dispatch 


POST-DISPATCH BUILDING, ST. LOUIS, MO. 
FREE & PETERS, INC., NATIONAL ADVERTISING REPRESENTATIVES 


NEW ‘YORK CHICAGO ATLANTA SAN 
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RAYMOND RUBICAM chairman of 
the executive —* of Young & 
Rubicam, New York, assumed his 
duties as director of information of 
the War Manpower Commission in 
Washington last week. 


RANDOLP Ky PETERS, for many 
years with N. W. Ayer in Phil: idelphia, 
has been appointed assistant media 
director of Richard A. Foley Agenev. 
Philadelphia. J. B. Taft, formerly with 
New York agencies, has rejoined the 
firm in charge of merchandising. 


WILLIAM SPITZ, partner in the 
Spitz & Webb, Syracuse agency, has 
enlisted in the Army Air Forces. 
HELEN ROBERTS, formerly with 
the copy department of Benton & 
Bowles, New York. has joined the 
copy department of Compton Adv.., 
New York. 


JACK SAYERS, Hollywood publicity 
director of Young & Rubicam, is in 
New York on a promotion assignment. 
WALTER K. NEILL, 
headed his own Los 
has been 
ficer of 


who formerly 
Angeles agency, 
appointed administrative of- 
the Recruiting & Manning 


Organization of the War Shipping 
Administration and is headquartered 


in Washington. 


ADRIAN SAMISCH, a director in 


the radio department of Young & 
Rubicam, New York, on June 8 mar- 


ried Peggy Knudsen of Philadelphia. 
“Miss Knudsen is star of the Broad- 
wayway play “My Sister Eileen”. 
HASSEL W. SMITH, San Francisco 
radio director of Botsford. Constantine 
& Gardner, in addition to those duties 
has assumed management of the agen- 
ey’s Los Angeles office. He succeeds 
Wesley Farmer who resigned to join 
the Army as lieutenant. 


HELEN WOODMAN, Hollywood 
manager of Russel M. Seeds Co., has 
been transferred to the agency’s Chi- 
eago headquarters to handle talent 
contracts and also represent the firm 
on the NBC Tommy Dorsey show re- 
placing on June 16 for 13 weeks Red 
Skelton & Co., sponsored by Brown 
& Williamson Tobacco Corp. (Raleigh 
cigarettes). Miss Woodman is to be 
married to George Bayard, agency 
vice-president. 


FRANK R. KENT, president of 
Tracy, Kent & Co., New York agency, 
has been granted a leave of absence 
to serve as a captain in the Army Air 
Force. 


FREDERICK WILE Jr., business 
manager of the radio department of 
Young & Rubicam, New York, has 
left the agency to join the War Man- 
power Commission in Washington, 
Raymond Rubicam, president of 
Y&R, is chairman of the Commission’s 
executive committee. 


ROBERT WAMBOLDT, now in Hol- 
lywood supervising the Ransom Sher- 
man show on CBS for Compton Adv., 

New York, will return to the agency's 
New York office for assignments in 
the East, when Procter & Gamble dis- 
continues its sponsorship of the pro- 
gram June 24. 

JOHN U. REBER, New York vice- 
president in charge of radio for J. 
Walter Thompson Co., is currently 
in Hollywood for conferences with 
Daniel Danker Jr., Southern Cali- 
fornia agency vice-president. 


MARVIN S. COHN, copy chief of 
Grey Adv. Agency. New York, has also 
been se rving as radio director. the two 
positions having been merged. James 
H. Lang Jr., vice-president, who for- 
merly handled radio and copy, is now 
account executive. 

ROBERT MORRISON, who handles 
motion pictures for J. M. Mathes, New 
York, as assistant to Wilfred King. 
radio director, is the father of a baby 
boy, Robert E. Jr. 
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NIAA Advances Convention 
ADVANCING the 20th annual con- 
ference and exposition of the Na- 
tional Industrial Advertisers Assn. 
ahead three months, the NIAA 
will hold its special war meeting 
at the Traymore Hotel, Atlantic 


.City, June 29-30, July 1. The asso- 


ciation, numbering over 1,800 mem- 
bers, will cover subjects of wartime 
advertising, production drives, em- 
ploye morale, bond campaigns and 
job training in industry through 
advertising at the meeting. A spe- 
cial session will be devoted to post- 
war planning. According to K. W. 
Bailey, conference chairman, the 
meeting will be devoid of all frills 
and dedicated to war problems. 





Agencies Merge 


MERGER of the two Newark agen- 
cies, United Service Adv. and 
United Adv. Agency, both of which 
handle radio accounts, has been 
announced by Leonard Dryfus, 
president of the latter agency. 
Emanuel London, president of 
United Service, will become vice- 
president of the combined com- 
pany and will handle the accounts 
he placed at United Service. Of- 
fices will continue at 744 Broad St. 





Hertz Weds Myrna Loy 


JOHN D. HERTZ Jr., executive 
vice-president of Buchanan & Co., 
New York agency, and member of 
Chicago’s famous banking and 
transportation family, on June 6 
married Myrna Loy, screen actress. 
The wedding took place in New 
York at the home of the bride- 
groom’s sister. Miss Loy’s marriage 
to Arthur Hornblow, the film pro- 
dumer, ended in divorce recently. 


WPB Cosmetics Chief 


C. A. WILLARD, acting chief of 
the Toiletries & Cosmetics Branch 
of the War Production Board for 
the last several weeks, has been 
named chief of the branch by Philip 
D. Reed, chief of the Bureau of In- 
dustry Branches. He formerly was 
president and general manager of 
the Fruit Treating Corp., Orlando, 
Fla., and before that was treasurer 
of the Bay Co., Bridgeport, Conn. 








WELLS W. SPENCE, 


for seven years 


a member of the merchandising de- 
partment of Young & Rubicam, New 
York, will resign July 1 to join the 

geney’s client, The Centaur Co., Rah- 
way, N. J. (drugs), as assistant to 
J. D. Bohan, vice-president and gen 


eral manager. 
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365,000 people make the 
Youngstown metropoli- | 
tan district the third 
largest in Ohio. 


WEMJI 


Has more listeners in 
this rich market than | 
any other station. 





Headley-Reed Co. 








National Representatives | 
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RALPH A. HART 


T IS A far cry from the mei- 
cal field—his boyhood ambitim 
—that finds Ralph A. Harti 
the advertising agency field, h 

April, 1933, after being reconcile 
to the fact that it would not be by 
Hart, he sold himself to the Hary 
Feigenbaum Agency, Philadelphia 
At first he served as a combinatin 
errand boy, copy writer, file det 
and checking copy clerk. 

Today at 31 he is radio direct 

of the agency and also functionsas 
one of the agency’s timebuyen 
While he does not necessarily co- 
fine his activities to radio, that m 
dium is admittedly his first lov 
At the time he joined the agency, 
radio was only a small part of tle 
business. But as one of the fis 
agencies in Philadelphia to hop a 
the radio bandwagon, it has d& 
veloped radio to an important fa 
tor with a large number of activ 
accounts using stations up al 
down the Atlantic Coast and asia§! 
west as the Pacific. 

Born in Philadelphia Oct. 4. 

1910, he married two years ag 
His wife is the former Sylvia Pet 
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sie, daughter of the late ‘nationally 
known photographer, J. H. Perksit 
who made the election campalgi 
photographs for President Roost 
velt. 
Present 
Money in the 
on WIP, Philadelphia, 
produced for the 
account, which combines the fea 
tures of. a “good news” show ant 


prime interest is ii 
News show, nightly 
which lt 


money giveaway by use of tt 
number of Joe 
programs he has prepared and df 


phone calls. The 


rected for the agency’s many # 


counts are countless, and he pois 
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Denes Elected by GE 
fo Advertising Position 


fARRY J. DEINES, manager of 
jvertising and sales promotion 
jr the receiver division of the 
mdio and television department of 
gneral Electric Co., Bridgeport, 
(onn., has been appointed advertis- 


\ *% 
\ 









AGENCY 
ppoindmeiy 


CHiwitaL IREATiNG & Equipment 
Co., New York (Press On Mending Tape), 
to Reiss Adv., N. Y. Bulk of the appro- 
priation will be used for radio. 











Never Lacked Sponsor 


TWENTIETH ANNIVER- 
SARY on the air was cele- 
brated recently by Frank 
Munn, NBC singing star, 
who has never lacked a spon- 
sor during his radio career. 
Munn is heard on American 


SIREN WASN'T THERE 
But Spartanburg Listeners 
Blacked Out Anyhow 


DO THEY LISTEN? But definitely 
-—-J. Allen Lambright, coordinator 
of civilian defense in Spartanburg, 
S. C., will tell you. On a recent 







manager of 










“Ws radio, tele- BEN HUR PRODUCTS Ince., Los An- 
E's i 1 geles (coffee, tea, spices), to Barton A. 
vision and elec- Stebbins Adv., that city. Continuing cur- 
tronics depart- rent spot announcement campaign on 





Southern California stations, with future 


accordin 
ment, & plans undecided. 


) an announce- 
nent by the com- 

























GARRETT CORP., Inglewood, Cal. (air- 
craft equipment), to J. Walter Thompson 
Co., Los Angeles, to handle the campaigns 
of its divisions, AiResearch Mfg. Co., Gar- 
rett Supply Co., and the Northill Co. 

OLD SMOKY SALES Co., San Francisco 
(Otd Smoky barbecue seascnings). to the 
Knollin Adv. Agency, San Francisco. 

DIF CORP... Garwood, N. J. (cleansers), 
to Grey Adv. Agency, New York. Spot ra- 
dio planned. 

HERMAN LEFKOE Co., Philadelphia 
(optical store), to H. M. Dittman, Phila- 
delphia. Will continue to use radio. 


MICHAEL FLYNN MFG. Co., Philadel- 
phia (metal windows), to William Jenkins 
Agency, Philadelphia. 


pany. 
‘ Associated with 
GE since P. is 
duation from 
fe U of Colorado — 
in 1930, Mr. Mr. Deines 
Jeines took the company’s student 
gineering course at Schenectady, 
wrked in the publicity department 
ring copy and promotion for 
& heavy apparatus campaigns. 
In 1939 he was transferred to 
New York as head of sales promo- 
fm for the New York apparatus 
gles district and later returned 













Album of Familiar Music, 
Bayer Co. show heard Sun- 
day, 9:30-10 p.m. for Bayer 
Aspirin, and on Waltz Time, 
sponsored on NBC Friday, 9- 
9:30 p.m. by Phillips Chemi- 
cal Co., New York. Agency 
for both shows is Blackett- 
Sample-Hummert, New York. 


blackout test he instructed the local 
stations, WSPA and WORD, to 
interrupt their programs at 9:20 
p.m. to broadcast the siren sound 
effect on the air. 

Precisely, the stations followed 
orders but confusion resulted when 
the big siren downtown failed to 
blow and the mill whistles remained 
silent. In spite of this, most of the 
city complied with the warnings. 











LANTEEN MEDICAL LABS, Chicago a . P 
(Vi-Teens vitamin tablets), to Vanden Co., Explanations were necessary and 
Chicago. Radio and newspapers will be Mr. Lambright shamefacedly ad- 


used after July 1. 


PHILADELPHIA Textile Finishers Inc., 
Philadelphia, to Oswald Adv. Agency, Phil- 
adelphia. W. D. Linsey is.the account ex- 


mitted he had originally set the 
air raid test at a time when the 
churches were having their prayer 
meetings. To accommodate the min- 


ecutive. 

isters, he had postponed the black- 
CONSOLIDATED AIRCRAFT Corp., San . 3 . . 
Diego, Cal., to Young & Rubicam, New out time without informing the 


York. No radio planned. stations. 





Bridgeport in the appliance ad- 
wtising division. In his former 
sition as advertising and sales 
jomotion manager for radio and 
idevision, Mr. Deines was respon- 
ible for promotion and advertising 
df radio and television receivers 
md radio tubes as well as advertis- 
ing for the G-E transmitters. 
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NBC House Organ 


THE NBC house organ, NBC ‘Trans- 
sitter, has reappeared in a new 
frmat, to go hereafter to personnel 
all 134 NBC affiliates, unlike its 
medecessor, which suspended publica- 
ton several months ago. Color and 
ilustrations are plentiful in the new 
whlication, first copy of which dis- 
jays a cover photo of Niles Trammell, 
resident of NBC, and Frank E. Mul- 
la, vice-president and general man- 
ger, and includes a double-truck of 
ie latest NBC news pictures in the 
titer of the book. Personalities and 
partments of the network, and of 
is affiliated stations, are covered in 
ite issue. John McKay, manager of 
te press department, is supervising 
te new publication. 
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HOMER OWEN GRIFFITH, station 
mpresentative, with offices in San 
Francisco and Hollywood, has changed 
it frm name to Homer Griffith Co. 
Besides independently representing sta- 
» gus the firm will continue to function 
Oct. a, ® West Coast division of Howard H. 
Vion Co., national representatives. 
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ANOTHER WMMN RECORD 


WMMN (MM-More Mail) in Fairmont, W. Va., is still setting 
sales records, with the able assistance of the postman. In one 
day, WMMN sold 51,000 razor blades, representing 510 
individual orders (cash in the envelope). And this sort of thing 
has been going on for years. WMMN’s listeners are “repeat’’ 
customers because they've learned to respect the advertisers on 
their favorite radio stations, and to have faith in the adver- 


tising messages they hear. 
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FAIRMONT. W VA 


Member CBS 
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XII—CENSUS OF RADIO HOMES IN THE STATE OF NEBRASKA 


Number of Occupied Dwelling Units, Percent Radio Equipped and Number of Dwellings having Radios by Counties and Cities of 25,000 or More Population 
Urban, Rural-Nonfarm and Rural-farm: 1940 

































































| All Units Urban Units Rural-Nonfarm Units Rural-Farm Units Oklahoma 
County % Radio % Radio % Radio % Radio County 
Radio Units Units Radio Units Units Radio Units Units Radio Units 
87.8 5,530 4,310 93.8 4,043 555 80.7 1,436 72.3 1,039 
79.9 2,862 eG'e.e Pe APA 1,539 82.4 1,268 2,030 78.0 1,584 
72.7 196 60 51.7 31 209 78.7 165 
84.6 306 28 82.1 334 84.8 283 
79.5 314 ieee eck 102 80.8 82 293 79.1 232 
78.3 2,442 cate mrrg ee 1,405 85.3 1,199 1,712 72.6 1,243 
87.4 2,547 1,739 89.0 1,548 323 85.8 277 853 84.7 722 
75.0 1,175 ae peaks ys 671 77.4 519 895 73.3 656 
76.5 1,200 ‘an a de Ky ae 806 80.1 646 763 72.6 554 
80.8 5,369 2,762 87.0 2,404 1,602 84.4 1,352 2,282 70.7 1,613 
87.1 3,004 saiee utieta serch 1,727 85.7 1,481 1,723 88.4 1,523 d 
73.5 2,689 ae Seapaih 1,710 80.0 1,367 1,948 67.9 1,322 
84.1 4,178 1,195 87.4 1,697 85.2 1,446 2,072 81.4 1,687 
85.1 3,190 nag: ee 1,588 84.7 1,345 2,163 85.3 1,845 
77.5 ,095 ay ae sare 678 77.6 526 735 77.4 569 
77.5 1,893 ieee ace vo 1,092 78.5 858 1,351 76.6 1,035 
87.4 2,144 921 91.1 839 463 87.6 406 1,069 84.1 899 
78.2 2,470 Saat ae id a 1,698 85.0 1,443 1,456 70.5 1,027 
80.9 2,456 871 87.8 764 759 80.6 1,408 76.7 1,080 
85.8 2,966 685 92.3 632 804 80.7 649 1,970 85.5 1,685 
77.0 4,723 876 86.0 753 1,742 80.8 1,408 3,514 12.9 2,562 
84.7 1 1,241 88.4 1,097 484 83.5 404 837 79.7 667 
86.2 2,404 1,252 91.4 1,145 688 79.6 548 849 83.8 711 
81.0 3,982 1,075 93.7 917 1,737 86.0 1,493 2,102 74.8 1,572 
84.8 2,340 t ae we 1,230 87.1 78 1,539 8218 1,262 000 indy 
4. d os sive . : 1,0 5 5 1,262 iti q _—:* 
89.4 6,105 3.469 93.4 3,239 1/504 85.6 1,287 1}856 85.1 1,579 Cities of 25,000 Or More Popalstiaiimt.:° 
93.5 63,967 62,135 94.1 58,464 4,345 88.6 3,852 1,898 87.0 1,651 =*° 
72.4 982 ‘. aes eas 661 71.3 471 697 73.4 511 
77.7 2,577 sad 1,636 84.7 1,386 1,683 70.8 1,191 
71.0 1,594 1,115 79.4 885 1,131 62.7 709 y Radio Biughes. 
73.3 1,317 si aes 682 80.0 546 11115 69.1771 City Units Radio Use fees: 
76.8 2,322 SF wee ae 1,695 82.0 1,390 1,327 70.2 932 a 
86.2 6,918 3,219 91.4 2,943 1,927 84.8 1,635 2,877 81.3 2,340 
9 79. 499 : 354 : ae 
68.2 85 269 82.8 223 733 63:0 462 Lincoln...... 24,633 94.7 28,327 - 
83.5 can de 4 1 133 P 117 
75.6 1,252 cen Pa AEE on 738 479.2 585 917 72.7 667 Es +45: —. 
86.7 6,778 5,469 91.9 5,028 601 83.3 500 1,755 71.2 1,250 
77.9 2,267 ant esas es 1,287 84.8 1,092 1,623 72.4 1,175 
. 76.2 1,525 957 84.8 812 1,042 4 713 
SES 748 75.2 563 A er 145 65.5 95 6 77.6 468 
Hitchcock....... 1,721 76.0 1,308 ie — 919 79.6 731 8 72.0 577 
EEA 4,228 79.7 3,368 644 86.9 560 1,158 79.0 915 2,426 78.0 1,893 
eee 331 74.4 246 pated fase ewe 208 77.4 161 123 69.2 85 
Howard........ 2,305 75.8 1,745 eich er asthe 925 81.0 749 1,380 72.2 996 
Jefferson....... 4,503 83.7 3,775 1,952 91.6 1,788 816 79.8 651 1,735 77.0 1,336 
ee 2,468 82.3 2,032 ye cane ae 1,167 83.9 979 1,301 80.9 1,053 
Kearney . 1,954 -9 1,640 <a ee aot 909 88.7 806 1,045 79.8 834 
i Pere 2,168 81.7 1,772 862 87.2 752 500 81.6 408 806 75.9 612 
Keya Paha...... 791 77.8 615 ‘aan itera aes 187 76.6 143 604 78.1 472 
ere 1,052 84.7 891 aks > sean 588 89.5 526 464 78.6 365 
Mn 5.8.0.5 <\0.0 24 4,345 76.7 3,201 eer phen take 1,824 78.1 1,425 2,521 74.0 1,866 
Lancaster....... 29,129 -1 26,842 24,633 94.7 23,327 1,548 83.9 1,299 2,948 75.2 2,216 
CO eee 6,759 84.4 5,703 3,378 91.6 3,094 1,242 79.3 985 2,139 75.9 1,624 
Miceaee ss ‘ 453 71.3 322 aed: a ee nae 157 60.2 108 296 72.3 214 
Loup... ae 459 77.4 355 edits ‘ 118 76.5 90 341 17.7 265 
McPherson... . 318 65.0 207 seca ant ans 61 47.5 29 257 69.3 178 
Madison...... . 6,478 87.3 5,653 3,013 92.1 2,774 1,569 86.0 1,349 1,896 80.7 1,530 
|. 2.628 82.8 2,177 rs + sia Fans 1,351 88.7 1,198 1,277 76.6 979 
ae 2,313 81.6 1,888 a nas 1,159 83.1 963 1,154 80.2 925 
Nance...... | 1,950 78.6 1,533 aati kines rr 939 83.1 780 1,011 74.4 753 
Nemaha.... | 3,712 85.1 3,159 1,124 87.9 988 903 82.8 748 1,685 84.5 1,423 
Nuckolls....... 2,971 75.2 2,233 823 88.2 726 764 80.6 615 1,384 64.5 892 
Otee..... | 5,371 87.0 4,675 2,101 88.0 1,850 1,034 88.2 912 2,236 85.5 1,913 
Pawnee........ 2,350 80.1 1,883 wee es oO 978 84.9 831 1,372 76.7 1,052 
Perkins 1,350 80.7 1,089 ian P ate 527 82.4 434 823 79.6 655 
Phelps. ...... 2,512 86.0 2,160 1,056 93.2 984 | 366 78.8 288 1,090 81.4 888 
Pierce 2,703 82.2 2,222 a ines ace 1,104 85.2 941 1,599 80.1 1,281 
| a 4,964 81.3 4,036 2,043 90.9 1,857 } 750 77.3 580 2,171 73.7 1,599 
re | 2,466 83.8 2, ey alike a | 1,033 87.1 900 1,433 81.5 1,168 
Red Willow 3,298 82.5 2,717 1,741 91.3 1,589 557 74.5 415 | 1,000 71.3 713 
Richardson. 5,297 83.2 4,409 1,735 91.1 1,581 | 1,395 81.6 1,139 | 2,167 78.0 1,689 
Rock. . 1,016 78.7 800 | Shea id Sena 400 81.6 326 | 616 76.9 474 
Saline 4,608 77.7 3,581 | 964 88.0 848 1,614 81.1 1,308 2,030 70.2 1,425 
Sarpy.... 2,638 87.5 2,308 | See ome ‘ 1,502 91.0 1,367 | 1,136 82.8 941 | 
Saunders....... 5,152 82.9 4,272 j 805 93.2 750 | 1,656 84.8 1,404 |} 2,691 78.7 2,118 State Total 
Scottsbluff . . 8,501 82.6 7,021 3,916 86.7 3,396 1,625 77.4 1,258 | 2,960 80.0 2,367 oem. - 
Seward... aa 4,036 80.4 3,242 875 90.9 795 } 1,118 79.8 892 | 2,043 76.1 1,555 Se 
Sheridan... . a 2,709 80.2 2,173 ines Bee mate | 1,400 80.3 1,125 1,309 80.0 1,048 | . | 
Sherman... . . | 2,026 68.3 1,385 | 869 78.3 680 1,157 60.9 705 New Mexico 
on, ES | 1,036 75.3 780 | 185 82.1 152 | 851 73.8 628 — 
Stanton...... | 1,858 79.7 1,480 618 87.3 539 | 1,240 75.9 941 Count 
Thayer | 3,436 78.9 2,711 1,808 85.3 1,542 1,628 71.8 1,169 y 
Thomas...... 434 73.5 319 232 75.0 174 | 202 71.9 145 
Thurston... .. -| 2,445 73.2 1,789 , 1,238 71.6 886 1,207 74.8 903 
Valley. . 2,307 76.3 1,758 meee ane 1,102 84.1 927 1,205 69.0 831 
Washington.....| 3,197 7.2 2,788 939 93.4 877 591 86.2 510 1,667 84.0 1,401 
Wayne..... , 2.647 88.8 2,350 784 92.9 729 | 387 82.5 319 1,476 88.2 1,302 } 
Webster , 2,367 72.4 1,713 ohid ens whee 1,120 83.5 936 1.247 62.3 777 
Wheeler 528 75.2 397 ahiied ie sata | 137 71.1 97 391 76.7 30% 
Terk... 4,287 83.7 3,590 1,652 90.9 1,502 | 728 78.4 571 1,907 79.5 1.517 
State Total. .| 360,744 84.7 305,681 | 146,259 92.7 135,628 | 89 ,390 82.9 74,068 125,095 76.7 95,985 
u u 
NOTE: Number of Occupied Dwelling Units as reported by Census Bure ow gate 
STATE RADIO CENSUS TABLES in advance releases. Percent radio-equipped calculated by NAB Research P inc 
from Series H-7 Bulletin following the Census Bureau practice. Number Meine; 
Previously Released by U. S. Census Bureau radio units, or radio homes, estimated by applying percent ownership to @™q"°:----- 
Wil: Dictss of Pudiination tm Gaeaetdanne units not answering radio question and adding such to those reporting radio. Fie, \""""**- 
Sic 
New Hampshire—March 16 Idaho—May 12 ~~ 
Vermont—March 16 Maine—May 25 Auberjonois in Army Europe from North America, — Suan eS ... 
Nevada—March 16 Arizona—June 2 FERNAND AUBERJONOIS, chief granted a leave of absence i) Bigg: 
Wyoming—April 13 Delaware—June 2 of NBC’s international Franch divi- “py of I rv aa of NBOBicns* ae 
rs y si y as be yi otwork the Army. Acting hea - i 
Montana—May 12 Nesth Daketa—June 8 ion, who has been with the network g 


Utah—June 8 
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since 1937 when he became the first French broadcasts will be &@ _ 
person to shortwave daily programs to Bernier of that division. " 
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CENSUS OF RADIO HOMES IN OKLAHOMA—NEW MEXICO 


Number of Occupied Dwelling Units, Percent Radio Equipped and Number of Dwellings having Radios by Counties and Cities of 25,000 or More Population 































































































Urban, Rural-Nonfarm and Rural-farm: 1940 
. | ) 
Oklahoma All Units Urban Units Rural-Nonfarm Units Rural-Farm Units 
| ; % Radio % Radio % Radio % Radio | 
County Units Radio Units Units Radio Units Units Radio Units Units Radio Units 
m,........| 8,652 40.8 1,474 ede ie BES 1,270 53.9 685 2,382 33.1 789 
Bee. | Sa: BS ee 777 ~=—- 82.0 637 1,083 79.8 864 2,102 79.9 1,679 
; 41.9 1,877 807 70.3 567 79 7.4 329 2,731 35.9 981 
68.0 1,597 hia wep bas 662 72.9 481 1,690 66.0 1,116 
67.3 4,088 2,356 78.6 1,852 1,014 64.5 654 2,705 58.5 1,582 
67.4 3,266 872 67.5 588 1,239 176.3 945 2,736 63.3 1,733 
63.1 5,924 2,812 80.6 2,267 2,074 54.6 1,182 4,461 56.6 525 
64.8 6,797 1,604 72.5 1,168 3,086 72.3 2,230 5,793 58.8 3,404 
ea fae | te wo Si | Sa Bo 23h | Eee Be tage 
: é 4 : ‘ 3,414 6.4 2,2 2.9 47.7 1,424 
38.5 1,925 19 68.7 631 618 36.0 222 3,389 31.6 1,072 XITI—OKLAHOMA 
45.4 8,178 1,753 68.4 1,199 1 666 39 5 659 3,573 36.8 1,315 
‘ Ss. a hig 4 9.1 344 521 65.6 342 es 
76.1 5,190 8,411, 89.8 3,063 1,085 68.8 712 2,877 59.5 1,415 Cities of 25,000 Or More Population 
46.7 1,463 wate a earn 1,331 52.5 698 1,794 42.6 765 
69.6 435 5,297 77.5 4,104 1,304 58.9 769 2,636 59.3 1,562 
66.3 2,238 ewe <i wre: 1,328 70.4 935 2,046 63.7 1,303 
62.4 3,043 1,678 75.4 1,265 887 57.7 511 2,306 55.0 ° 1,267 
66.8 9,724 6,616 76.6 5,068 2,717 67.6 1,886 5,229 58.9 2,820 % Radio 
73.9 4,502 2,643 78.1 2,065 925 174.9 693 2,523 69.1 1,744 City Units Radio Units 
46.9 2,117 58 “et ieee 1,184 55.6 657 3,325 43.9 1,460 
64.0 2,038 a ay 1,086 72.7 789 ,09 59.5 1,249 
68.6 ,631 ete ae ee 931 75.0 698 1,451 64.3 933 
85.0 11,001 8,353 86.6 7,285 1,619 82.6 1,338 2,972 81.7 2,428 er. e 8,353 86.6 7,285 
55.5 4,288 1,482 75.5 082 2,348 61.7 1,449 $3,932 44.7 1,757 
66.1 7,097 4,078 79.3 3,235 1,918 64.2 1,228 4,766 55.3 2,634 Muskogee....| 9,309 78.1 17,272 
83.8 3,199 Eoes neue opt 1,479 85.6 1,266 2,336 82.7 1,933 
67.9 2,569 1,286 71.3 917 556 4=«- 74.2 413 1,934 64.1 1,239 OklahomaCity] 59,494 87.2 51,859 
69.9 1,801 77% 86. 78.8 613 204 80.4 164 1,590 64.4 1,024 
67.2 1,171 oe [ee 789 «73.9 583 955 61.6 588 Tulsa....... 41,344 89.9 37,170 
51.4 2,043 Ae Pe: 1,611 5 943 2,363 46.5 1,100 
60.6 4,243 1,811 79.4 1,438 1,889 60.8 1,148 3,305 50.1 1,657 
70.7 4,355 2,414 77.9 1,880 1,151 71.0 817 2,594 63.9 1,658 
59.9 2,298 ne ws See 1,864 6 1,185 1,973 656.4 1,118 
-. 49.2 1,908 is a ae 1,565 57.1 894 2,313 43.9 1,014 
er... 82.8 10,945 8,238 87.9 7,238 2,118 75.2 1,589 2,867 73.9 2,118 
Kingfisher... . . . 75.5 ,191 981 78.9 174 759 17.8 591 2,480 73.6 1,826 
iowa... . . 70.3 4,350 1,588 80.4 1,236 1,682 67.2 1,130 2,971 66.8 1,984 
46.6 1,391 ay yes ieee 1,640 50.7 831 1,341 41.8 560 
50.7 5,557 1,110 65.7 729 5,612 51.4 2,885 4,227 46.0 1,943 
59.7 4,607 814 77.6 632 2,494 70.5 1,758 4,399 50.4 2,217 
70.4 4,967 2,927 79.8 2,335 1,471 68.1 1,001 2,647 61.6 1,681 
53.9 1,494 ey me ae 866 63.8 553 1,906 49.4 941 
60.2 2,796 874 78.2 684 1,071 57.1 611 2,701 55.6 1,501 
38.9 3,796 1,086 54.8 595 3,162 46.4 1,466 5,506 31.5 1,735 
48.9 2,641 es ate Basie 1,775 58.5 1,039 3,620 44.2 1,602 
66.1 2,109 ce oF re 1,080 75.4 777 2,158 61.7 1,382 
56.5 1,687 718 81.6 586 550 = 47.5 261 1,719 48.8 840 
527 2,885 732 85.2 624 1,802 54.6 985 2,894 44.1 1.276 
63.7 2,192 1.244 76.5 951 864 62.8 548 1316 653.1 698 
63.8 10,801 9,309 78.1 17,272 8,274 49.1 1,608 4,827 44.4 1,921 
77.38 3,168 1,488 81.5 1,213 764 178.0 596 1,844 73.7 1,359 
63.4 2,659 1,191 75.0 894 1,180 61.4 724 1,822 57.1 1,041 
52.9 3,313 1,144 76.6 876 1,778 56.4 1,002 $3,348 42.9 1,485 
85.2 59,619 61,360 87.3 53,542 4,761 78.2 3,721 ; 61.5 ,356 
64.5 8,381 509 «77.2 5,022 2,988 58.1 1,733 3,417 46.1 1,576 
74.2 8,020 2,505 78.8 1,976 5,190 77.8 4,036 3,102 64.7 008 
68.5 6,945 4,282 77.1 3,301 3,605 64.4 2,321 2,232 59.3 1,323 
66.7 3,079 1,443 83.0 1,197 1,026 64.1 657 2,119 57.8 1,225 
77.4 7,709 5,241 87.4 4,583 1,802 72.8 1,313 2,926 62.0 1,813 
63.2 7,319 4,279 75.5 3,232 3,376 57.7 1,949 3,905 54.8 2,138 
68.6 6,987 4,268 84.8 3,615 2,308 62.8 1,447 3,589 53.6 1,925 
70.9 10,022 6,313 83.3 5,261 3,218 69.7 2,238 4,608 54.8 2,523 
42.6 1,969 904 37.8 540 1,528 36.3 555 2,207 39.6 874 
56.5 1,608 cae pe rie 810 70.0 567 2, 51.1 1,036 
60.1 3,266 1,172 81.2 951 1,548 66.8 1,034 2.718 47.1 1,281 
66.3 10,052 5,846 79.3 4,638 5,411 71.6 3,873 $3,881 39.7 1,541 
87.4 1,976 ERY ook Satie 1,792 52.3 937 3,485 29.8 1.039 
66.8 5,370 3,489 83.0 2,854 1,172 58.6 687 3,418 53.5 1.829 
719 1.972 5 ee ie 1,480 76.1 1,126 1,265 66.9 846 
70.2 3,944 1,473 76.9 1,133 1,229 71.5 879 2,916 66.2 1.932 
84.9 46,414 43,056 89.6 38,570 8,051 70.3 5,658 3,538 61.8 2,186 
45.5 2,348 1,008 64.1 646 1,206 41.9 506 2,933 40.8 1,196 
80.0 6,899 4,810 90.5 4,351 2,027 68.7 1,393 1,787 64.7 1,155 
72.1 4,212 822 80.4 661 1,187 74.2 880 3,829 69.8 2,671 
78.5 3,389 1,556 86.9 1,352 897 77.0 691 1,802 71.9 1,296 
ge 71.4 2,890 1,591 82.1 1,306 735 69.9 514 1,726 62.0 1,070 
State Total...| 610,481 68.8 420,182 254,779 83.5 212,531 189,605 64.6 90,161 216,097 54.4 117,490 
New Mexico All Units Urban Units Rural-Nonfarm Units Rural-Farm Units 
% Radio o// Radio % Radio % Radio 
Units Radio Units Units Radio Units Units Radio Units Units Radio Units 
eee 18,079 74.0 18,396 9,884 86.7 8,572 5,948 68.2 8,755 2,252 47.4 1,069 Ls 
1,318 42.5 558 ah aS <9 71 48.1 289 642 41.9 269 XIV—NEW MEXICO 
6.091 67.1 4,088 3,569 73.7 2,630 , 758 55.5 , 421 1,766 58.8 1,087 
4.634 66.0 3,057 2,048 73.0 ‘ . ; : ae 
4,809 75.5 3,633 2,757 82.4 2,273 758 61.0 462 1,294 69.4 898 Cities of 25,000 Or More Population 
iss... 934 54.4 508 ag. Me eek 541 55.7 301 393 52.6 207 
“ee 7,270 51.5 38,746 2,155 62.9 1,355 2,196 44.3 974 2,919 48.5 1,417 
6,059 65.7 3,983 2,957 79.9 2,364 1,833 56.3 1,033 1,269 46.2 586 
4,890 62.5 3,059 1,349 65.0 877 2,798 60.9 1,705 743 64.1 477 2: 
ae 1,908 30.9 590 ee: iat ni 1,402 34.2 479 506 22.0 111 % Radio 
ee 1,057 45.2 477 single fel a 466 42.5 198 591 47.2 279 City Units Radio Units 
ae 1,246 59.9 746 786 61.8 486 208 57.0 116 257 56.1 144 
6,161 74.1 4,559 8,240 74.9 2,427 2,286 78.1 1,785 635 54.7 347 ——— _ 
2.119 54.0 1,144 an ates ates, 1,445 55.9 808 674 49.8 336 ‘ 4 
1,687 58.6 987 964 64.0 617 $28 48.7 141 400 57.3 229 Albuquerque.| 9,884 86.7 8,572 
ae 5,318 45.2 2,385 1,817. 7.1 1,409 1,569 52.8 828 1,932 6.2 120 
2,399 14.2 340 part : a, ate 924 17.1 158 1,475 12.3 182 
2,688 51.1 1,348 988 62.1 6138 878 47.2 415 772 = 41.5 320 
8,212 66.4 2,182 1,655 67.6 1,118 487 63.4 309 1,070 65.9 705 
5,499 19.2 1,058 ‘es pag suc, 2,557 23.5 600 2,942 15.6 458 
aks, 8,628 60.8 2,206 1,828 66.2 879 830 56.1 185 1,970 58.0 1,142 
8,082 24.8 765 ae. ists ssciolh 1,880 26.2 492 1,202 22.7 278 
3,750 38.1 1,440 all ‘ee al 1,240 69.0 855 2,510 28.3 585 
Sei 6,330 32.8 2,078 2,889 50.7 1,465 1.459 20.1 293 1,982 15.9 815 
Br ove.e.s 7,289 57.2 4,161 4,948 68.3 3,876 1,199 36.3 436 1,147 30.4 349 
1,908 46.3 883 69 54.0 469 616 44.6 275 423 32.9 139 
2,666 33.6 897 907 = 47.5 431 712 «= 30.1 215 1,047 23.9 251 
4,109 23.2 948 ie 2 AIA 2,111 29.6 624 1,998 16.2 324 
ae 2.628 38.3 1.008 El CRF ore 1,366 388.6 527 1,262 38.1 481 
Bees. 2.354 59.3 1,395 847 70.3 595 432 49.5 214 1,075 54.6 586 
4,408 33.6 1,483 766 62.2 476 2,008 28.8 579 1,684 26.2 428 
46,718 72.5 38,951 43,097 47.6 20,554 89,665 36.7 14,548 


















Running Account of House Hearings on Sanders Bill 
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Caldwell Completes 
MBS Presentation 


Completing the MBS presenta- 
tion, Mr. Caldwell was the only 
witness last Tuesday. He resumed 
the stand the following day to con- 
clude reading of his detailed state- 
ment and for cross-examination. 


Mr. Caldwell explained he was 
co-counsel for MBS with Frank D. 
Scott; that he was the first general 
counsel of the Federal Radio Com- 
mission in 1928-29, and first presi- 
dent of the Federal Communica- 
tions Bar Assn. He divided his tes- 
timony into two parts as spokes- 
man for MBS and as an individual 
practitioner. 

While Mr. Caldwell strongly sup- 
ported the FCC’s chain-monopoly 
regulations as well as the Com- 
munications Act, he nevertheless 
said he thought the Communica- 
tions Act has certain defects which 
call for amendment, both on pro- 
cedure and substance. As for the 
Sanders Bill, he said it proposes 
some changes in the law that are 
sound and should be eventually 
adopted, but he contended it con- 
tains others which, while too broad 
or too drastic in their present form, 
“can probably be rephrased so as 
to be unobjectionable and perhaps 
desirable”. It contains other pro- 
visions which he said were “either 





COPLEY PLAZA 
BGoslorw 


Represented by HEADLEY-REED CO. 


unnecessary or wholly unsound”. 


Mr. Caldwell confined his testi- 
mony in behalf of MBS to the three 
amendments covered by previous 
MBS witnesses and asserted that 
other observations he made were in 
his individual capacity as an at- 
torney. Mr. Caldwell held that the 
principal defendants in the hear- 
ings, based on previous testimony, 
were, first, the FCC and, second, 
the statute. He branded unjustified 
the charges that the FCC had 
usurped unauthorized powers and 
had made capricious destructive de- 
cisions. The statute was charged 
with being “antiquated and obso- 
lete” and “inadequate and un- 
suited for current problems of ra- 
dio regulation”. 


Appearing in support of the 
FCC, Mr. Caldwell said, was un- 
usual for him. He claimed the title 
of being the “most persistent and 
certainly the most vocal critic at 
the bar for quite a period of years” 
and contended he had not changed 
his views. 


Lauds Communications Act 
As ‘Finely Conceived’ Statute 


Challenging those who have con- 
demned the Communications Act as 
a “very poorly drafted, clumsy, 
ambiguous, inept and outmoded 
piece of legislation,” Mr. Caldwell 
said that he felt the act was one 
of the “best drafted and most finely 
conceived of the many statutes 
which serve as charters for Federal 
Administrative agencies”. 


He quoted extensively from Con- 
gressional debates to prove his con- 
tention that the Act was not con- 
cerned merely with the technical 
aspects, but with prevention of 
monopoly and unreasonable _ re- 
straints on competition in broad- 
casting. At great length he essayed 
to support his contention that 
under Section 303 Congress ex- 
plicitly authorized the Commission 
to handle such regulations. A mere 
reading of Section 303, he con- 
tended, proves that Congress in 
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1927 “intended to confer, extremely 
broad regulations-making powers 
on the Commission”. 


Without mentioning Chairman 
Fly by name, Mr. Caldwell inferred 
that since the beginning of his 
tenure the FCC has acted within 
the scope of the law. Whatever 
Congress may think of the network 
regulations, or the pending in- 
vestigation of newspaper owner- 
ship, or of television and FM regu- 
lations, he said, the Commission 
“for the past two or three years 
endeavored increasingly to bring 
its policies out into the open in the 
form of regulations, after full and 
fair hearing, where their actions 
can be examined and criticized as 
they have been in this very hear- 


. ” 
. 


ing 


Disclaims Newness 
Of Newspaper Inquiry 


He said this was in contrast to 
the “old hit or miss method which 
largely prevailed in the earlier 
days, where exactly the same sub- 
jects were dealt with, but were 
buried in its written decisions in 
particular cases or, what is worse, 
were talked about only behind 
closed doors and in chambers, and 
did not achieve written or pub- 
lished form. This has required in- 
dustry, patience and an infinite 
amount of study, and it has also 
required courage.” 


Mr. Caldwell disagreed with 
statements that the economic, com- 
petitive and monopolistic aspects of 
broadeasting were dealt with for 
the first time in the order of May 
2, 1941. Similarly, he said the news- 
paper issue had been present in the 
early days of the Commission, but 
was not brought into light until the 
hearings were launched a year ago. 

Mr. Caldwell charged that in 
the early days of radio CBS was 
the most consistent applicant to the 
FCC for relief. In case after case, 
he said, in applications of interest 
to CBS the Commission was asked 
to grant the application in order 
to help that network’s competitive 
position against NBC. 

He mentioned the transfer of 
KNX, Los Angeles, from an inde- 
pendent owner to CBS as a situa- 
tion in which public interest, con- 
venience and necessity “was not 
confined to technical factors’. He 
asserted CBS sought the assign- 
ment on the ground that NBC had 
an advantageous competitive posi- 
tion. 


Alluding to the newspaper- 


. appropriate, “I assume that yo 


ownership issue, he said this did 
not begin with the Commission’; 
Order No. 79, issued a little over g 
year ago, but that in one form » 
another the issue “is pretty Nearly 
as old as broadcasting itself, or x 
least commercial broadcasting” 
The surprising thing, he argued, js 
not that the Commission underta 
an investigation a year ago, by 
rather that the issue should hay 
simmered and smoked for yeay 
without the Commission doing any. 
thing about it openly. ; 

Mr. Caldwell made mention 
“strong pressures” exerted frp 
the Commission from every dirty. 
tion, “including members of (Co. 
gress” with respect to newspyef ~6~SC—~CS~S 
ownership and other issues. 

“T think it is owing to this Con. 
mission that someone give it th 
credit that is due and to furnish 
the explanation that will tend tor 
lieve it of the somewhat hysterical 
charge that all of a sudden, 
ginning a couple of years ago, it 
loosed a blitzkrieg on the industry, 
designed to destroy the America 
system of broadcasting, disrupt 
industry, kill off freedom of speet 
by radio and introduce Governm 
ownership and further contribu 
to the decline of the West.” 





























Says Provisions Would 
Nullify Regulations 


Coming to the three sections 
the Sanders Bill opposed by MBS, 
Mr. Caldwell said MBS took this 
position because they tend to d 
prive the Commission in whole ori 
part of the power it has exercise 
in adopting the network r 
tions, and therefore, to nullify th 
regulations themselves. To the e& 
tent that these sections bring abot 
such a result “they throw over 
board the results of an investigs 
tion lasting over three years, atl 
the fruits of an incalculable amoul 


of expense and labor.” how that 
Before taking such a drastit 
step, he said, Congress should 1 tevolutiot 


quire an overwhelming demonstt- 
tion that it would be justified. Ii 
however, after reading the Co 
mission’s report and _ listening 
the testimony, the Committee comé 
to the conclusion that the evils 
abuses are such as to requi 
remedy, and that the remedies 
adopted by the Commission 


would not feel warranted in di 
turbing the normal judici! 
processes now at work to dete 
mine whether the Commission hi 
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Send your order now, for the supply is limited. Make 
sure that your lapel and that of every employee will 


tell the world, “I’m a radio man, and proud of it!” 
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the jurisdiction under the statute.” 
Mr. Caldwell said he assumed 
that the Committee would take into 
account such factors as the mani- 
fest impossibility in a Congres- 
sional hearing “of informing your- 
selves as completely and thoroughly 
as has been done by the expert 
agency which you created.” More- 
over, he said that the FCC under 
ordinary circumstances is_ better 
qualified than a Congressional com- 
mittee to appraise the significance 
of the evidence and apply the 
remedies. 

Declaring this was not said out of 
disrespect, Mr. Caldwell asserted 
it simply reflects the basic reason 
for resorting to the administrative 
process. Before interfering, he ad- 
monished, “you would want to be 
satisfied that the Commission’s de- 
terminations were clearly arbitrary 
and capricious.” 





Salt Lake City's 
Most 


Listened-to 
Station* 


Says Delay Is Sought 
Under Section 7 


Questions propounded under 
Section 7 of the Sanders Bill, 
dealing with practically all of the 
controversial issues before the Com- 
mission, have delay as their pur- 
pose, Mr. Caldwell insisted. MBS 
witnesses have pointed out, he said, 
that in the case of the network- 
monopoly regulations, “delay itself 
may bring about a terrific in- 
justice”. 

“The issue for Congress to de- 
cide, in my judgment, is whether 
you want the Commission to have 
the power it has exercised, or to 
deprive it of such power. On that 
issue you have as complete in- 
formation as you will ever have. 

“T respectfully suggest that the 
way this issue should be presented 
and decided is not by proposing un- 
necessary studies in language that 
takes away the power before the 
studies are made, but to formulate 
an amendment which says in so 
many words that henceforth the 
Commission shall have no power to 
regulate contractual relations be- 
tween the licensees of broadcast 
stations and networks, shall have 
no power to limit the number of 
services which may be conducted 
by any network organization, and 
shall have no power to limit the 
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The unique position of WEVD with a large 
section of Metropolitan New York’s radio 
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Hollywood executives have no transportation worries for they travd 
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Gale, traffic manager; Jennings Pierce, station relations and public 
service program director, Henry Maas, sales traffic manager. 
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number of stations of any class 
which may be licensed to any net- 
work organization. Then let the 
Congress vote on these clear-cut 
questions.” 

Mr. Caldwell attacked Section 6 
of the bill, which he said works a 
far-reaching innovation on _ the 
Commission’s control over transfer 
of licenses. It “severely curtails 
the Commission’s power over a very 
important aspect of these transfers 
and, incidentally, deprives it of one 
of its important legal arguments 
in the pending court proceedings.” 

After enumerating the dangers 
that would ensue through such a 
revision, Mr. Caldwell said that 
once the Commission’s power is 
cut down in that way “it will be the 
easiest thing in the world to cir- 
cumvent the whole intent and pur- 
pose of Section 310 (b). The origi- 
nal intent of Congress, he said, was 
to see that the Government had as 
much to say as to who shall oper- 
ate stations when the operator 
comes into the picture by way of 
purchase or lease, or other transfer 
of rights, as when the operator 
comes into the picture as an appli- 
cant for a new license. 

Exactly the same questions are 
involved in the two cases, he said, 
except that, in the case of the trans- 
fer, the Commission ordinarily does 
not have to consider whether the 
community needs or should con- 
tinue to have the station. The ap- 
plicant’s character is just as much 
in point in one case as in the other, 
he said. 


FCC’s Status in 
Transfers of Stations 


Alluding to questions raised dur- 
ing the Committee hearing that the 
FCC sometimes prevents the own- 
ers of a station from selling to the 
highest bidder, or requires him to 
sell to a lower bidder, or to make a 
choice between several bidders, Mr. 
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The only witness on Wednesday 
Mr. Caldwell completed read- 
of his prepared statement and 
subjected to detailed cross- 
mination, particularly with re- 
& to proposed amendments to 
ie Act. 

Mommenting on so-called proce- 
ml amendments Mr. Caldwell 
uid there was no question of pro- 
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Paley Testimony 


REPRINTS of the testimony of 
William S. Paley before the House 
Committee on Interstate and For- 
eign Commerce, May 6, are being 
distributed by CBS with a card at- 
tached, reading: “To those who are 
interested in maintaining freedom 
of the air, this booklet is sent with 
the compliments of CBS.” 





sound to segregate the Commis- 
sion’s quasi-judicial powers into 
two divisions and retain the quasi- 
legislative or rule-making power in 
the Commission as a whole. 


Less Complications 
As Art Develops 


Most important, Mr. Caldwell 
argued that the segregation is not 
practical because of the large and 
increasing number of respects in 
which two kinds of communications 
services are related. He mentioned 
television broadcast stations and 
television relay stations as an ex- 
ample, pointing out that the net- 
working of television may entail 
common carrier service, similar to 
that provided by AT&T for stand- 
ard broadcasting. Moreover, he 
contended that no matter how rigid 
a quarantine is imposed, no com- 
missioner in one division can afford 
not to be familiar with the work 
of the other. 

Mr. Caldwell advocated liberali- 
zation of provisions covering hear- 
ings and radio applications. He laid 
blame for the present practice upon 
“two able young attorneys” [Wil- 
liam J. Dempsey and William C. 
Koplovitz, former general counsel 
and assistant general counsel, re- 
spectively], who were brought to 
the FCC by former Chairman Mc- 
Ninch in 1937. An era began with 
the appointment of these attorneys 
and with the inauguration by them 
“of a sort of procedural reign of 
terror”. 

This included abolition of the 
examiner system and “a _ novel 
philosophy on notice, hearings, and 
intervention”. Asserting that the 
attorneys were perfectly sincere, he 
said they represent a “school of 
thought that is becoming quite 
prevalent” and which believes that 
hearings are a “reactionary insti- 
tution’. They believe that the way 
to get facts is to send investiga- 
tors “who will bring back the truth 
and nothing but the truth—if they 
have graduated from the right law 
school”. 

Mr. Caldwell said he had sought 
repeatedly to restore the FCC’s 
procedure to the old method and 
that he participated in the draft- 
ing of a bill introduced by Rep. 
Ditter (R-Pa.) in the House in 
1940 and by Senator Bailey (D- 
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N.C.) in the Senate to revise the 
That bill, he said, contained 
the equivalent of the hearing sec- 
tions of the Sanders Bill, but then 
neither the networks, nor the NAB, 
the Federal Communications 
could be aroused and 
there were not even hearings on 


law. 


nor 


Bar Assn. 


the bill. 


Objects to Provisions 
Covering Appeals 


Sections of the Sanders Bill re- 
lating to appeals from Commission 
decisions have commendable fea- 
tures in that they would remedy 
an oversight of Congress in not 
providing that appeals from cer- 
tain types of applications should go 
to the same court as appeals of 
the principal types of applications; 


because they specifically provide for 
stay orders and the scope of the 
court’s review is improved. 


On the other hand, he said he 
believed the bill is not desirable in 
certain other respects. These he 
enumerated as giving the option 
to the appellant of going to the 
circuit court of appeals within the 
district wherein he resides, instead 
of the court of appeals for the 
District of Columbia; in preserv- 
ing an unduly narrow definition 
of “interested party”; and in at- 
tempting to cancel out the decision 
of the Supreme Court in the so- 
called Pottsville case. 


The Sanders Bill introduces 
“radical changes in the section gov- 


(Continued on page 54) 
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STATION ACCOUNTS 


sp—studio programs 
ne—news programs 
t—transcriptions 
sa—spot announcements 
ta—transcription announcements 





WINS, New York 


Sachs Quality Furniture, New York, 60 ta 
weekly, 26 weeks, thru William Goldman, 
Nn. F 


Piel Bros., Brooklyn (Piel’s Beer), weekly 
sp, indefinitely, thru Sherman K. Ellis 
& Co., N. Y. 

Pepperidge Farms Co., So. Norwalk, Conn. 
(bread), 3 sa weekly, 13 weeks, thru Ken- 
yon & Eckhardt N. Y. 

Wm. H. Wise & Co., New York (books), 
6 sp weekly, 3 weeks, thru Northwest 
Radio Adv. Co., Seattle. 

Ex-Lax, Brooklyn (Ex-Lax), 10 ta weekly, 
7 weeks, thru Joseph Katz Co., Balti- 
more. 

I. J. Fox, New York (fur stores), 70 sa 
+ - 6 weeks, thru Louis Kashuk, 


Riggio ‘Tobacco Corp., New York (Regent 
Cigarettes, Eaton Pipe Tobacco), 100 ta 
26 weeks, thru M. H. Hackett, 


Commerce Insurance Agency, New York, 
21 sp weekly, 13 weeks, thru Klinger 
Adv. Corp., N. Y. 

Select Theatres, New York (“Harlem 
Cavaleade,” and “Keep ’Em Smiling’’), 
12 sa weekly, 13 weeks, thru Blaine- 
Thompson Co., N. Y. 

Pabst Sales Co., Chicago (Pabst Blue Rib- 
bon Beer), 6 sp weekly, 52 weeks, placed 
direct. 

Hudson Canadian Fur Co., New York, 12 
sp weekly, 26 weeks, placed direct. 


WSAU, Wausau, Wis. 


Van Camp’s, Inc., Indianapolis, 7 ta 
weekly, thru Calkins-Holden, N. Y. 

Wadham’s Division of Socony Vacuum Oil 
Co., Milwaukee, 3 sa weekly, thru J. 
Stirling Getchell, Milwaukee. 

Cliquot Club Co., New York, 5 ta weekly, 
thru N. W. Ayer & Son, N. Y. 

Chicago, Milwaukee, St. Paul, and Pacific 
R.R., Chicago, 2 ta weekly, thru Roche, 
Williams & Cunnynham, Chicago. 

Kellogg Co., Battle Creek, Mich., 5 ta 
weekly, thru J. Walter Thompson Co., 
Chicago. 

G. Heilemann Brewing Co., LaCrosse, 
Wis., 6 ta weekly, thru L. W. Ramsey 
Co., Chicago. 

Chicago Sun, Chicago, 6 sa weekly, thru 
MacFarland, Aveyard & Co., Chicago. 
Standard Oil of Indiana, Indianapolis, 6 
sa weekly, thru McCann-Erickson, Chi- 

cago. 


KMJ, Fresno, Cal. 


Safeway Stores, Oakland (mayonngise), 
12 sa weekly, thru Lord & Thomas, San 
Francisco. 

Allis-Chalmers Mfg. Co., Milwaukee (trac- 
tors), 3 ta weekly, thru Bert S. Gittins, 
Milwaukee. ‘ 

Hollywood Film Studio, Hollywood (de- 
veloping), 6 t weekly, thru Raymond 
R. Morgan, Hollywood. 

Ex-Lax Inc., New York, 5 ta weekly, thru 
Joseph Katz Co., N. Y. 

Los Angeles Union Stockyards, Los An- 
geles, 6 ta weekly, thru Allied Adv. 
Agencies, Los Angeles. 

Lyon Van & Storage Co., 
moving and 
BBDO, N. Y 

Miller & Co., Chicago (telescopes), 12 t 
weekly, thru United Adv. Cos., Chicago. 


WEAF, New York 


Curtis Pub. Co., New York (Saturday 
Evening Post), sa weekly, one week, thru 
BBDO, N. Y. 

Ironized Yeast Co., New York, 6 ta weekly, 
thru Ruthrauff & Ryan, N. Y. 

Planters Nut & Chocolate Co., Wilkes- 
Barre, Pa. (peanuts), 3 ep weekly, thru 
J. Walter Thompson Co., N. Y 


WBBM, Chicago 


Ironized Yeast Co., Atlanta, 5 ta weekly, 
13 weeks, thru Ruthrauff. & Ryan, N.. Y. 


Los Angeles 
storage), 2 ta weekly, thru 
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KDYL, Salt Lake City 


Kellogg Co., Battle Creek (Pep), 260 sa, 
thru Kenyon & Eckhardt, N. Y. 

Lever Bros., Cambridge (Duz), 52 sa, thru 
Young & Rubicam, N. Y. 

Continental Oil Co., Ponca City, Okla., 100 
sa, thru Tracy-Locke-Dawson, Dallas. 

Beechnut Packing Co., Canajoharie, N. Y., 
2 ta weekly, thru Newell-Emmett, N. Y. 

Iglehart Bros., Evansville, Ind. (Swans 
Down), 52 t, thru Young & Rubicam, 
mB. Y 


Safeway Stores, Oakland (Numade Salad 
Dressing), 28 sa, thru Lord & Thomas, 
San Francisco. 

Lever Bros., Cambridge (Vimms), 55 sa, 
thru BBDO, N. Y. 

Kellogg Co., Battle Creek (Rice Krispies), 
200 ta, thru J. Walter Thompson Co., 
Chicago. 


WHN, New York 


Kellogg Co., Battle Creek, Mich (Rice 
Krispies), 10 ta weekly, 20 weeks, thru 
J. Walter Thompson Co., N. Y. 

Canada Dry Ginger Ale, Toronto (bever- 
age), 2 sa daily for baseball season, 
thru J. M. Mathes Inc., N. Y. 

Grayson’s, New York (men’s clothiers), 
35 ta weekly, 13 weeks, thru Alvin Aus- 
tin Co., N. Y. 

Adam Hat Stores, New York (men’s hats), 
weekly sp, 52 weeks, thru Glicksman 
Adv., N. Y. 

American Institute of 
(Major B Natural 
5 sa weekly, direct. 

Breakstone Bros., New York (dairy prod- 
ucts), 12 sp weekly, 52 weeks, thru Food 
Industries, N. Y. 


WICC, Bridgeport 


Penick & Ford, New York (My-T-Fine), 5 
ta weekly, 96 times, thru BBDO, N. Y. 

Reid-Murdoch & Co., Medford, Mass. 
(Monarch Foods), sa weekly, 52 weeks, 
thru U. S. Adv. Co., Chicago. 

Chrisalty Labs., New York, 6 ta weekly, 
78 times, thru Chambers & Wiswell, Bos- 


Food Products 
Vitamin Tablets), 


ton. 

Cliquot Club, New York (ginger ale), 10 
sa weekly, thru N. W. Ayer & Son, N. Y. 

Ex-Lax Inec., New York, 5 ta weekly, 
4 weeks, thru Joseph Katz Co., N. Y. 

Roxy Clothes, New York (men’s clothing), 
3 sa weekly, 26 weeks, thru Peck Adv. 
Agency, N. Y. 

Wilson & Co., Chicago (Mor), 3 sa weekly, 
26 weeks, thru U. S. Adv., Chicago. 


WMAQ, Chicago 


Shell Oil Co., New York, 20 sa, 
Walter Thompson Co., N. Y. 
Southeastern Michigan Tourists & Public- 
ity Assn., Detroit, 6 sa, thru James 

Dixon Jr., Detroit. 

Continental Oil Co., Ponca City, Okla. 
(Conoco products), 5 ta weekly, 13 
weeks, thru Tracy-Locke-Dawson, N. Y. 


CFAR, Flin Flon, Man. 


Blue Ribbon Corp., Toronto (food prod- 
ucts), ne daily, thru Cockfield, Brown & 
Co., Toronto. 


thru J. 


WOWO-WGL, Ft. Wayne 


Radbill Oil Co., Pittsburgh (Dry Cleaner), 
26 sa, thru Harry Fligenbaum Adv. 
Agency, Philadelphia. 

Socony-Vacuum Oil Co., N. Y. 
& Mobiloil), 624 ne, 
Getchell Inc., N. Y. 

Ex-Lax Inc., Brooklyn, 18 ta, thru Joseph 
Katz Co., N. Y. 

Peter Foxe Brewing Corp., Chicago (Foxe 
DeLuxe Beer), 78 ta, thru Schwimmer 
& Scott, Chicago. 

Shell Oil Co., New York, 150 ta, thru J. 
Walter Thompson Co., N. Y. 

Allis-Chalmers Mfg. Co., Milwaukee, 
(tractors, farm & road machinery), 27 
sa thru Bert S. Gittins, Milwaukee. 

Chicago MHerald-American (newspaper), 
sa, thru Bozell & Jacobs, Chicago. 

Kellogg Co., Battle Creek (Rice Krispies), 
200 ta, thru J. Walter Thompson Co., 


Chicago. 
WJJID, Chicago 


Penn Tobacco Co., Wilkes Barre, Pa. (Ken- 
tucky Club, Willoughby Taylor tobacco, 
Julep cigarettes), 7 sp weekly, thru 
baseball season, thru H. M. Kiesewetter 
Adv. Agency, N. Y. 

Pan American Coffee Bureau, New York, 
36 ta weekly, 8 weeks, thru Buchanan & 
Ca, MN. ¥. 

Scholl Mfg. Co., Chicago (corn remedy), 
8 sa weekly, 13 weeks, thru Donahue & 
Coe, N. Y. 


CKOC, Hamilton, Ont. 


T. Eaton Co., Hamilton, Ont. (chain de- 
partment store), 5 t weekly, direct. 

Imperial Tobacco Co., Montreal (cigar- 
ettes), weekly t, thru Whitehall Broad- 
casting, Montreal. 

General Motors of Canada, Oshawa, Ont., 
sp weekly, thru MacLaren Adv. Co., 
Toronto. 


WPAT, Paterson, N. J. 


Paterson Savings 
N. J. 
stamps), 


(Mobilgas 
thru J. Stirling 


Institution, Paterson, 
(institutional, war bonds and 
6 sp weekly, direct. 


WOV, New York 


Non-Sectarian Anti-Nazi League, 
York, 2 sp weekly, placed direct. 


New 





Spur During Games 


CANADA DRY GINGER ALE, 
New York, tying in with the ex- 
clusive coverage of Brooklyn Dodg- 
er baseball broadcasts on WHN, 
New York, on June 7 started twice- 
daily announcements for Spur for 
the remainder of the baseball sea- 
son. One-minute spots are heard 
curing the Warm-Up Time broad- 
cast on WHN preceding the games, 
and on the Sports Extra program 
after each game. Agency is J. M. 
Mathes, New York. 
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Busy on the home front 





Adv. 


KFEL Is First Station 
To Buy Foreign Service 
Of Chicago Daily Ney 


WHEN KFEL, Denver, announegj 
its recent purchase of the Chicago 
Daily News foreign news it hp. 
came the first radio station to rm 
ceive the service. Negotiations 
were conducted by Gene O’Fallon, 
manager, representing the station 
and Charles E. Lounsbury for the 
Chicago Daily News. 

The contract marks the paper's 
first departure from the policy of 
selling its service exclusively ty 
newspapers. KFEL will receive 
by direct private wire the dis. 
patches of Leland Stowe in Burma, 
George Weller in Australia, Bob 
Casey with the fleet in the Pacific, 
Nat Barrows in the Panama area, 
Richard Mowrer in the near East, 
William Stoneman and Helen Kirk. 
patrick in London, Arch Steele in 
Russia and others of the staff. 

Among radio stations KFEL has 
pioneered in news service. Accord- 
ing to the station, it was the first 
in 1930 to buy the Consolidated 
Press leased wire. Before other 
news services, were available to 
radio, KFEL was one of the first 
subscribers to Transradio Press, 
In 1942 the station added the full 
24-hour reports of the AP’s radio 
wire. These services supplement 
the local newscasters and MBS§ con- 
mentators. 





Cessation of Premium; 


Not Canadian Violation 


WITH A NUMBER of national aé- 
vertisers announcing | discontinv- 
ance of premiums, some of which 
are advertised on the air, the Cana- 
dian Wartime Prices & Trade 
Board has ruled that such discon- 
tinuance of premiums will not bk 
regarded as a violation of the 
price ceiling. 

“Any manufacturer, wholesaler 
or retailer,” stated the announec- 
ment, “may discontinue the giving 
with goods sold by him of aly 
premium, insurance policy or 
coupon the holder of which shall bk 
or become entitled to receive gt 
tuitously or at a nominal price ally 
premium, gift or money, and such 
discontinuance shall not be deemel 
to be a contravention of the ptt 
visions of the Maximum Prices 
Regulations; provided, howevel, 
that nothing in this order shal 
be construed as authorizing aij 
manufacturer, wholesaler or } 
tailer, when selling any goods, 
discontinue the giving of adi 
tional quantities of the same goo 
or the allowance of any price 
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Mexican Series Continues 
AN EXTENDED RUN of 21 weeks 
under a new title has been accortl 
the NBC weelly series of drama 
episodes of Mexico, Down Mes 
Way, originally scheduled to £ . 
the air June 6. The series continl® 
as Pan-American Holiday, brine 
musie and episodes of other [ate 
American countries, starting with 
programs with a Cuban backgrout 
heard Saturday, 4 p.m. Down #6’ 
Way was launched at the suggest 
of Vice-president Henry A. 
as an experiment in promo 
understanding of Mexican life and ¢ 
ture among the people of the Un 
States. 
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Beth. 


WOODMEN ACCIDENT Co., Lin- 
ion, Neb. (health, accident insur- 
ge), has started five minute news- 
sts seven days weekly on WAKR, 
iron, and WING, Dayton, and a 
rter-hour newscast weekly on 
"CFL Chicago, for 13 weeks. Agency 
; Frank R. Steel & Associates, Chi- 
igo. 


VOMEN’S TECHNICAL Institute, 
Glendale, Cal., newly-organized air- 
mit and radio assembly trade school 
gr women, in a test campaign which 
arted June 3 is currently sponsor- 
ga daily quarter-hour recorded musi- 
alprogram on KIEV, that city. Other 
wuthern California radio is con- 
wmplated. Agency is Ideas Associated, 
Glendale. 


YGNAL OIL Co., Los Angeles, has 
warted co-sponsorship of the Pacific 
(ost League baseball games over 
sROW, Oakland, with General Mills. 
he latter had been sponsoring the 
ames alone since the opening of the 
son in April. KROW broadcasts 
ames of the Oakland Oaks and the 
um Francisco Seals, with Dean Mad- 
ix describing Oakland games and 
fmie Smith announcing the Seals 
wtests. The Signal account was 
jaed through Barton <A. Stebbins 
gency, Los Angeles. 


MARAMOUNT THEATRES Ine. 
los Angeles and Hollywood, in a 13- 
wek campaign started June 9 is spon- 
wing a thrice-weekly five-minute 
wwseast on KECA, with two partici- 
ytions per week in Art Baker’s Note- 
wk on KFI. In addition, thrice- 
wekly five-minute participation is 
wing used in Know Manning’s 11 
jm. news on KNX, with the firm 
gonsoring One quarter-hour newscast 
wrweek on KHJ. Scholts Adv. Serv- 
it, Los Angeles, has the account. 


WEAK SPECIALTIES Co., Los An- 
tes (fresh frozen steaks), new to 
ndio, and placing direct, in a 13-week 
ampaign starting June 29 will spon- 
wt five participations per week in 
te combined Art Baker’s Notebook, 
(difornia Home and Bridge Club pro- 
mms on KFI, that city. Other radio 
scontemplated. 


WUTHERN CALIFORNIA Horse 
tow Assn., Burbank, to promote the 
tmual horse show and rodeo at Pick- 
vck Park from June 20-28, is spon- 
ung participations on KFI, KNX 
ui KHJ. In addition a total of 128 
ot announcements will be used on 
& southern California stations. List 
itdndes KFAC KPAS KMTR KRKD 
NEV KFOX. V. G. Freitag Agency, 
lis Angeles, has the account. 
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AFTER WINNING the $750 Esso 
Marketers award for the best op- 


erational idea submitted by a 
Standard Oil employe in 1941, 
Francis J. Didier (left), assistant 
to the advertising manager of the 
Standard Oil Co. of Louisiana, is 
interviewed by Don Lewis, Esso 
Reporter for WWL, New Orleans. 


MILLER & Co., Chicago (telescopes), 
recently started for 18 weeks a five 
minute transcribed program twelve 
times weekly on KMJ, Fresno, Cal. 
Agency is United Advertising Co., 
Chicago. 

ATLAS BREWING Co., Chicago 
(Atlas Prager, All American beers), 
on June 30 will renew local sponsor- 
ship of CBS The World Today quar- 
ter-hour on WBBM, Chicago, and 
will add Tuesdays and Thursdays for 
52 weeks. Agency is Arthur Meyer- 
hoff & Co., Chicago. 

HOLLYWOOD FILM STUDIO, 
Hollywood, Cal. (photo developing) 
has started for 52 weeks, 6 weekly 
transcribed five minute programs on 
KMJ, Fresno, Calif. Agency is Ray- 
mond R. Morgan, Hollywood. 
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Radio Recruits Farmers 


THE ONTARIO Provincial Gov- 
ernment, having found radio ad- 
vertising successful for tourist 
trade on United States networks, 
is now using it domestically. The 
Ontario Dept. of Labor has started 
a six-week recruiting campaign for 
farm labor on a 17-station Ontario 
network, with a weekly quarter 
hour evening program, Farm Serv- 
ice Force, started on June 3. Ac- 
count was placed by James Fisher 
Co., Toronto. 


Best Foods News 


BEST FOODS, New York, has 
started a daily five-minute AP news 
strip on WQXR, New York, to ad- 
vertise Hellmann’s Mayonnaise 
and other food products. Company 
uses spot announcements extensive- 
ly on other stations. Agency is 
Benton & Bowles, New York. 








ADDING to the original list of sta- 
tions on the Allis-Chalmers war bond 
campaign list [BROADCASTING June 
8] the agency, Bert S. Gittins, Mil- 
waukee has announced the addition 
of WDAY, Fargo, N. D.; WHCU, 
Ithaca; WSB, Atlanta and WTMJ, 
Milwaukee. This raises the original 
total of 40 stations to 43. 





ASSOCIATED GROCERY Mfrs. 
America has changed its name to 
Grocery Manufacturers of America 
Inc., to do away with confusion re- 
sulting from the use of the letters 
AGMA. 


of 






KMBC Gets Stock News 
Again for Fourth Year 


FOR the fourth consecutive year, 
KMBC, Kansas City, has been 
chosen by a radio committee of 
Kansas City’s dominant stock or- 
ganizations to broadcast exclusive- 
ly its live stock market reports 
and news for the twelve month 
period to June 1, 1943. 

Formal recognition was also 
given to KMBC’s farm service 
schedule under the direction of 
Phil Evans, which has been de- 
voting more than 20 hours weekly 
to this type of public service. 

Signing of the agreement mak- 
ing the station the official local 
voice was effected by Arthur B. 
Church, president and Karl Koer- 
per, managing director of KMBC; 
Fred H. Olander, Kansas City Live 
Stock Exchange; J. C. Cash, presi- 
dent of Kansas City Stock Yards; 
W. J. Wilkin, president of Traders’ 
Live Stock Exchange; John Reese. 





Camel’s Million 
ONE MILLION men have been en- 
tertained by the Camel Caravan units, 
R. J. Reynolds Tobacco Company’s 
project to provide free entertainment 
for men in the armed service, which 
last week rounded out the first nine 
months of a tour of U. S. Army, Navy 
and Marine bases. Reynolds starts 


Camel Caravan on CBS July 10, using 
talent from the four travelling units 
in a variety program similar to the 
road shows. William Esty & Co., New 
is agency for Camels. 
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If you want to see Central New England's radio station 
preference, WTAG is the place to look. All independent 
surveys show this rich industrial area with ears glued 
to WTAG, morning. noon and night. From 8:00 a.m. 
to 8:00 p.m. no other one station equals WTAG’s 
ratings. Ask for the full details. 
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IS OUR COUNTENANCE CARMINE! Inadvertently, 
a photo caption in the June 8 BROADCASTING stated 
that WBZ, Boston, was to switch to the BLUE. Actu- 
ally, as everyone knows, WBZ is switching to NBC. 
The transfer was discussed by a group of NBC and 
Westinghouse Radio Station executives, along with 
Westinghouse agency men. The photo (properly cap- 
tioned this time) presents (1 to r): Harry Goodwin, 
sales promotion manager of WBZ; Charles B. Brown, 
NBC sales promotion manager; Gene Stafford, WBZ 


Hickox, 


Rogers. 


publicity manager; George Harder, advertising and 
publicity manager of Westinghouse Radio Stations; 
Ned Rogers, Gray & Rogers, Philadelphia; Sheldon 
manager of NBC station relations; 
Wailes, general manager, Westinghouse Radio Sta- 
tions; Cy Young, general manager of WBZ; Bill 
Roux, sales promotion manager of NBC spot sales; 
Frank Bowen, WBZ sales manager; Gordon Swan, 
WBZ program manager; 
Occasion 


Lee 


Jack Cornwall, 


Gray & 
appropriately 


was celebrated. 





Account of Sanders Hearing 
(Continued from page 51) 


erning rehearings”, he said. He 
felt the section goes too far in 
providing that a rehearing petition 
shall automatically stay the effec- 
tive date of a Commission decision 
and with respect to limitations on 
time for the hearings. 

Apropos the provisions dealing 
with hearings procedure and inter- 
mediate reports, Mr. Caldwell 
deprecated the present practice and 
urged that presiding officers at 
hearings should not be employes 
of the law department and subordi- 
nate to the general counsel, but 
should be examiners forming part 
of a separate department respon- 
sible to the Commission, just as 
they were prior to the “McNinch 
era”. 

Coming to the NAB recommen- 
dations proposing to confer upon 
the Commission the power and 
duty to issue declaratory rulings 
and to subject such rulings to ap- 
peal, Mr. Caldwell said the idea 
of declaratory judgment is sound. 
He contended, however, that the 
NAB proposal appeared to him “a 
device to hamstring the Commis- 
sion”. He said he had not made 
up his mind on the principal issue, 
whether declaratory rulings should 
be discretionary or mandatory. 

Mr. Caldwell said he could not 
ascertain what evils were intended 
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to be remedied or what rights to 
be safeguarded, and that it seemed 
to him the provision would do lit- 
tle, if anything, more than is re- 
quired by the present law anyway. 


Claims Procedural 


Red Tape Is Involved 


Summarizing, Mr. Caldwell said 
the Sanders Bill has several com- 
mendable features, but in his judg- 
ment goes too far in the direction 
of procedural red tape and unnec- 
essary obstacles to the efficient and 
expeditious administration of the 
Act. Moreover, he said it ties the 
Commission down rigidly to one 
pattern of procedure when it may 
not only be not the best, but may 
be substantially different from 
what Congress may decide to re- 
quire of all Federal administrative 
agencies. 


Mr. Caldwell suggested four ad- 
ditional amendments to the Act 
and said the list would be longer 
were it not for the war. He said 
he always felt that Section 606 
goes too far, at least in emergencies 
short of war, in permitting the 
shutting down or taking over of 
broadcasting stations for reasons 
not directly connected with impera- 
tive military need. “I am afraid 
that someday it will prove to be 
the entering wedge for govern- 
mental operation of broadcasting 
stations. Yet, I realize it would be 
futile, and might be misunderstood, 
if any such proposal were urged 
at this time”. 


His first proposal was that Sec- 
tion 326, forbidding the Commis- 
sion to exercise censorship of ra- 
dio, be amended so as to carry out 
the original intent of Congress. He 
recalled, again during the “Mc- 
Ninch era”, that the FCC was 
“slipping down the primrose path 
to censorship on programs through 
an ex post facto censorship.” He 
said that during the last two or 
three years the tendencies in this 
direction have diminished and at 
present seem non-existent, but the 
power is still there. 

He suggested an amendment to 
exclude any consideration of pro- 


grams, other than lotteries or ob- 
scene matter already covered in 
the statute, as a factor having 
to do with issuance or renewal of 
licenses. He urged that in con- 
sideration of license renewals that 
there be deleted from Section 
307(d) the provision that actions of 
the Commission shall be limited 
to and governed by “the same con- 
siderations and practices which af- 
fect the granting of original ap- 
plications”. He said this section 
was not in the original Radio Act 
of 1927, but was inserted in the 
Communications Act “for no good 
reason”’, 


Questions Power 
To Bar Newspapers 


The idea that any new appli- 
cant for a station should stand 
upon exactly the same footing as a 
licensee who had been in the busi- 
ness for years is “so shocking to 
natural equity, I am sure it will 
find no defender”. He added that 
its pernicious possibilities have not 
yet been explored, but someday 
will be. 

Alluding to its possible effect on 
newspaper ownership of stations, 
Mr. Caldwell said he did not think 
the Commission has the power to 
make newspaper owners ineligible 
for licenses and that he hoped he 
was right. If it develops that the 
Commission has the power, it 
would be far more just to make 
it applicable simply to future in- 
stances rather than to have it re- 
troactive, he asserted. 

As a third amendment Mr. 
Caldwell urged that the broadcast 
station licenses, now limited under 
the Act to three years, but issued 
for two years, be modified to place 
no limitation at all on them. He 


held the rights of the public are, 


fully protected through the Com- 
mission’s power to revoke licenses 
or compel a modification of license. 

Declaring that the fixing of a 
maximum license period has had 
extremely unfortunate conse- 
quences, Mr. Caldwell said that he 
felt confident there is no procedure 
more susceptible “to abuses, eva- 
sion of due process, and arbitrary 
and capricious conduct than that 
which accompanies hearing on ap- 
plication for renewal of license. 





Traditional processes of law ate 
turned into reverse gear”, 

He urged that the Commission }, 
required to assume the burden af 
alleging and proving guilt ang af 
relieving the licensee of the bu. 
den of proving innocence. He said 
this was not a radical PYoposal 
when compared with methods af 
regulation regularly employed jy 
almost all administrative agencig 

“If, however,” he continued, “jg, 
are not willing to go this far, the 
I suggest at least a license perigj 
of very substantial duration, su 
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Mr. Caldwell’s final recomme, 
dation related to revocation py 
cedure, which he said under fh 
existing law allows the Comnis 
sion to revoke first and hear afte 
wards. Thus, he said, the respon 
ent gets adverse publicity givingiees Danger 
the impression that he has alreadMPostraint of 
been found guilty, instead of being 
merely charged with guilt. Tha * 
provision is also susceptible of tha’ ed to the 
interpretation that the burden qt The real 


proof is on the respondent. at instead of 
ious, independ 


mwspapers in 


He said the 


Revocation Power 
Seldom Used mganizations it 
The provision is of no gre mtrol all, and 
practical importance, Mr. Cag! most of wh 
well said, since the Commissiag Mey would ha 
rarely used the revocation prow ita competito! 
dure and has usually employee prosperit: 
proceedings based on applicating!"8paper in tl 
for renewal of license for disigi them to de 
plinary purposes. He urged mtiser would 
amendment which he said in effeg Taking up | 
would reverse the existing png regulation 
scribed procedure, with the charga fat if these are 
issued first and revocation pug sional seal 
ceedings to come only after hewg®PUt on one o 
ings. This amendment is similarigim cases of 
one introduced in the Ditter Bige@nt of trac 
in 1940, he said. wld be vastl 
Concluding his prepared stat’? Public inte 
ment, Mr. Caldwell alluded to tts, becaus 
analogy suggested by Judge Jom” agency of t 
J. Burns, CBS general counsel, gon of intelli 
tween service of a network tom Mt. Sanders 
station and that of a newspap@ldwell the sa 
and a press association. Examinig@t lawyers 
this “thought”, he referred to tg@Usive optio. 
Washington Post, which has mat from a lk 
AP franchise and also receives Ud not und 
New York Times service, and paged be such a 
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ate gace in the newspaper to its ma- 
yrial, he said. 

On be Applying this analogy to broad- 
"n cif sting, he said that at the top of 
nd cis. front page would be “The As- 
Ut-E ciated Press” in large type and 

> Sid nderneath, in small type, would 
pol, The Washington Post. No other 
8 offs from any other agency would 
ed by. permitted. All but 1 to 1% 
eles Bxjumns on the front page would 
» Wlhve to be devoted to the Associ- 
» then ed Press material, with the words 
PeriodBsssociated Press” printed in large 
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ikewise. In addition, he continued, 
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He said the analogy could be 
arried to the point of being ab- 
urd. The real point, he argued, is 
iat instead of 1800 or 1900 vig- 
sous, independent and competitive 
mwspapers in this country, three 
mganizations in New York would 
mtrol all, and through them con- 
tol most of what the public reads. 
They would have the power to kill 
if a competitor at birth. The eco- 
wmie prosperity or failure of every 
mwspaper in the country would be 
‘Bir them to determine. Every ad- 
rged 1 ettiser would be at their mercy.” 
in ef [@king up his defense of the 
ECC regulations, Mr. Caldwell said 
, chareitt if these are nullified, the “Con- 
ion pn messional seal of approval” will 
rer hea put on one of the “clearest pos- 
‘miler tle cases of unreasonable re- 
‘tter Bigetint of trade”, which he said 
wld be vastly more harmful to 
ed state? public interest than most re- 
ed tot sraints, because it has to do with 
dge Jom" agency of the mass communi- 
unsel, wgtton of intelligence. 
ork to @ Mt. Sanders propounded to Mr. 
ewspayqdwell the same questions asked 
‘xamininget lawyers regarding a “non- 
ed to tatlusive option”. He maintained 
1 has mt from a legal standpoint he 
eives Ugld not understand how there 
_ and pegeuld be such a thing. Mr. Caldwell 
hing inigetlmed the rules as now written 
of thamually provide an option of a 
g the # in-exclusive nature, since the first 
or wide“Work to sell the time on a sta- 
news fug" would have access to it for 
rem, or! : Weeks, The 56-day notice clause, 
importalge lieu of the present 28-day clause, 
imposed by the major networks, he 
mtended, also protects such op- 
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MBS Improvements 


RESPONSE to a recent question- 
naire to MBS stations, that net- 
work reports, shows that 136 of 
its 205 affiliate stations have made 
“important improvements in trans- 
mission facilities since Jan. 1, 
1941,” and 12 new MBS stations 
have begun operating since that 
date. Breakdown shows that 53 
of the Mutual stations have had 
power increases; 46 have had new 
transmitters; 21 have improved 
their transmitters and 39 new 
transmitter sites; 76 have new 
or improved antennas; 31 got bet- 
ter frequencies and 23 have gone 
to new fulltime operation. 





tions. He declared the provision 
would become operative largely in 
three-station cities, where there 
are insufficient outlets to accom- 
modate all four national networks. 


Insisting that he could not un- 
derstand an option that isn’t. ex- 
clusive and how such a creature 
of the law could exist, Mr. Sand- 
ers suggested that perhaps options 
should be banned altogether or 
permitted entirely. He saw no mid- 
dle-ground. 

The anti-trust laws deal with 
such matters regularly, Mr. Cald- 
well said, when contracts are 
viewed as in restraint of trade. He 
declared that in broadcasting there 
is no equality of opportunity and 
that the option time and exclusivity 
features of current contracts per- 
petuate what he regards as the 
evil. 


Claims Inequities 
In Network Contracts 


Mr. Caldwell placed in the record 
excerpts from testimony in the 
FCC’s chain-monopoly investiga- 
tion, particularly that of Samuel 
R. Rosenbaum, president of WFIL, 
Philadelphia, and former chairman 
of Independent Radio Network Af- 
filiates, now inactive. Mr. Rosen- 
baum, Mr. Caldwell asserted, had 
testified that affiliates were not in a 
position to bargain equally and 
that smaller stations were forced 
to accept propositions of the major 
networks. Mr. Caldwell asserted 
that some of the more powerful 
stations in primary markets have 
not had to yield to network re- 
quirements. 
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Purported inequities of network 
contracts were exemplified by Mr. 
Caldwell in citing the case of 
WFBR, Baltimore. He contended 
it lost its Red Network affiliation 
to WBAL because it had refused 
to move from network option time 
a National Guard sustaining pro- 
gram which had run for a long 
time, to make way for the Pot 
of Gold program. 

Answering Rep. Sanders on FCC 
administrative practices, Mr. Cald- 
well said one of the misfortunes of 
the machinery is the lack of pro- 
vision for promotion of “good men” 
from the ranks. Members of the 
FCC by and large, he said, have 
not been elevated from the staff. 
He added that there would be a 
“better situation when we do”. 

Mr. Caldwell suggested that per- 
haps the ideal administrative setup 
for communications would be to 
have the FCC incorporated in one 
of the executive departments and 
have alongside it an appellate 
board. In that fashion the existing 
situation of a Commission serving 
as both judge and jury would be 
abandoned, he said. He alluded to 
the possibility of the creation of 
a department of communications, 
transportation and power, under a 
Cabinet officer, with an appellate 
board alongside it. He said he real- 
ized this was “a long way off, how- 
ever”. 

Rep. Wolverton (R-N. J.), rank- 



















ing minority member of the Com- 
mittee, said he was “greatly im- 
pressed” by Mr. Caldwell’s state- 
ment and that he had shown a 
grasp of the practical as well as 
the legal aspects of radio. Assert- 
ing he did not want to put himself 
in the position of agreeing with 
everything you have said,” Mr 
Wolverton nevertheless declared he 
hoped that all members of the Com- 
mittee would take the opportunity 
to read his entire statement. 


Power of Congress 
And Administrative Agencies 


Rep. Halleck (R-Ind.) raised 
the question of whether the witness 
thought Congress or the FCC 
should establish policies governing 
radio. Mr. Caldwell asserted he 
thought Congress certainly has the 
authority and that if the Commis- 
sion has proceeded improperly, 
Congress of course should step in. 

Asked specifically about the pol- 
icy on newspaper ownership and 
whether Congress or the FCC 
should decide it, Mr. Caldwell said 
he had no objection to newspaper 
ownership but that the practice 
was to delegate broad authority 
to administrative agencies and per- 
mit them to establish the rules as 
“experts in the field’. 

Mr. Halleck pointed out that 
there is considerable precedent for 
Congressional instructions to ad- 
ministrative agencies on broad mat- 
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ters of policy and that he felt that 
such questions as newspaper own- 
ership and other controversial mat- 
ters considered by the FCC might 
well be decided in advance by the 
legislature. Mr. Caldwell, however, 
held this would be so only if the 
facts developed the deed, though he 
did not question the power of Con- 
gress to do so. In the case of the 
network proceedings, he asserted 
that if the FCC felt that it did 
not have sufficient power, he was 
confident it would have come to 
Congress with the request that the 
statute be amended. 


When Mr. Halleck asked whether 
it would be possible to have any 
kind of network broadeasting with- 
out some sort of option time, Mr. 
Caldwell asserted it was not only 
possible but is being done by MBS 
now and was done by NBC prior 
to 1933. He admitted, however, that 
no option time would be “incon- 
venient”. 

Queried by Mr. Halleck as to 
whether or not there isn’t some 
other authority of law that would 
reach practices in broadcasting 
that are “so inherently bad”, Mr. 
Caldwell said the Dept. of Justice 
unquestionably could get to them 
under the anti-trust laws. He as- 
serted, however, that the paths do 
not cross completely, since the FCC 
issues regular license renewals to 
stations and that if it failed to 
observe and correct such practices, 
anti-trust proceedings would be- 
come more difficult. 


Effect of Rules on 
Network Competition 


When Mr. Halleck pressed his 
observation that Congress should 
make the general rules, rather 
than the FCC, Mr. Caldwell in- 
serted in the record speeches of 
members of Congress and excerpts 
from resolutions which he con- 
tended indicated clearly that the 
FCC has followed the course it has 
taken because of such Congres- 
sional expressions. 

Rep. McGranery (D-Pa.) ques- 
tioned the ability of networks to 
clear time with no option time and 
with no basis on which to guar- 
antee coverage to the advertiser. 
Mr. Caldwell, however, contended 
that networks have arrangements 
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with stations and know from expe- 
rience which stations would take 
programs. 

When Mr. McGranery asked 
whether the rules would not open 
the door for “real cut-throat com- 
petition”, Mr. Caldwell said the 
major networks have used their ex- 
clusive contracts to kill off competi- 
tion and that there is “cut-throat 
competition now, only MBS is the 
cut-throatee”’. 


Challenging Mr. Caldwell’s 
statement in his earlier testimony 
that he had heard CBS President 
Paley concede that the Commission 
should have censorship powers, Mr. 
McGranery asked the witness where 
he could find that statement in 
the record. 


Mr. Caldwell first observed that 
the “trouble with Mr. Paley is he 
doesn’t see any freedom of speech 
question until he is hit economical- 
ly”. Mr. MeGranery said his recol- 
lection was that Mr. Paley had 
urged that the FCC be restricted to 
regulation of physical factors. 


After some sparring, Mr. Cald- 
well said that if the record proved 
he had done Mr. Paley an injustice, 
then he offered his apology and de- 
sired to withdraw his statement 
from the record. 


Spearman Speaks 
For Independents 


In his appearance Thursday, Mr. 
Spearman explained he had been re- 
tained and directed to testify on 
behalf of NAI, which he described 
as a voluntary membership organi- 
zation made up of independently- 
owned local, regional and Class I-B 
channel stations affiliated with one 
or the other of the national net- 
works. 


He explained there was no in- 
tention on the part of NAI to ap- 
pear before the Committee until 
Victor Sholis, director of Clear 
Channel Broadcasting Service, had 
testified and made _ statements 
“which we believe should be clari- 
fied, at least in part”. He said he 
would not attempt to answer all the 
statements made by Mr. Sholis “for 
the simple reason that to do so 
would serve no useful purpose, and 
because I do not desire to waste 
your time on a discussion of im- 
material matters”. 

Recalling Mr. Sholis’ testimony 
that the Clear Channel Group’s 
interest in the Sanders Bill 
stemmed from that provision which 
would require the FCC to report 
to Congress the standards and prin- 
ciples adopted by the Commission 
to effectuate the mandate for a fair, 
efficient and equitable distribution 
of radio service throughout the 
country, Mr. Spearman said that if 


the language of this section should 
be literally followed, “the first and 
loudest objectors would be the Clear 
Channel Group”. 


He said that there are 25 fre- 
quencies for use by Class I-A sta- 
tions, but with 48 States “it is 
clear that 23 of the States could 
not have a Class I-A station located 
within its borders”. He pointed out 
that the 25 Class I-A frequencies 
are now used by stations located 
in only 17 or 18 States and that 
at least 30 of the States do not 
have a Class I-A station operat- 
ing within their borders. 


For that reason, he contended, 
it is easy to understand why the 
present occupants of the Class I-A 
frequencies would object to a “fair, 
efficient and equitable distribution 
of licenses, frequencies, hours of 
operation, and power among the 
several states and communities”. 
If the language of Section 307 (b) 
was literally applied to the distribu- 
tion of the frequencies in question, 
he declared some of these I-A sta- 
tions would have to be moved to 
other states and areas. 


Says Clear Group 
Wants More Power 


Alluding to Mr. Sholis’ reference 
to serving isolated farm families 
and other remote listeners, Mr. 
Spearman charged that “strong 
power is the real underlying reason 
for Mr. Sholis’ appearance”. He 
said his criticism of the Commission 
in licensing one or two Class II 
stations to operate simultaneously 
on the same frequency with Class 
I-A stations “finds its root in the 
ambition of the Clear Channel 
Group to be granted authority to 
operate their stations with greater 
and greater power”. 

Such duplication would be a “de- 
terrent to the culmination of their 
long-standing ambition to operate 
these Class I-A stations with more 
and more power,’ Mr. Spearman 
asserted. He charged that the “im- 
provement” which Mr. Sholis had 
in mind but which he “studiously 
avoided calling by its real name, 
is operation of Class I-A clear 
channel stations with more and 
more power, sometimes heretofore 
referred to as super power. 

“It has been said that ‘A rose by 
any other name would be as sweet’, 
and whether the Clear Channel 
Group elects to call it ‘improve- 
ment’, ‘more power’, or ‘super pow- 
er’, the fact and truth is that what 
the Clear Channel Group wants is 
to maintain the Class I-A frequen- 
cies unduplicated until such time 
as they can convince the Congress 


or the Commission that their sta-: 


tions should be authorized to oper- 
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LAST DUTY performed by Derby 


Sproul, production manager 
KLZ, Denver, before reporting fo 
active duty as a captain in the 
Army Air Force, was to check pp. 
duction details with his successor, 
Austin Williams (right), appointed 
by Hugh B. Terry, KLZ, manager. 





ate with greater and greater power, 
and not be confronted with the ob- 
stacle of adding increased interfer. 
ences to Class II stations which 
might be operated on an unlimited. 
time basis on the same frequencies 
with them.” 


Challenging the “love and affe. 
tion for farmers” indicated by 
Clear Channel stations in arguin 
for unduplicated clear channels an 
for more and more operating powe, 
Mr. Spearman said notice must 
taken of the locations in whid 
these Class I-A stations are oper 
ated. He argued in essence th 
they are primarily in the la 
cities and held there is great ove 
lapping in areas covered by broa 
cast stations carrying the 
general network program service. 














Says Most Clears 
Are Near Big Cities 


ind 


Mr. Spearman contended that il 
arguing for greater power, ti 
Clear Channel Group seeks to it 
crease the intensity of the sign 
from their stations within the are 
now served by them, and at th 
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“If these stations were distri Men and es 
uted over the country and we h 
located closer to the rural andmVNerever t 
mote areas they talk so much abo 
the strength of the signals receiv 
by the remote listeners natura Second, 






would be much greater.” 3 


argued, however, that they are !@i0 train CO. 


cated in or immediately adjact! 
to the largest metropolitan cenlé 
of the country and hope to rela! 
these locations so as to reach 
highly populated areas as they “ 
and “as a result receive more @ 
more from their sales of time 
advertisers.” 





In short, he argued, Class | 
stations such as those located! 
Pittsburgh, Cincinnati, Atlat 
Chicago, etc., “want to retain the 
locations and benefit from the hit 
ly remunerative time sales bec! 
of the great density of populat# 
around their present locations, ® 
stead of putting the stations # 
cations or in areas where the 
mote listeners reside. They wil # 


BROADCASTING © Broadcast Advertisi 





All Am 
Americ 
Braniff 
Canadi: 

Airw 
Catalin 















Gentlemen of the Broadcasting Industry: 





Derby 
er of 
ng for 
in the 
k pro- 
CeSsor, 
ointed 
inager, 





power, 
the ob- 


ted by 









ot = a the 20 Airlines of the nation are con- 
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the U. S. Army and Navy, and performing other 


vital military and naval services. 


Third, we are continuing operation as a common 
carrier air transport system with schedules serving 


the important war production centers. 
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have cooperated with the military services in furtherance 
of the war effort,” states the Civil Aeronautics Board, 
“has made it possible for them to continue operating under 


private management. . . ; 
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you such locations would be eco: 
nomically unsound. Economies wor 
in broadcasting, too.” 

Mr. Spearman said the argument 
about how much power Class I-.. 
stations shall be authorized to use 
has been going on for years. He 
recalled the hearing on it in 196 
and another in 1938. At those hear- 
ings the National Assn. of Regional 
Broadcast Stations, which he de- 
scribed in effect as the predecessor 
of NAI, took the position that clear 
channels should be used for dupli- 
cate operation of two or more sta- 
tions on an unlimited-time basis 
and that clear-channel stations 
should be limited to operating with 
not more than 50 kw. power. 

Mr. Spearman produced for the 
record exhibits prepared by George 
C. Davis, consulting egineer, de- 
picting service of I-A channel sta- 
tions as against duplicated opera- 
tion, and essaying to show that 
more service is rendered through 
the duplicated process than Class 
I-A facilities. He stated that if a 
literal enforcement of Section 307 
(b) should be insisted upon, it is 
clear from examination of the map 
that some of the Class I-A clear 
channel stations would be moved 
into the Far West and some of them 
into the Southeast. 

He said the clear-channel sta- 
tions certainly do not want this to 
happen. “They want to retain their 
present locations so as to be able 
to cash in on the lucrative patron- 
age of advertisers who are desirous 
of reaching highly populous areas, 
and as an excuse for continuing to 
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ORDERS by the score, ranging 
from 1 to 200, have been pouring 
into office of BROADCASTING, which 
is cooperating with WJR-WGAR in 
the distribution of the lapel pins 
first given out at the NAB Cleve- 
land convention and emblematic of 
radio’s contribution of its “brains, 
hearts, experiences and ingenuity” 
in the war effort. 

The pins, carying the legend “Ra- 
dio—In Service of Home and Na- 
tion,” are being sold at 60 cents 
each, cost price, as a non-profit con- 
tribution to industry unity by WJR- 
WGAR and BROADCASTING [see ad- 
vertisement on page 49]. Orders re- 
ceived by BROADCASTING are for- 


ORDER BADGES. 


Industry Continues to Send Requests for Radio 
Lapel Pins Devised by WGAR 





warded to WGAR in Cleveland and 
there will be filled as soon as enough 
are received to justify a re-order. 

Among those submitting orders 
during the last week are: 

WBT, WPTF, KCMO, WMEX, 
KOVC, WSTV, WROL, WAAF, 
KOMA, WHYN, WSKB, KQW, 
WELL, KLPM, KIUP, WCMI, 
WJAG, WDAS, WGTM, WNLC, 
CCKLW, Bulova Stations. A num- 
ber of individuals and associations 
affiliated with radio also have re- 
quested pins. They include Bess O. 
Beeman, ‘Texas Poet of Radio’; 
Mirandy, radio actress; John A. Le- 
land, evangelist; Jack Rice public 
relations. 





have the exclusive right to operate 
only one station at night on each 
of these clear-channel frequencies, 
they always bring up lack of serv- 
ice to the rural and remote listen- 
ers in the Far West and in the 
Deep South.” 

Citing exhibits covering dupli- 
cated station operation and men- 
tioning particularly the situations 
of KOA, Denver, on which WHDH, 
Boston, now operates fulltime 
through a clear-channel breakdown, 
and of WJSV, Washington,. and 
KSTP, St. Paul, which operate on 
the same frequency, Mr. Spearman 
contended in effect that the areas 
served by these stations duplicated 
is greater than that which would 
be served if each station operated 
as a I-A. 

The real reason from which the 
interest of NAI stems on the high- 
er power I-A questions, Mr. Spear- 
man said, is “the threat to their 
business which they are convinced 
would become an actuality if Class 
I-A stations should be authorized 
to operate with 500 kw. power or 
more, as the Clear Channel Group 
wishes to be permitted to operate.” 


Loss of Application 
Affects Spot, He Says 


Duplicated stations, he said, re- 
gard 500 kw. operation as “a threat 
to their future commercial success”. 
Mr. Spearman cited examples of 
what he thought would happen to 
stations other than Class I-A clear- 
channel stations if higher power 
were authorized. With the higher 
power, stations would serve nearby 
metropolitan areas, with the result 
that networks would be disposed to 
displace their regular outlets in 
those areas. He said this would be 
true in the case of WWL, New Or- 
leans, a I-A station, which then 
would throw a very acceptable sig- 
nal into Baton Rouge, La., where 
WJBO is the CBS affiliate. Similar- 
ly, if WSM, Nashville, procured 
500,000 watts, WTJS, Jackson, 
would be faced wtih the same situ- 
ation. The net result would be a 
decrease in the revenues of other 
stations, he declared. 

Carrying forward his analogy, 





Mr. Spearman contended that if a 
station loses its network affiliation 
it also loses national spot advertis- 
ing and would be worth only half 
as much for local advertising pur- 
poses. Stations which are deprived 
of network affiliations and, in- 
cidentally, of a large percentage of 
their national spot advertising 
patronage and which lose approxi- 
mately half of their listening audi- 
ences “will necessarily be forced to 
reduce their rates for local adver- 
tising, and when this is done it 
will be impossible for stations in 
this unfortunate condition to con- 
tinue rendering any real, worth- 
while service * * *,” 

If 23 Class I-A clear-channel sta- 
tions depicted on his exhibits were 
authorized to use 500 kw. power, 
Mr. Spearman contended, they 
would increase and multiply their 
signals by 3.16 times throughout 
their present areas. He held that 
these 23 stations are owned or con- 
trolled, either directly or indirectly, 
by only some 19 licensees and he 
said he could not bring himself 
to believe that this or any other 
Committee would “ever seriously 
consider handling such a powerful 
instrument or club to so few”. 

The conclusion must be that the 
operation of 500 kw. stations might 
add a small percentage to the whole 
percentage which can receive reli- 


able radio service, but while doing 
so would have the direct tendeney 
to “disrupt the present high clay 
service which is being rendered t 
and received by the vast majority 
of listeners in this country”, 

Moreover, Mr. Spearman ¢p. 
tended that regional and local stg. 
tions render unique program gery. 
ice to their communities and aq. 
jacent areas which it is difficult if 
not impossible, for other classes of 
stations to duplicate. He insiste 
that a listener in Mobile, Ala, jg 
not interested in a talk as to where 
a new high school building shoul 
be located in St. Louis. Regional 
and local stations are not only ee. 
nomically important to their enyiy. 
ons, but they are “the cultural ¢ep. 
ters for these areas,” he said. 

If they should lose their audiences 
or any appreciable portion of the 
listeners, their value as an adver. 
tising medium would be proportion. 
ately reduced and their value to the 
communities in which they are lo 
cated in cooperating with civic edy. 
eational, cultural and_ economic 
forces and in furthering these ip. 
terests will be “dealt a death blow’, 


WLW Farm Service 
Draws Commendation 


In his conclusions, Mr. Spear. 
man urged that Congress should in- 
clude in any new act or amendmat 
to existing law a specific limitation 
of 50 kw. as the maximum powe 
with which any station could k 
permitted to operate. He continued; 
“This would accomplish two things: 
First, it would settle the argument 
about power and _— superpower, 
which, like Banquo’s ghost will nt 
down, and secondly, it would put 
the good faith of the Clear Chan 
nel Group to the test as those wh 
were sincerely desirous of serving 
the rural and remote listeners coull 
move and do so, and those wh 
merely used the farmer and tle 
other remote listeners as excuse 
in trying to secure authority to op- 
erate with more and more powé 
could settle down to the business 
serving their highly _ populow 
metropolitan areas, just as mos 
of them do now.” 

Upon completion of his prepatel 
statement, Mr. Spearman wi 
cross-examined primarily by Re 
Brown (R-O.) and Rep. Simpss 
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Ms (R-Pa.) who disagreed with the 
a gnclusion that clear-channel serv- 
ye should be curtailed or elimi- 
mated, and by Rep. Halleck. 
When Rep. Brown commented 
that the main theme of the NAI 
agument was that “we should 
peak down broadcasting to prac- 
tically local services,” Mr. Spear- 
man denied he had advocated this. 
Rather, he said he contended that 
ffcdear-channel stations were given 
greater power they would dominate 
eal areas and “advertisers would 
aturally go to the clear-channel 
up”. 
The attorney agreed that many 
mall stations were seeking in- 
meased power, but he contended 
tht it was only because they 
yished to give better service to 
eal areas. Asked by Rep. Brown 
how he could reconcile the fact that 
WLW, Cincinnati, had operated for 
anumber of years on 500 kw., yet 
ther stations in the area had not 
mly maintained their advertising 
revenue but in most cases had in- 
weased it, Mr. Spearman said this 
yas during a period when advertis- 
ws were just beginning to realize 
the potentialities of radio and so 
much advertising “flooded in” that 
ither stations were bound to get 
sme of it. 


Sees Benefits in 
(lear Channel Service 
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The witness disagreed with Rep. 
Brown’s contention that the news- 
aper analogy fits radio in that 
mall newspapers in towns adjacent 
tolarge cities still get advertising 
leause of lower space rates. The 
attorney argued that the ef- 
fet of larger station competition 
was to take away listeners from 
the local station and render its ad- 
vertising ineffective. 

“I think the Commission has done 
the right thing in keeping clear 
thannels,’” Rep. Brown said. He 
added he was not a “champion of 
WLW” but that he felt rural serv- 
ite supplied by such stations, and 
jarticularly the agricultural pro- 
grams of WLW, “can’t be laughed 
if’. He said he knew listeners ap- 
preciated this rurai service and 
that he was glad the Communica- 
tins Commission is “seeing that 
they get it’’. 

Queried by Rep. Halleck as to 
whether Congress or the FCC 
tuld fix the policy on power, Mr. 
farman first responded he 
light somebody should do it, be- 
e the problem has been around 
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Badges for Beauties 


TO EACH of the girl con- 
testants competing July 5-11 
for the title of “Radio Queen 
of the South” in a pageant 
being directed by Jack Rice 
at Miami, one of the WJR- 
WGAR Radio Emblems be- 
ing distributed by BROADCAST- 
ING will be presented. The 
girls will appear in a special 
performance for Army Air 
Force personnel now training 
at Miami Beach. 

















so long. Mr. Spearman pointed out 
the FCC has fixed power at a maxi- 
mum of 50,000 watts under exist- 
ing rules, but that the Havana 
Treaty places no limit on power. 

When Mr. Halleck alluded to the 
final recommendation made by the 
NATIT counsel—that Congress should 
include in any new act a “specific 
limitation of 50 kw. as the maxi- 
mum power”’— Mr. Spearman re- 
ferred again to the international 
treaty, pointing out that definite 
top powers were set for all classes 
of stations except I-A clear chan- 
nel outlets. 

Rep. Simpson asked how rural 
service could be improved if not 
through clear-channel stations and 
Mr. Spearman suggested that hori- 
zontal increases in power for 
smaller stations would be a step 
in that direction. Rep. Simpson 
observed, however, that in his area 
in Central Pennsylvania he re- 
ceived good reception from clear- 
channel stations and he felt listen- 
ers would be benefitted if power of 
such stations was increased. 





Fly Discusses 
Bar Recommendation 


Chairman Fly began his testi- 
mony prior to the noon recess 
Thursday with what was literally 
a “packed house”. More observers 
were in attendance than at any 
time since the hearings began April 
14, Several members of the FCC, 
a number of its legal and engi- 
neering staff, and other employes 
were scattered throughout the com- 
mittee room. 

At the outset Mr. Fly explained 
he had no prepared statement. He 
said he could not prepare a state- 
ment overnight but if the Commit- 
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tee desired, and sufficient time 
elapsed, he would have one ready. 
Mr. Fly identified himself as “chair- 
man of the Defense Communica- 
tions Board and of the FCC”. He 
said he would not discuss matters 
relating to DCB per se, although 
some of his testimony would be 
closely related to it. 

Mr. Fly said members of the 
Commission are ready at all times 
to appear before the Committee. He 
said he might like to have the op- 
portunity “to reappear at a later 
date in order to get a review of the 
entire record”. 

Because the Committee might 
want to hear other members of the 
Commission and of its engineering 
and legal staff, Mr. Fly said all 
stood subject to call. He did not 
announce who would appear aside 
from himself, however. 

In giving the Committee a bare 
outline of his testimony, Chairman 
Fly said he would first take up 
proposals of the Federal Communi- 
cations Bar Assn. for amendment 
of the Act, those of the NAB next, 
and then the four topics under Sec- 
tion 7 of the Sanders Bill calling 
for Committee studies on the most 
controversial of the issues. He as- 
serted he would prefer to have the 
Committee ask questions anytime 
members desired and “get them off 
their chests’. 

The bill, M. Fly said, might ef- 
fect “pretty vital reorganization” 
of the Commission. Before he un- 
dertook to testify regarding the 
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proposed changes, he said he 
thought the Committee should know 
what the Commission is doing. He 
described matters relating to reg- 
ulation and licensing of broadcast- 
ing as “not very important in war- 
time”. He referred to the freeze or- 
ders necessitated by shortages of 
critical materials and said that for 
the duration the FCC is not grant- 
ing licenses for new broadcast sta- 
tions. 


“The general approach of the 
FCC since the war has started is 
not to undertake any new prob- 
lems,” the Chairman asserted. He 
said the Commission felt that 
broadcasting “ought to be held in 
the status quo” and _ stations 
“should dig in until the end of the 
war, put their shoulders to the 
wheel, and do the best they can 
with what they have today.” 


Says Main Job 
Is Policing of Ether 


Mr. Fly did not get into the 
merits of the legislation at all dru- 
ing his initial appearance Thurs- 
day. He first discussed the war ac- 
tivities undertaken by the FCC, 
which he said was at the request of 
the Army, Navy, FBI, WPB, and 
other war agencies with which it 
maintained “moment - to - moment 
contact”. 

The Commission’s 


most impor- 


tant wartime work is in policing 
of the ether, he declared. About 
Commission’s personnel 


half the 


HEART 


P! 





CENTER OF THE DIAL 


EDWARD PETRY & CO..INC.NATIONAL REPRESENTATIVES 





June 15, 1942 © Page 59 





DRUGS! 
# CJOR Services More Drug 
Accounts Than All Other 
4 Local Stations* Combined. 


* Three 


CJOR 


Vancouver—B. C. 
Nat. Rep.: 
J. H. McGillvra (US) 
H. N. Stovin (Canada) 
600 KC 





at Des Moines 
is ‘Heard Regularly” 
all over IOWA with 


90,000 WATTS 


from the center 


of the State 

~ 
MALAND, Manager 
MA & PETERS, I! 


l Representatives 








NEW ORLEANS 





30,000 WATTS 
The Greatest Selling POWER 
in the South's Greatest City 


CBS Affiliate 
Nat'l Rep. - The Katz Agency Inc. 








Columbia’s Station for the 


SOUTHWEST 


KF i 


WICHITA 
KANSAS 


Call Any Edward Petry Office 











Page 60 ¢ June 15, 1942 


and almost half of its appropria- 
tion are devoted to this wartime 
work, with 100 monitoring stations 
maintained on the Continent to in- 
tercept intelligence and locate illicit 
transmitters. He presented a series 
of exhibits graphically depicting 
the work of monitoring stations in 
tracking down illicit, transmitters 
and in intercepting foreign broad- 
casts and intelligence. Everything 
on the air is monitored except au- 
thorized domestic communications, 
he declared. He described it as a 
“tremendous physical job”. 

Mr. Fly told at length of how 
given stations were tracked down. 
He explained the job of the field 
service in locating “station DE- 
BUNK”, Nazi propaganda outlet in 
Germany which broadcasts in Eng- 
lish and claims to be licensed by 
the FCC, and even used its phoney 
commercial announcements. He said 
that this station had announced a 
few days ago that the FCC “had 
just renewed its license”. 


“T suppose we have been accused 
of reaching out for jurisdiction,” 
the Chairman said, “‘but that’s 
reaching pretty far.” 


Jamming Not Attempted 
Because of Reprisals 


Jamming of communications of 
belligerents is practically non- 
existent, Mr. Fly said in response 
to Rep. South (D-Tex.), who had 
asked about retaliatory measures 
taken. This has not been done, he 
said, because of a tacit recogni- 
tion that once it is started there 
would be reprisals and everything 
would be jammed. 

As for the propaganda, Mr. Fly 
explained that the Foreign Broad- 
casting Monitoring Service of the 
FCC, an organization distinct from 
the technical policing work, is in 
essence a propaganda analysis 
unit. Broadcasts and _ intelligence 
picked up from abroad are trans- 
lated, summarized and analyzed for 
other Governmental agencies. The 
FCC itself does not engage in prop- 
aganda and counter-propaganda, 
but gives this data to interested 
wartime agencies, and he presumed 
they handled the counter-propagan- 
da. 


Discussing the FCC’s technical 
investigating job, Mr. Fly said that 
since the spring of 1940, 5,102 sep- 
arate investigations have been un- 
dertaken at the request of the 
Army, Navy, FBI, and in some in- 
stances the State Department. He 
described the work done by the 
FCC in the Sebold German spy 
case in New York, declaring that 
the Commission’s monitoring serv- 
ice ran down the station with its 
long-range direction finders. 


Tells of Non-Broadcasting 
Activities of the FCC 


Resuming the stand Friday for 
the entire two-hour.session, Mr. Fly 
again covered only defense and war 
activities of the FCC-DCB opera- 
tions and did not touch upon the 
issues embodied in the pending 
Sanders Bill. Flanking him were 
members of the FCC’s legal and en- 


gineering staff. Three other com- 
missioners were present, as during 
the previous day—Walker, Wake- 
field and Durr. 

In resuming his testimony, Mr. 
Fly said that in view of the fact 
that the Sanders Bill proposes to 
effect a basic reorganization of the 
FCC, he had begun on the preced- 
ing day an outline of the work of 
the FCC. Then he commented that 
quite apart from this, the bill “is 
fostered only by a minor segment 
of the industry and two or three of 
the predominant interests in that 
minor segment.” 

Asserting he would proceed 
briefly on the work of the FCC, Mr. 
Fly consumed virtually all of the 
two-hour session in explaining as- 
pects other than commercial broad- 
casting and dwelling largely upon 
monitoring, amateur and other non- 
commercial broadcasting opera- 
tions. Many of his remarks were 
given “off the record” and the final 
10 or 15 minutes of the hearing 
were in executive session so the 
Chairman could explain some of the 
confidential aspects of the Commis- 
sion’s war work. 

Mr. Fly explained how the FCC’s 
monitoring services had been in- 
strumental in picking up distress 
signals, in effecting plane rescues, 
and in reporting ships under attack. 
Calling this highly important work, 
he said it is immediately com- 
municated to the Army and the 
Navy. 


Sees Little Promise 
In International Sponsorship 


Discussing international short- 
wave broadcasting, Mr. Fly said 
there is “little advertising” over 
international stations and that it 
is regarded as “more in terms of 
irritation than anything else”. 
Moreover, be held international 
broadcasting “has no great promise 
of commercial success”. He alluded 
to the present operations as the 
greatest type of public service in 
the business and that it was in 
effect non-profit-making. 

Responding to Chairman Lea, 
Mr. Fly said the FCC has encour- 
aged this activity as much as it 
could, but he commented that Axis 
propaganda in South America is, in 
his opinion, much more effective. 

By and large, the Chairman con- 
tinued, the effect of international 
service “is very much overrated”. 
He declared, however, he believed 
some people in Germany and other 
occupied countries will “risk their 
necks” to listen and that thereby 
some good is obtained. 

Chairman Fly said the Army and 
Navy carry on “comparable opera- 
tions” but did not elaborate on 
their service. Several times he 
asked to keep his remarks off the 
record. 

Mr. Fly paid tribute to the radio 
operators of the merchant marine. 
He said most of them, despite 
charges of radical leanings, are 
thoroughly- loyal and highly com- 
petent, and that they must have 
“a lot of guts” to go out in convoys 
which are vulnerable to attack. 

Air raid defense work carried on 


by DCB and FCC, in collaboratio, 
with the Army, likewise was out. 
lined by the Chairman. He pointeg 
out that the Army has felt that it 
is unsafe to leave stations in operg. 
tion, particularly clear channel stg. 
tions, because of the Possibility 
that enemy planes would use them 
as “homing” beacons. This is trye 
when an area is vulnerable to at. 
tack, he said, and stations on the 
West Coast have been silenced 
several times for that reason. 


Refers to Acute 
Shortage of Labor 


Chairman Fly then entered 
discourse on how the DCB fune. 
tions, including the work of its 
advisory committees, both Govern. 
ment and industry. He commended 
these committees for their complete 
cooperation. Asked by Rep. Brown 
whether due recognition was given 
the voluntary work, Mr. Fly said he 
seized upon every opportunity to 
make such commendatory comment 
and that was the reason he was 
“doing it now”. 

Amateur radio operations and 
why they were closed down then 
were covered by the Chairman. He 
explained amateur stations are 
permitted on the air only through 
special permission since the out- 
break of the war. 

Talking about the coordination 
of DCB-FCC work, Mr. Fly said it 
is essential that the “sun never set 
on American communications”. It 
is a job on which “we must keep 
driving”, he said, not merely as 
an ideal but as a practical objec- 
tive. 

Work of the FCC in connection 
with the rationing of communica- 
tions equipment and of maintain- 
ing supplies then was covered. The 
chairman also talked about the 
acute labor supply problem. Radio 
is a skilled industry, he said. There 
is greater demand for technical per- 
sonnel in wartime than ever, he 
said, yet the manufacturing and 
communications industries _ have 
suffered severe losses to the mili- 
tary services. 

When Mr. Fly mentioned the re- 
cent FCC action in ordering regis- 
tration of all transmitters not in 
use, Rep. Bulwinkle _ inquired 
whether the FCC had _ sufficient 
authority under existing law t 
do this. After consulting with Gen- 
eral Counsel Telford Taylor, Mr. 
Fly said that the authority was un- 
der Section 606, which gives the 
President special powers in wal- 
time, and which powers the Chief 
Executive has delegated to DCB. 

When Mr. Bulwinkle asked 
whether Congress should not amend 
.the law to require all such registra 
tions, Mr. Fly responded affirma 
tively. He said it was desirable @ 
know where every transmitter 5 
and its condition. Chairman 
said he saw no objection to such 
an amendment and that he believed 
his staff already had drafted one 
He estimated, roughly, that thet® 

are probably 100,000 transmit 
ters of all types licensed by 
FCC, but this did not include Wf 
number in the hands of manufat 
turers or otherwise not in use 
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fontrol of WHIP 
by Clarke Granted 


C Approves Acquisition 
of Additional Holdings 


spPPROVAL to the acquisition of 
trol of WHIP, Hammond, Ind., 
John W. Clarke, minority stock- 
der, Was given June 9 by the 
100, which granted a petition of 
WHIP for reconsideration and 
ant of the application. 
Previously, the deal in which Dr. 
jorge F. Courrier was to sell the 
necessary stock to Mr. Clarke had 
en designated for a future hear- 
ig. However, when WHIP at- 
ymeys submitted its petition show- 
ag affidavits of Mr. Clarke to the 
fect that he would not allow any 
wtside interests to affect or influ- 
ace his control of WHIP and also 
owing that no newspaper control 
mgs involved. 
Acquires Majority 

Under the deal, Mr. Clarke ob- 
wins 200 shares at $5 per share of 
rt. Courrier’s 1,020 shares of stock, 
nising his holding to 1,020 shares, 
it51%, and reducing Dr. Courrier’s 
interests to 820 shares, or 41%. Mr. 
arke, a Chicago investment 
mker, first bought into the sta- 
im last Jan. 31, acquiring 300 
hares or 15%. At that same time 
Marshall Field 3d, a close personal 
friend of Mr. Clarke as well as own- 
tof the Chicago Sun and the New 
York newspaper PM, also pur- 
tased his interest in WHIP. 

later, on May 5, in a then un- 
morted transaction Mr. Clarke 
wqired an additional 520 shares 
itm Mr. Field at $5 per share. It 
sto this total of 820 shares that 
Mr. Clarke adds the 200, giving 
tim 1020 of the 2,000 shares, or 
il”. In addition Dr. Courrier has 
wen Clarke an option to buy his 
mmaining 41% at $50 per share. 

Stock balance is held in 4% 
locks by Mr. Field and Doris 
Keane, who recently retired from 
«tive management of the station. 

ih its memorandum opinion and 
itder announced last Friday by the 
HC in connection wth the grant, 
te COmmission announcement ex- 
jlained : 

“On June 2, 1942, the Commission 
msidered this ‘application and 
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Dimple Tie Series 


DIMPLE TIE Corp., New York, as 
a special promotion campaign for 
its ‘“Drapestitch”’ neckties for 
Father’s Day gifts, has signed for 
three participations on Adelaide 
Hawley’s Woman’s Page of the Air 
on WABC, New York. Announce- 
ments will be heard June 15, 17 and 
19 prior to the celebration on 
June 21 of Father’s Day. Agency 
is Morton Freund Adv. Agency, 
New York. 





designated the same for hearing. 
At that time it appeared that Mar- 
shall Field, the owner of newspa- 
pers in Chicago and New York, had 
purchased debenture bonds of the 
licensee corporation in the prin- 
cipal sum of $75,000, and that an 
additional $75,000 in debenture 
bonds would be sold, probably to 
the same individual; and that there 
appeared to be some question as to 
whether or not the proposed trans- 
fer of control involved the acquisi- 
tion of interests in a broadcast sta- 
ton by one holding interests in 
newspapers. 

“In connection with the petition 
for reconsideration and grant of 
the application, it is shown that 
Mr. Clarke, the transferee, has 
agreed to purchase the additional 
$75,000 of the licensee’s bonds and 
has stated in his affidavit that he 
will assume and retain actual con- 
trol of the station in the event the 
instant application is granted. 

Based upon the representations 
and assurances of the transferee, 
the Commission finds that the pro- 
posal does not involve the acquisi- 
tion of broadcast station interests 
by one associated with newspapers, 
and that its present policy of plac- 
ing applications of that type in the 
pending files until the determina- 
tion of the issues involved in the 
proceedings under Order 79 is not 
applicable in this instance. The li- 
censee corporation is in a grave 
financial condition and the contem- 
plated transfer will place it in a 
much sounder position financially, 
thereby giving assurance of im- 
proved quality of broadcast service 
to the public. Accordingly, the Com- 
mission finds that public interest 
will be served by the granting of 
the instant application, subject to 
the condition hereafter set forth.” 

Election of new officers for 
WHIP was held at a stockholders 
meeting last Thursday in Chicago 
with Mr. Clarke being named presi- 
dent and treasurer; William R. 
Cline, vice-president and general 
manager; Mary A. Clarke, wife of 
Mr. Clarke, secretary; Charlotte E. 
Barr, assistant secretary and sec- 
retary to Mr. Clarke. 

Main offices of the Hammond- 
Calumet Broadcasting Corp. are 
being set up in Chicago and con- 
struction work on a new five-tower 
directional antenna array has been 
completed. The station which oper- 
ated with 5,000 watts on 1520 kc. 
now shifts from daytime operation 
to a 22-hour daily schedule. 





CHARLES MICHELSON _ Radio 
Transcriptions, New York, has been 
appointed distributor for A Toast To 
America’s Allies, new five-minute 
transcription series produced in Holly- 
wood by Emil Brisacher & Associates. 
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BOUND TO CLEAN 
Broom Wielders Undaunted by 
Studio Routine 


CARL JAMPEL, announcer of 
WFDF, Flint, Mich., was harshly 
impressed with the reality of men 
bent on missions, not long ago. 

While on the air, two cleaning 
men appeared in the studio and 
started to empty waste baskets, 
wield mops and push vacuum 
cleaners. Gentle explanations un- 
availing, Mr. Jampel had to throw 
them out. But they returned with 
the promise “to make nice and clean 
for you.” 

Unconcerned, they resumed their 
mopping up operations and Jampel 
watched them dust turntables 
which were on the air. Their mis- 
sion complete, they retreated with 
the satisfied salute, “Make nice 
and clean for you!” 





News Package 


COUNTER - CLAIMS have 
resulted from the picture 
caption describing a new con- 
tract signed by the John 
Gerber Co., Memphis depart- 
ment store, with WMPS, 
which was believed to estab- 
lish a record with 42 pack- 
age newscasts per week 
[BROADCASTING, June 8]. 
Word comes from WCBS, 
Springfield, Ill., that it sold 
package news to the W. H. 
Roland department store call- 
ing for 60 periods each week. 












































Two Reduce Hookups 


FOR THE summer season only, two 
NBC programs will have decreased 
networks, effective the week of 
July 13. Lewis-Howe Medicine Co., 
St. Louis, will take 37 stations 
from the total of 97 now carrying 
the Tums show Horace Heidt’s 
Treasure Chest, heard Tuesdays 
8:30-9 p.m., and S. C. Johnson & 
Son, Racine (floor wax), will drop 
36 of the 120 NBC stations broad- 
casting Fibber McGee & Molly, 
Tuesday evenings at 9:30 p.m. The 
latter show is being replaced for 
the summer by Meredith Willson’s 
orchestra, as of June 30. Tum’s 
agency is Stack-Goble Adv. Agency, 
New York, and Needham, Louis & 
Brorby, Chicago, handles the John- 
son account. 





Planters on WLW 


PLANTERS NUT & CHOCO- 
LATE Co., Wilkes Barre (pea- 
nuts), has started a quarter-hour 
early morning variety program 
three times a week on WLW, Cin- 
cinnati, featuring Minabell Abbott 
and Ronny Mansfield. Agency is 
Goodkind, Joice & Morgan, Chicago. 





Wardens Taught By Video 
TELEVISION is now being used to 
instruct air raid wardens in Schenec- 
tady County, N Y. Programs are 
received by television receivers loaned 
to county officials by General Electric 
Co. All such programs are originated 
at WNBT, New York NBC television 
station, and relayed through a GE sta- 
tion located in the Helderberg Mts. 
near Schenectady ‘and rebroadcast by 


WRGB. 





PHONE 2-2101 
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STUDIOS AND OFFICES: 
FIRST NAT'L BANK BLDG. 
167 GENESEE STREET 


UTICA, NEW YORK 


May 19, 1942 


Mr. Seymour Berkson, Managing #ditor 
International News Servige 


235 East 45th Street 
New York City 


My dear Mr. Berkson: 


You may be interested to know that WIBX 
won the first award at the National Association of 
Broadcasting Convention for the local station best 
educating its audience on the war efforts. 


Our "MacArthur, the Magnificent" series 


formed the background of our exhibit. 


We are very 


proud of our award, and I want to thank you per- 
sonally and INS for the cooperation that made our 


first award possible, 


Yours very truly, 


bum Kea 


— 


Bern Keating 
Publicity Director 
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Action of Stockholders 
Against RCA Is Settled 


FINAL settlement of all pending 
suits by RCA stockholders against 
RCA, General Electric Co. and 
Westinghouse Electric & Mfg. Co. 
was effected June 10 in New York 
Supreme Court when Justice Aaron 
J. Levy upheld a report by Referee 
Abraham J. Halprin approving a 
$1,000,000 settlement offer made 
last August by G-E and Westing- 


house [BROADCASTING, Oct. 13, 
1941]. 
Halprin, appointed referee by 


the court to determine the fairness 
of the offer, stated in his 272-page 
report that he considered the group 
of some 30 RCA stockholders, who 
are the plaintiffs, would not be suc- 
cessful in prosecuting the suit for 
$250,000,000 covering alleged il- 
legal transfer of RCA stock to G-E 
and Westinghouse for certain pat- 
ent rights. He declared the settle- 
ment offer “to be fair and should 
be accepted.” 





Deuble Time 


ATTEMPTING to match the 
title of the current song hit, 
“Breathless”, Carl Brose and 
Jim Robertson, of WMAM, 
Marinette, Wis., played a 
Shep Fields recording of the 
tune at more than twice the 
normal speed of 33 r. p. m. 
The result was that mail was 
forthcoming from listeners 
wanting more of the novelty 
acceleration. 











A UTILITY TELLS ITS STORY 


Spokane Power Firm Entertains and Teaches 
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By HARVEY A. BRASSARD 
Syverson-Kelley, Advertising 
Spokane, Wash. 


AN ENTERTAINING as well as 
constructive method of presenting 
the advertising message of the 
utility company is demonstrated by 
the Washington Water Power Co.’s 
present radio vehicle, the Reddy 
Kilowatt Kitchen Kwiz. The pro- 
gram, broadcast to a wide Inland 
Empire audience, has made rapid 
progress during the time—almost 
a year—that it has been on the 
air. 

The Reddy Kilowatt Kitchen 
Kwiz originated as a 15-minute 
weekly program designed to pre- 
sent a composite of cookery and 
homemaking ideas for the informa- 
tion and entertainment of women 
listeners. As a result of three suc- 
cessive and successful series, Wash- 
ington Water Power Co. has seen 
fit to expand the Kwiz to a regular 
half-hour weekly broadcast. 


Household Topics 


The program incorporates ques- 
tions not only concerning cookery 
and homemaking, but also other 
topics of interest to the housewife. 
There is information about the na- 
tional nutrition program, other spe- 
cial features and always a gener- 
ous amount of lively organ music 
interspersed here and there in the 
program. 

The Reddy Kilowatt Kitchen 
Kwiz is aired each Thursday after- 
noon from the auditorium of KFPY, 
Spokane, where a_ representative 
studio audience has a chance to 
participate for prizes when the con- 
testants fail to answer their ques- 
tions. A 15-minute organ concert 
in the studio preceding the broad- 
cast helps get everyone into the 
spirit of the festivities which are 
conducted by the genial “Reddy 
Kilowatt Chef’, George McGowan 
of the KFPY announcing staff. 

Contestants for each program 
are a group of four ladies repre- 
senting various women’s organiza- 
tions and clubs in Spokane. Prizes 
for the competition consist of elec- 
tric appliances and money, which 
the winners usually donate to club 
activities. Also, prizes are awarded 
each week for the best household 
and cookery ideas submitted by 
users of Washington Water Power 
electric service. 

Often surprising answers come 
from the contestants; so the judge 
on hand for the broadcasts is Lucile 
Ramirez, home service director of 
the Washington Water Power Co. 
From time to time, when Mrs. 
Ramirez is unable to attend, her 
assistants from the _ expertly- 
trained group of home service ad- 
visers take her place. 

Ron Rule, member of the KF PY 
staff is the new announcer for the 
show, having recently replaced 
Homer Mason who left to join the 


In Its Reddy Kilowatt Series 





armed forces. Writer-producer of 
the Reddy Kilowatt Kitchen Kwiz 
is Helen Alexieve of Syverson- 
Kelley Inc., advertising representa- 
tives for the Washington Water 
Power Co. 

From all present indications, in- 
cluding studio attendance and mail 
response, the Reddy Kilowatt 
Kitchen Kwiz is reaching success- 
fully a large and enthusiastic In- 
land Empire radio audience. 





New Oscillograph 

AND ITS LAST meeting of the 
spring in New York, the Radio 
Club of America heard a paper on 
a 20-inch cathode-ray oscillograph 
by Dr. Thomas T. Goldsmith Jr., 
director of research of the Allen 
B. DuMont Labs. This new oscillo- 
graph was developed by the Du- 
Mont organization for use in the 
classroom and lecture hall. 





Music Index Resumed 
THE WEEKLY Audience Coverage 
Index reports, which incorporate a 
national survey of popular music 
broadeast on the networks, have been 
resumed, according to Dr. John G. 
Peatman, director of the Office of Re- 
search, Radio Division, which issues 
the reports. Available on a subscrip- 
tion basis, the new reports have been 
extended to include performances of 
the 50 most popular songs presented 
weekly on the four major networks in 
Chicago and Los Angeles as well as in 
New York. 





To Marys and Jims 


SHOUT FOR MARY in the 
studios of WCCO, Minne- 
apolis, and six of the 20 
women there may answer you. 
Latest Mary is a variation— 
Maryella Smith, station’s sec- 
ond feminine control techni- 
cian whose colleague is Mary 
Ellen Trottner. Sticking to 
the field of common nomencla- 
ture, three out of the four 
page boys at the station are 
named Jim. Latest Jim has 
last name of Stocco and he 
replaces Lucky Somers. 
Lucky may have felt himself 
being squeezed out. 














AGENCIES SOUGHT 
FOR FEDERAL WORK 


RECOGNIZED advertising agen. 
cies last week were asked to volyp. 
teer their services as a unit or the 





Sud 


1LLOYD YOI 


services of individuals within the Maver, how serv 


companies for work on Government 
war-aid advertising in_cooperation 
with the Advertising Council, The 
call was sent out to agencies hy 
Frederic R. Gamble, managing 4. 
rector of the American Assn, of 
Advertising Agencies. 

An agency volunteering its gery. 
ices is not committeed to under. 
take any job it may be asked t 
handle. Selection of agencies for, 
particular job will be made by Goy. 
ernment departments concerned, 
and not by the 4 A’s, the notice 
states. Planning and creative gery. 
ices are primarily needed. 

“Whenever a creative job is toh 
run,” the notice continues, “it jg 
the settled policy of the Advertis. 
ing Council to call on the advertis. 
ers underwriting it to select an 
agency to place it. If this should 
be a different agency from the one 
which did the planning and cre. 
tive work, the placing agency 
would be expected to compensate 
the agency which did the creative 
work.” Enlarging further on the 
question of compensation to an 
agency volunteering to plan a job, 
Mr. Gamble explains that the 
agency can expect “in all cases ty 
recover cash outlays for materials 
or services purchased outside th 
agency, if authorized by the Gor- 
ernment department. Whethe 
there will be any compensation be 
yond the cash outlay will depend a 
the character of the individual job 
whether it proceeds to placing, hj 
whom paid for if paid, ete.” 

Among the types of work listed 
for volunteering agencies to chetk 
are radio script and radio spo 
preparation. 
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KDB License to Don Lee 


LICENSE transfer of KDB, Santa 
Zarbara, to Don Lee Broadcasting 
System, Hollywood, has been complete 
by Lewis Allen Weiss, vice-presides 
and general manager of that netwo 
Legal transaction brings  netwom 
ownership to four stations in Califor 
nia, others being KHJ, Los Angeles 
KFRC, San Francisco and KGB, Sa 
Diego. D. J. Donnelly continues 4 
manager of KDB. Station, former 
licensed to Santa Barbara Broadeast 
ers Ltd., was at one time personal 
owned by the late Don Lee. Upon it 
death some years ago it reverted 
the Don Lee Estate, operating as! 
affiliate of the Don Lee network ¢ 
33 Pacific Coast stations. 
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’ aa ; PROMOTING the Army Emergency 
e | % ; Relief Fund on a state-wide basis 
RK ; throughout New Jersey, the public 


relations office at Ft. Monmouth tran- 
. ' seribed a 15-minute program which is 
m ; . being played by WCAP, Asbury Park ; 
. | . TAAT. Jersey City: WPAT. Pater. 
r the .LLOYD YODER, managerofKOA, | : peg Moy cow A WPAT, Pater 
the aver, now serving as Navy public re- a _ 2 ear by : 
n ions officer for Colorado, inducted the ; , : = DURING the Rose Festival week of 
Ment yyy contingent in the mass Navy a : q . Portland, Ore., KEX will play host to 
ration 4] Marine Corps inductions June 7 , % ‘ ‘ ‘ Tom Breneman’s Breakfast at Sardi’s. 
. The Denver. Yeoman Starr Yelland, for- ¥ Kg . ' The popular BLUE breakfast program 
es by KOA announcer, served as m.c. : he 4 of 2 usually originates from Sardi’s in 
ng di-@rthe program. KOA, KFEL, KVOD L 3 ai , & Hollywood but for the festival week 
sn. of mol KMYR all carried the proceedings. ~ *—y; a ; , will emanate from Hilaire’s Restaurant 
Philadelphia, i ki ‘ ; 4 ; 8 ‘ Fst in the Rose City. 
iladelphia, is working out a ‘ 7 ‘. 4 3 3 RE TE, : “s 
} Serv. PF esiling for a 24-hour daily guard “% C a ; . i Oe » WCRY, Cincinnati, on June 7 broad- 
under-@; jts studios and transmitter site, ™, on oe é east a 15-minute program in connec- 
ked to Maing $10,000 to the station’s annual . 4a, a . tion with the ceremonies marking the 
for gMyroll. Under the proposed plan, ad-  ! : , sixth month since the bombing of 
y Goy.gpssion to the studios will be by pass / ' ait ' i : ag > ag wags Se 
: By. i ; ‘ y Jerry Belcher, opened with inter- 
verned, : ig > he views of Navy officers. This was fol- 
Notice HCO, Minneapolis, aired the Victory , , ee ‘ (a oe lowed by mass swearing in of men who 
€ sery-Mirade June 4 to bring women in- (f _ a: : a & or * had enlisted in the Navy just previous 
ymation on what they can do to aid to the June 7 ceremonies. Engineering 
4 " > ene ee af . » i at 29111 > adceas aend 
s to beppe war effort. Program, which will be TRIPLE-SPOON man was Cliff Anderson, BLUE Western division duipment for the broadcast was 
‘it is tions : thie teat og ese aie sales traffic manager and birthday celebrant, when BLUE Hollywood heme mobile unit which sane taal ies. 
ivertis- eee ork. Satan aieioge ane 1 tly staged i tu party in his honor. Ice-cream; sting 
vork of a ypieal victory aid personnel recently staged an impromp party 1 ° ng the day as a recruiting office 
~ Mmthe wor a typical victory aic Ns . < a ing y a U g ce. 
lvertis-Boker: the second consisting of in- imbibers (1 to r) are: Vie Perrin, announcer; Betty O’Neill, program Pigg aag am 
meer, ©" E : F AFTER four broadcasts over CBS 
lect anfwiews with women representing eight department assistant; Cliff Anderson; Helen Wendt, program depart- 


“ : : ; : 4 western stations, the weekly half-hour 
shoulijfferent women’s organizations active ment assistant; Dresser Dahlstead, chief announcer. community sing, United We Sing, on 
the one the State. The station has also 


d ped organize a speakers bureau to ae 26 be ry - re Sedna ayy pa 

bo mote the campaign and has pre- MUNICIPAL opera stars are partici: WGN, Chicago, during May, had ow Are getag Loge — heen _ a 
agencye «da sample script available to sta- pating in St. Louis Serenade, fed to 3241/3 hours commercially spon- me Fs ‘ce i a Kirby Geane 
pensatell..; throughout the State. NBC by KSD, St. Louis, and in addi- sored, representing 48.8% of the total te ons ‘ca a tor ae 
creative tion take part in the local version of | time, and increase of 2.3% over April. a aan rey Wilt ‘Hat -s 4 ~ 
on thefRBL, Columbus, Ga., has created the series exclusively on KSD. Musical Of the commercially sponsored time, the iitatene PB nerd Dick = an 
to a War Efforts Programs Department, hits from operas and weekly opera 38 hours were network, 2861/3 local, mene “Sterlin aoe is caibionn 
n a job, aled by Jack Gibney, special events previews also are heard on KSD. according to W. A. MecGuineas, sales With eniie to old and Ba songs 
vat the By — So WTRY, Troy, N. Y., is investing 10% manager. flashed on a screen, the audience gath- 
cases ti Johnny Clarke, formerly with the  f its net income in War Bonds, retro- KMA, Shenandoah, Ia., originated for ers in the studio 45 minutes before 
aterialMxtion and now returned after 15 ¢tive to Jan. 1. The station also has a regional Iowa network the recent broadcast time to undergo rehearsal. 
side thelbuths service with the Columbus De- 22 employe payroll deduction plan graduation ceremonies for 9,000 rural 
he Govae Service Council where he acted Operating 100% since Jan. 1. schools. Earl E. May, president of ee y : , 
Whether production manager for servicemen KSTP. St. Paul. reports 100 proficient May Broadcasting Co., presented a WRVA, Richmond, Va., now has a 
“ ws. The station has planned for adi ’ ae meee —ohe will A t d 14-inch silver trophy to the valedic- roll of honor plaque at the studio en- 
ation be im shows and has added Cheers °°” 10 code operators will be turned  torian, Miss Mary Lillie of Menlo, and trance which bears the names of 12 
epend Winn the Camps, new CBS show out within the next five weeks follow- her school. Iowa’s Governor Wilson staff members who are in military 
dual job . : : : ing its inauguration of an operator- and other State officials participated. service. 











cing, PML. Ashland, Ky.:<is:enoperating _instyuctign plan in conjunction, with 
es caeasy by giving ‘away War“ “reports that out of 200 students who 
rk listeigpmps on the Victory Quiz, conducted a r¢ taught in its studios, 80 have 
to check the Ashland Theatre. Roving an- shown exceptional talent and will be 
di guncers pick up audience answers. In- 3 ehoniel sfavanced eoursea 
dio spied in the show’s cast are Paul % V0 Special advanced courses. 


uk, Pauling Hayes, _Quizmaster HONOR ROLL of servicemen from | HOW TO GET THE MOST 
in Wymer, Essie Topmiller, Muriel NBC Chicago totals 34 with the ad- | 


Lee ham and Denny Warnock. Clar- dition last week of Richard H. Sand- 


he Weaver, chief engineer, and John berg, messenger, to the Marine Corps; OUT OF YOUR RADIO DOLLAR 
B, Santaimt handle the remote pickup. Alan Carver, messenger, bandsman in 


cadena a the Army Air Force, Wendover Field. 
complete@piai, torts » U., disputes the Se sake City; Alvin G. Walse f W 
»-presidenai of WMRN, Marion O. [Broap- ap anametlnts cigecuinasi, hou. IN CENTRAL NE YORK 
t network™etinc June 8] which disputes the é 2 ‘ : 
networmm of WBML, Macon, Ga. [Broap- WWRL, New York, has signed a 
in CaliforgtINc, May 25] that it was the first three-year contract for the news ser- 
; Angeles tion to broadeast naturalization vice of AP, aceording to William H. 
KGB, Summonies from a court room. WPAY Reuman, station manager. WWRL 
ntinues spells it = on April 28, 1989, which continues to use INS news. U ™ e th t ° t ul 
. formerimledates the other claims. STAFFS of KFBI 1 KANS. bott se the station at consistently 
Broadcast. . see Sg le 8 tuned the TRinw | 
; HE Victory Caravan of KMBC of Wichita, have joined the IBEW bs 
personae cs “i “pe ‘ede: “| With the Wichita chapter bearing the i p i 
. Upon) od City, cee Missouri and number 1313. Each station has signed produces for the most ady ertisers. 
reverted 1 ee eens ae than a third its own working agreement with the 
, i 0 “ § agree e 4 
ting %6 %Biee Sam” In the party’are Pini local. WFBL carries 35.6% more spon- 
ls, farm service director, and John 
on Swayze, news announcer. sored time than any other Syra- 
NU ——, bulletins presented by 
ew York Times on WMCA, New i i 
have been mentioned in the cuse station. Join the ay than 
Yearbook of the Encyclopedia ° 
nica as one of the significant 106 advertisers who know how to 
ments in news for the year i 





2° | get the most out of their Central 
gee the eg eed mang = 
of a radio script broadcast 4 Te 
a, Worcester, the Sunday Tele. New York radio dollar. Use eeee 
on June 7 published Picture of °° 
“2 in its entirety. Written by Ne 
*orentz, station war service co- 
or, the program depicted the 
of America as illustrated in the 
e nation has fought from the 


tionary period to the present : : = e . WW F aA L 
50,009) 


INE with a new policy to make DAVID CARTER DEANE WA SYRACUSE, N. Y. 
pickups of BBC programs, WCKY ORGANIST c TTs 





’, New York, starts a weekly 
hour commentary period from 
Via shortwave, featuring Fred- 


) 7f/ 
uh and Vernon Bartlett, Brit- murs LEU or STATION 
espondents, on alternate weeks. 


es 


ky MEMBER OF BASIC NETWORK COLUMBIA BROADCASTING SYSTEM 
FREE & PETERS, Inc. Exclusive National Representatives 
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Problems 


Censor 


Explained by Carr 


New York Meeting Goes Into 
Wartime News Handling 


TO CLARIFY certain points of the 
code of wartime practices which 


have confused broadcasters and 
news service men an outline of 
specific points which have arisen as 
well as a general discussion of 
censorship took place Wednesday in 
New York with Eugene Carr, as- 
sistant radio director of the Office 
of Censorship, officiating. 

Some 30 representatives of news 
services including AP, UP, INS, 
commentators of the BLUE and 
NBC, and members of the public re- 
lations divisions of the Army and 
Navy, attended the meeting in 
Studio 6B in Radio City, at the in- 
vitation of G. W. Johnstone, BLUE 
director of news and special events. 

The entire philosophy of Ameri- 
can censorship is based on three 
points, Mr. Carr said, mainly that 
it should be “‘voluntary”, “‘sensible’’. 
and not of the “gag” type. He ex- 
plained that the censorship office 
wishes to keep the people informed, 
giving them all news not of value 
to the enemy. 

Specifically naming points which 
have needed clarification when in- 
terpreting the censorship code, Mr. 
Carr stated the “appropriate 
authority is any official spokesman 
for one of the Government depart- 
ments charged with winning the 
war or any Government department 
responsible for creating news of a 
special event.” 

Further elaborating on the con- 
fusing points of the code, Mr. Carr 
gave specific examples of how news 
pertaining to weather had to be 
censored, and how “personal opin- 
ion, speculation and _ prediction” 
should be “based on _ generally 
known facts” rather than on opin- 
ions gathered from some “leak” 
from an official source. Mr. Carr 
closed his talk with a general “ques- 
tion-and-answer” session. 


CHS 


CHARLESTON 
W. VA. 








Retention by ASCAP of Music Rights 
Claimed by Composers in Reply to Suit 


THE SAME argument that rights 
vested in ASCAP continue that 
way from then on, regardless of 
termination of contract or with- 
drawal from membership, advanced 
by the Society in its answer to the 
suit of BMI and Edward B. Marks 
Musie Corp. [BROADCASTING, June 
8], is set forth in the answer to 
suit of Bud Green, Jesse Greer, 
J. Rosamond Johnson, Lew Pol- 
lack and Tot Seymour, writers of 
the three songs published by 
Marks on which the suit is based. 

Plaintiffs ask for no damages in 
the suit, but request that the New 
York Supreme Court determine the 
ownership of rights in the songs 
which were written by the defen- 
dants, all members of ASCAP, and 
published by Marks, who withdrew 
from ASCAP at the end of 1940 
and who has since transferred to 
BMI the right to license for public 
performance the music in his cata- 
logs including You Fit Into the 
Picture, by Green and Greer, 
Bluey Than Blue, by Pollack and 
Seymour, and Mississippi River by 
Johnson and Frank Abbott. Ab- 
bott is not an ASCAP member and 
not a defendant in the suit, which 
is regarded as a test case to de- 
termine whether licensing rights 
belong to the authors and compos- 
ers or to the publishers. 


Follows ASCAP Brief 


The answer of the writers, filed 
by Hays, St. John, Abramson & 
Schulman, counsel for the Song- 
writers Protective Assn. handling 
the defense of these individual de- 
fendants, follows in almost identi- 
cal language ASCAP’s argument 
that when the owner of any rights 
in a musical composition joined 
ASCAP, “ASCAP acquired the 
right of public performance there- 
in” and that the “formal instru- 
ments” of assignment required 
from time to time were “merely 
confirmatory of the right thereto- 
fore vested in ASCAP”. 

Pointing out that Marks was a 
member of ASCAP until about 
January 1941 and that’ the 
five defendants are still members, 


the answer of these writers states 
that “under the Articles of Asso- 
ciation of ASCAP and by virtue of 
the aforesaid membership in 
ASCAP of Marks and of the indi- 
vidual defendants .. . and by rea- 
son of the aforesaid confirmatory 
agreements, the right to grant li- 
censes to others in respect of the 
rights of public performances for 
profit in and to the compositions 
You Fit Into the Picture, Bluer 
Than Blue and Mississippi River at 
all times mentioned in the com- 
plaint was and continues to be vest- 
ed in ASCAP.” 

The answer gces on to state that 
when the writers of these songs 
made their agreements with Marks, 
the latter had “full knowledge that 
the right of public performance had 
been vested in ASCAP of which 
said defendants were members and 
that in accordance with the well 
established and well understood 
general custom and usage, licenses 
therefore would be issued and 
would continue during the term of 
the copyright to be issued only 
with the concurrence of the indi- 
vidual defendants or of their duly 
chosen representatives in ASCAP 
and that the monies derived from 
said licenses would be distributed 
one-half to the writer-members and 
that the individual dependents 
would share therein.” 


Breach of Contract Claimed 


The answer’ continues’ that 
Marks, knowing that BMI was or- 
ganized by broadcasters to reduce 
their license fees and to “reduce 
the revenue derived by the individ- 
ual defendants and other members 
of ASCAP,” and BMI “conspired 
to make use of the individual de- 
fendants’ compositions for their 
own use and benefit and to the det- 
riment of said individual defen- 
dants and of the members of 
ASCAP similarly situated.” 

Part of this conspiracy, it is 
charged, was for Marks to refuse 
“to execute further agreements 
confirmatory of the vesting of the 
right of public performance in said 
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NAB SALES GROUP 
HEADED BY OUTLER 


APPOINTMENT of John M, Oy 
ler Jr., commercial manager , 
WSB, Atlanta, as chairman of th 
sales managers executive committed 
of the NAB, was 
announced J une 
11 by Neville 
Miller. As chair- 
man, he succeeds 


Eugene Carr, now ‘ 2 ; 
in the Office of « 
Censorship. F ‘ 


Besides serving 
on the executive | wig 
committee last ™ % 
year, Outler also 
was sales manag- Mr. Outler 
ers chairman of the Fifth Distrig 
for two years. One of his first 
signments as chairman of the eon 
mittee will be to address the AP: 
convention in New York June? 
at a radio meeting sponsored } 
the NAB. 

Before joining WSB in 1931, Oy 
ler was associated with the Atlant 
Journal as automobile editor ay 
manager of the rotagravure adye 
tising department. Graduatin 
from Emory U in 1914, he join 
the staff of the Augusta Jow 
as an ad solicitor and served in th 
Army from 1917 to 1919. 
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Transmitter’s Voice 


THE SHRIEK of a high volt- 
age transmitter while dis- 
charging was one of the 
sound effects listeners heard 
during the recent opening of 
the new 50 kw transmitter of 
WWVA, Wheeling. Follow- 
ing an interview _ between 
Glenn Boundy, chief engineer 
and George Skinner, at- 
nouncer, a panel door was 
opened to release the trans- 
mitter’s sound. When a safety 
lock immediately cut the 
transmitter off the air, listen- 
ers were given an explanation 
of the mechanism involved. 








compositions in ASCAP” and 
claim such right for himself 
the exclusion of the individual 
fendants and of ASCAP”. 
Since these acts constitute 
breach of contract between Ma 
and the individual defendants 
answer states then the latter “hel 
by elect to rescind the said 
tracts and demand the retum 
them respectively of all right, 
and interest in and to the 
musical compositions.” The writ 
also enter two of the defenses 
cluded in the ASCAP answer: Fi 
that since the matter of controve 
arises from the Copyright Law 
the United States the case cal 
tried only by a Federal Court 
plea already presented by ASC 
and denied by the New York § 
preme Court and its Appellate? 
vision), and second that by reé 
of the “inequitable and unfair! 
and conduct” of Marks and B 
they “come into equity with 
clean hands and are not entitled 
any relief in this court.” 
Case is expected to be placed 
the court calendar for October, 
opening of the fall session. 
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az opvernment Action 


tofn ASCAP Seen 


= piiller Urges Speedy Handling 
nmitaby Department of Justice 
(TION by the Dept. of Justice 
< B,complaints against ASCAP al- 
MBwing violation of its copyright 
sent decree was expected this 
ek, following receipt of renewed 
stests from the broadcasting in- 
sry through NAB President Ne- 
lle Miller. 
The complaints were levelled 
wainst performance licensing pro- 
Jutler gelure, with ASCAP taking the 
Distri sition that its members cannot 
first agmatuitously license broadcasting 
the conor performance of their composi- 
he AFMins. The matter was the subject 
June 44 conference in Washington May 
sored bis between attorneys of the Depart- 
pent’s anti-trust division and rep- 
sentatives of ASCAP [Broap- 
Prom TING, June 1]. Following this, 
re advegerman Finklestein, ASCAP at- 
uatingwmey, submitted to the Depart- 
ne joindment a memorandum outlining the 


Jou M@ciety’s position. 
red in th 

































































Miller Urges Haste 


It was learned last week that 
‘ \AB President Miller had advised 
NCE sistant Attorney General Thur- 
h volt. @an Arnold that expeditious ac- 
e dis. fim, possibly looking toward re- 
f the Smening the consent decree, is de- 
heard fimble since the ASCAP complaint 
ing of Bmmittee on June 17 proposes to 


Sek: id a hearing on the whole matter 
otwan i gratuitous performances. Greene 
rgineer id Revel, ASCAP writers who 
r, an- ge licensed radio for free per- 


or was #imance, are then scheduled to ap- 
trans- Bhar. 

. safety J The Department promptly ad- 

ut the Ried NAB that it proposed to take 


pe wion shortly. It is presumed ac- 
olved. has been delayed because of 
e absence from Washington of 
Himes Baldridge, chief, litigation 
>” and ttion of the anti-trust division, 
imself 4 has been making an inspection 


ividual ae He was scheduled to return 
7 fine 15. Victor O. Waters, special 

, wsistant to the Attorney General 
nstitute § 


aan mcharge of copyright, music and 
odes ated matters, now is headquar- 
tter “te ming in New Orleans as chief 
' ‘da the Southern States Branch of 
sa ¥anti-trust division. 

“right, The Department in its original 
>. ier to ASCAP contended that 


The writd hituitous licensing of performance 
lefenses ehts by ASCAP writers is spe- 
swer: Fi tally provided for under the con- 
controvem decree. ASCAP, on the other 
ght Law ud, held that under its contracts 
case cal its writers, licenses cannot be 

Sed direct or through competi- 
#t organizations. 


















ppellate | t whether litigation might not 







t by reagete as a result of the contro- 
unfair a@°Y, particularly if its complaint 
s and Bgpimittee adheres to the interpre- 


-y with @m of the decree given by 





+t entitlel[MVAP executives. Whether the 
” it. of Justice itself or Broadcast 
be placed isle Inc., as an ASCAP competi- 
October, Would bring this action, or 






“ther they would do it jointly, is 


:sjon. A 
ane Njectural. 








ENGRAVED in silver, the war bond commercial used on the 200,000th 
broadcast of the Esso Reporter news program on June 11, brings ad- 
miring glances from the executives responsible for the seven-year suc- 
cess of the programs, now on 34 stations [BROADCASTING, June 8]. H. C. 
Marschalk, president of Marschalk & Pratt, New York, agency in charge, 
shows the silver plaque to (1 to r) D. J. O’Brien, in charge of radio for 
the sponsor, Esso Marketers; Vince Callahan, director of the Treasury’s 
War Savings Staff; G. W. Freeman, secretary of Marschalk & Pratt, 
and J. A. Miller, advertising manager of Standard Oil Co. of New 
Jersey, one of the Esso Marketers member companies. 





Shortwave Delay 
(Continued from page 11) 


tional setup of the existing pri- 
vately -owned shortwave plants, 
which are due to be compensated 
for time used by the Donovan and 
Rockefeller committees and to be 
reimbursed for operating and de- 
preciation costs. They would also 
determine where additional stations 
shall be installed, how equipment 
shall be obtained and how the sta- 
tion should be operated. 


Already the Donovan Committee 
has men in French Equatorial Af- 
rica aiding the Free French in the 
installation of a powerful station 
designed to shoot propaganda into 
the Far East, including India. 


Rockefeller Budget 


The Donovan Committee concen- 
trates its efforts outside the West- 
ern Hemisphere, except that Alas- 
ka probably comes within its pur- 
view. The Rockefeller Committee 
concentrates on Latin America, uti- 
lizing shortwaves and transcrip- 
tions which are placed locally on 
stations through Central and South 
America. This committee last week 
had its budget of $28,038,000 sub- 
mitted to the House by President 
Roosevelt, and it is expected to pass 
without opposition. Much of this 
money is destined to be spent on ra- 
dio. 

Because the Donovan Committee 
lacks expert radio staffmen, its 
work has been a considerable puz- 
zle. Its staff have been pledged to 
utmost secrecy, but that did not 
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prevent the story leaking out that 
four members had been discharged 
recently after a Civil Service 
probe which is alleged to have dis- 
closed communist backgrounds. 
Newspapermen representing press 
associations, dailies and trade press 
have consistently been brushed off 
by the Donovan chieftains in their 
efforts to obtain facts about their 
operations, leading to all sorts of 
speculative stories. 


Director Sought 


It is understood President Roose- 
velt is still looking for a man, 
preferably with newspaper back- 
ground, to assume the directorship 
of information—a post wich, like 
that of Minister of Information in 
London, would have virtually cabi- 
net status. Many names have been 
mentioned, including those of By- 
ron Price, present director of cen- 
sorship; Elmer Davis, radio com- 
mentator; Mark Ethridge, general 
manager of the Louisville Courier- 
Journal and former NAB presi- 
dent; Palmer Hoyt, publisher of 
the Portland Oregonian; Charles 
Merz, of the New York Times; 
Archibald MacLeish, present direc- 
tor of the Office of Facts and Fig- 
ures; Lowell Mellett, director of 
the Office of Government Reports. 
But no decision has yet been 
reached, except that it was learned 
on reliable authority that Mr. Roo- 
sevelt has rejected the proposed ap- 
pointment of Mr. Price on the 
grounds that he is doing too good a 
job in his present post. 


COMMERCE PLANS 
ADVERTISING STUDY 


CURRENT advertising trends in 
radio and other media will be stud- 
ied by the Dept. of Commerce 
which for the first time has set up 
a staff for that purpose. Florence 
Dart, former secretary and treasur- 
er of the Simpers Co., New York, 
and former president of the Phila- 
delphia Club of Advertising Women 
and of the Women’s Advertising 
Clubs of the World, has been ap- 
pointed an industry specialist to di- 
rect this work. 

According to a report from Car- 
roll L. Wilson, director of the Bu- 
reau of Foreign & Domestic Com- 
merce of the Department of Com- 
merce, the primary purpose of the 
new organization “is to be of as- 
sistance to Government, industry, 
advertisers, advertising agencies 
and all advertising groups by 
studying current advertising trends 
and advertising problems; and the 
securing of current statistical, tech- 
nical and other research data.” 

It was said at the Department 
that separate studies wll be con- 
ducted into radio and other media 
with a.. advertising branches un- 
der the direction of Miss Dart. 
Field work will be conducted 
through contact and later through 
the Department’s field offices locat- 
ed throughout the country. 


The Department emvhasized that 
the information it will gather will 
be available to anyone interested in 
advertising. It was also said that 
suggestions on this work will be 
accepted. ; 





Vast Demands of AFM 


Halt Fete for Cloutier 


DEMANDS of the Hartford local 
of the American Federation of 
Musicians caused NBC to cancel! 
the program planned for last Fri- 
day evening from WTIC. Hartford, 
honoring Norman Cloutier, Hart- 
ford boy who was recently ap- 
pointed musical director of NBC’s 
Radio-Recording Division, a new 
post. Planned as a “local bov makes 
good” celebration, the full-hour 
program was to have featured 30 
of NBC’s musicians from New 
York in addition to the WTIC staff 
orchestra of 15 men, with Mr. 
Cloutier conducting. 

WTIC had agreed to pay its men 
for the rehearsals and performing 
time in addition to their regular 
pay, but the union demanded that 
standby fees of $17 per man be 
paid for each imported musician 
and also that NBC pay $255 into 
the union treasury for permission 
to have the New York men broad- 
east from Hartford. When the 
union refused to temper its de- 
mands, the broadcast was cancelled. 





ROBERT SHERWOOD, Deputy Co- 
ordinator of Information in charge of 
the Donovan Committee’s radio activ 
ities, received a plaque “for distin 
guished public service” from the senior 
classes of the engineering and arts 
colleges of New York U when he ad 
dressed Class Day exercises June 9. 





JACK BANNER, publicity director of 
WNEW, New York. recently was pre 
sented with a cup for “Americanism” 
Victor O. Perls, radio chairman of 
the New York County American Le 
gion made the presentation on behalf 
of the American Legion Series, year 
ly feature on WNEW. 
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Distatevres 


The American broadcasting industry contributes to 
America’s strength by keeping the people informed, 
by increasing public morale, by promoting national 
unity. It is a heartwarming fact to every member of 
the Blaw-Knox organization that more than 70% of 


the towers in the nation are Blaw-Knox built. 


BLAW-KNOX DIVISION of Blaw-Knox Co. 


2038 Farmers Bank Bidg. 
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RADIATORS 


FM AND TELEVISION TOWERS 
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JON M. LARSON, NBC engineer, has 
joined the staff of Coordinator of Inter- 
American Affairs as engineering con- 
sultant. 


MORRIS KOFFER and Arthur 
Shapiro, both of New York, and Joseph 
Handchet, formerly of WHAT, Phila- 
delphia, have joined the engineering 
staff of WIP, Philadelnhia. They re- 
place LeRoy Wolfe, who resigned to 
join the Army Interceptor Command, 
and Wilson A. Sigafoos, now a lieu- 
tenant in the Navy. 


GEORGE COLLIER, _ transmitter 
technician of WCCO, Minneapolis, has 
reported to the Chief Signal Officer 
in Washington. 


ART PECK, engineer of WCCO, Min- 
neapolis, was elected secretary-treasur- 
er of the Twin Cities section of the 
Institute of Radio Engineers at the re- 
cent annual meeting. 


JIMMY CREEL, new to radio, has 
joined the technical staff of WRBL, 
Columbus, Ga. 


KENNETH McLEOD, development 
engineer who has been with W65H, 
Hartford, since it was founded, has 
left to do special research 
the Government. 


PAUL HORTON, transmitter opera- 
tor of KF RO, Longview, Tex., has re- 
signed to study radio engineering at 
Texas A & M College. Grady Shep- 
pard, formerly of KELD, Eldorado, 
Ark., replaced Preston Seay Jr., trans- 
ferred to KELD from KFRO. 


ANDY BROWNING assistant chief 
engineer of WTAG, Worcester, Mass., 
is the father of a boy, born June 5. 


BOB CARPENTER, formerly engi- 
neer of WROK, Rockford, Ill., has 
joined the engineering staff of WAIT, 
Chicago. He succeeds Jay Ferree who 
has joined the engineering staff of 
WGN, Chicago. 

THEODORE H. PAELIG, mainte- 
nance engineer of NBC Chicago for 
the last 11 years, has resigned because 
of ill health. He is succeeded by Aus- 
tin A. Harrison, formerly of WMBD, 
Peoria. 


JERRY CERNY, maintenance engi- 
neer of WBBM, Chicago, on June 3 
became the father of a 9-pound son, 
Ralph Jerome. 


JOE NOVY, assistant to Frank 
Falknor, chief engineer of WBBM, 
Chicago, is on leave of absence to set 
up a Radar school for the Army Sig- 
nal Corps. Hollie Pearce, formerly 
supervisor of engineers, succeeds him. 


work for 


KENNETH H. STANGER, new to 
radio, has joined the engineering staff 
of KLZ, Denver. 
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Fudge Nudge 


FOR FLUFFS, control oper. 
ators of WRVA, Richmond, 
pay all other station opera. 
tors stipulated amounts jp 
War Savings Stamps. WRVA 
hopes the plan will “hurt the 
Axis more than it does us”, 
WRVA also reports being 
100% subscribed to War 
Bonds. 











———$—___ 


DON WORREL, engineer, and (Cay 
Ayers, traffic director of WJW, Ak 
ron, have resigned to join the Aip. 
craft Division of Goodyear Tire ang 
Rubber Co., Akron. 


COLIN RUTLEDGE, control oper. 
ator of CHML, Hamilton, Ont., is t 
marry Florence McClure June 27. 


FLOYD JONES, former maintenane 
engineer at WICC, Bridgeport, Conn, 
is now at Maxwell Field, Ala., as, 
2nd lieutenant in the communications 
division of the Air Force. 


ED JENKINS, formerly master ep. 
trol operator of WSUI, Sioux City, 
has joined the Iowa Broadcasting (h, 
as a member of the engineering staff 
of WMT, Cedar Rapids. 


ARTHUR TUTTLE. and Norm 
Simmons, engineers of WELI, Ne 


Haven, have joined the Army Sign 
Corps. They are replaced by Antoni 
Hi:l and Vernon Wilson. 


GEORGE G. POGUE, has joined th 
engineering staff of KOA, Denver. 


NELSON NICHOLLS, engineer ¢ 
WCAE, Pittsburgh, has been appointel 
a cadet for advanced flight trainin 
at Pensacola, Fla. 


ED BEEMISH 
Trenton, N. J., handling most remot 
jobs and special events, along wit 
maintenance. 


RALPH S. MERKLE, commertis 
engineer of Hygrade Sylvania Com 
Emporium, Pa., has been commissione 
a 1st lieutenant in the Signal Co 
stationed in Washington. Lt. Merk 
was technical editor of the Sylvan 
News. 

LEO MOEN, formerly business aget 
of the IBEW, Seattle, radio sectie 
has joined the Army as first lieutena 
assigned to the communications depart 
ment, Washington. 


has joined WTT 








Sylvester T. Thompson 
SYLVESTER T. THOMPSON, 4 
vice-president of Zenith Radio Com 
and vice-chairman of the priorite 
committee of the Radio Manufactt 





ers Assn., died June 8 in Oak Pari 


Ill., after a month’s illness. A 2 


year veteran of the 
Mr. Thompson was a member of 
Institute of Radio Engineers and 
Radio Club of America. He is survié 
by his widow. 


There's “‘sock” in 5KW 
on our 580 kc frequency 
—equal to over a mil- 
lion watts at the other 
end of the dial. 
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-" y ATTACK on the patriotism 
ra. sponsored programs playing at 
in |Mblitary camps as well as_ the 
VA acious tendencies” of radio 
the |Mmedians was launched on the 
8”, |Biuse floor last Tuesday by Rep. 
ro Toole (D-N. Y.) who spoke for 


4) minutes on various aspects of 

madcasting. 

Rep. O’Toole, former theatrical 

hwyer, Who with his wife makes 

id Carli 3. : K 

V, Ak. dings of comedians’ programs 

ne Airs a hobby, mourned the passing 

ire and U the “clean stage” and said that 
“radio intends to turn the same 

1 operMomer that led the stage to de- 





t., is toliuction I think we must protest’. 
: Fun at Home 
itenanell The New York Congressman 
» dlogized radio as the invention 
icatlealll iat has “perhaps done more to 
g back home life and home 
cement than any other 
ter colBvle force generated in the last 
7 ri ) years” 
ing Co, : P 
ing we He added that radio made it 


sible for people “to gather in 
Meal : evenings in their homes and 
UI. ten to varied forms of enter- 
y ae ylimment that seemed to improve 
Antonis the life of radio extended.” 

He went on to say that “lately, 
oined tgmever, there has been a great 


enver, meuction in quality. There has 
! en,” he said, “a tendency on 
pineer ie part of. so-called comedians 
appointel ° . 

training MZage in salaciousness at the 


aense of humor”. 
Patriotism of sponsors was then 


WT tacked by Rep. O’Toole, who 
ist remo. © a0 e 
ong wie they were “hiding behind 

; le flag” and at the same time 
mere getting the “best form of ad- 
omme Ry 

nia Copgetising for both sponsors and 
imissione performers” through their 

nal Corpaimp appearances. 
oo ‘ know what their response 
Sylvan) be,” the Representative stated. 
ey will say they are good pa- 
a a totic Americans.” He then added 
7 : ut performers were “all receiving 

jeutenal : 

ons deparie ly the same salaries that they 
tived when the programs 
manated from commercial studios.” 
ep. O’Toole, in closing, said that 
son tthe broadcasting industry does 
PSON, attempt to clean its stables, 


adio Comfan assure them that the effort 
















 prioritiil he made from other sources. I 
a “tot promise them this,” he 
oss, A Metluded, “I pledge it!” 

> indus ep. O’Toole told BROADCASTING 
aber of tithe did not intend instigating 
ers and O@Mslation regarding broadcasting. 


is SUV said he felt that “if conditions 


‘not improve”, public opinion 
id demand that Congress take 
b. He said he was a sincere 
er and admirer of broadcast- 
for the most part and that he 
dd not like to see it become 
Rssary for a “legion of decency” 
ing pressure to bear for “clean- 
Pograms’’. 
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(7ncly PROGRAMS 





NTI-AXIS in theme, The Will 
to Freedom, a new CBS se- 
ries, bows June 15 with the 
story of the Nazi divide-and- 

conquer tactics as applied to Nor- 
day. It will tell the story of the 
people who refuse to be beaten. 
It will dramatize the work of Gov- 
ernment officials in exile, guerillas, 
underground radio operators, gun- 
runners, refugee armies and even 
little children who defy the enemy 
by chalking Axis-guarded build- 
ings. Written by Leigh White and 
Ranald MacDougall, the program 
is produced and directed by Wil- 
liam N. Robson. 


* * * 


Americana 


A SPANISH VERSION of Plays 
for Americans, NBC Sunday pro- 
gram written, produced and di- 
rected by Arch Oboler, is being 
short-waved to Latin America via 
NBC _International’s _ facilities, 
Wednesday, 8:30-9 p.m. The Coor- 
dinator of Inter-American affairs 
is collaborating with NBC in the 
Spanish adaptations, the first of 
which was heard June 10. Last 
quarter-hour of the shortwave pro- 
gram Rythm and Dance has been 
cancelled to accommodate the series. 
ok * * 


To Their Families 
MEMBERS of the Army, Navy, 
Marine Corps, Air Force and Coast 
Guard now on duty on the West 
Coast have an opportunity to send 
messages to their families all over 
the nation on Mutual’s weekly 
series USO Calling U.S.A., with ex- 
film star Lieut. Ronald Reagan as 
m.c. Messages from the servicemen 
are interspersed with music by Cy 
Trobbe’s orchestra and comedy by 
Jack Kirkwood. 


* * * 


The Writers Change 


WITH Gale Gordon as narrator 
and story teller, a new weekly half- 
hour dramatized mystery series 
titled The Whistler has been started 
on CBS West Coast stations. With 
a different writer contributing the 
weekly script, series is produced 
by J. Donald Wilson. Cliff Howell 
announces. Wilbur Hatch is musi- 
cal director. Ivar Ditmars, organ- 
ist, supplies special atmospheric 
background music. 


* bo a 


Local Activities 


DAILY DOINGS in the community 
are broadcast over WFDF, Flint, 
Mich., through a sponsored pro- 
gram, Flint Today. Associations, 
churches and clubs are invited to 
use the program without charge to 
publicize their respective events. 
Program is sponsored by Dodds 
Dumanois Funeral Home on a 
Monday-thru-Friday schedule. 


Basic Mutual Network Outlet 


FULL TIME Lite 


m. 5000 WATT 
of the Lxi-Cities 


ROCK i » DAVENPORT + MOLINE 


STING e¢ Broadcast Advertising 


For the Married 


WEDDED COUPLES of all ages, 
from the most recent newlyweds to 
the golden wedding pairs, were the 
principals in the Lucky Wedding 
Ring Party program staged June 7 
in Oakland by the Albert S. Sam- 
uels Co., San Francisco and Oak- 
land jewelers and released over 
KPO. This half-hour broadcast pro- 
gram is an annual event and is in 
addition to the other radio pro- 
grams sponsored by the firm. More 
than $1,000 worth of prizes in war 
bonds and stamps and gift orders 
were presented the winners in the 
various contests and quizzes in 
which husbands and wives were 
teamed against each other. Art 
Linkletter presided. 
* * * 


Gobs of Hobbies 


HOBBIES have provided the theme 
of Astride Your Hobby Horse over 
WFIN, Findlay, O., since the sta- 
tion went on the air Dec. 14, 1941. 
Conducted by Dr. Grace Ingledue, 
production manager, the program 
has had everything from the garden 
variety hobby to a numismatist. 
* OK a 


Vacations 


INEXPENSIVE and energetic va- 
cations are the theme of a new 
women’s program, Wartime Vaca- 
tions on the Canadian Broadcasting 
Corp. network, Thursday after- 
noons, by Elspeth Chisholm. She 
will discuss youth hostelling, canoe 
trips and camping out. 

* * * 

Air Base Interviews 
INTERVIEWS of officers, enlisted 
men and civilians at the Columbus, 
Miss., Army flying school is the 
Columbus Army Flying School Is 
On The Air of WCBI, Columbus. 
Brief news items and humorous 


notes are also included on this 
program. 
* eS 
Birds and Such 
LITTLE KNOWN facts about 


birds, insects, animals and trees 
are told on Little Doctor Hickory, 
children’s weekly program on 
BLUE, with Jay Gould, director 
of children’s 
Fort Wayne, Ind. 


programs of WOWO, 








_ Winning 
| Number 


WAIR listeners listen, 
|} and buy. WAIR’s spot on the 


believe 


dial is worth a fortune to the 
wise time buyer who signs on 


| the dotted line. 


WAIR: 


jaa Salem, North Carolina 

















RARE MIKE appearance for Char- 
lie Chaplin, film actor-producer,: it 
was when he was put through his 


paces by Paul Langford, (left), 
special events director of KPAS, 
Pasadena, during an interview at 
the recent Los Angeles Russian 
War Relief rally. Chaplin brought 
6,000 cheering spectators to their 
feet with his sincere and impressive 
tribute to Russia’s war effort. 





Radio Vegetables 
FRESH from KDKA’s model 


Victory Garden in Schenley 
Park, Pittsburgh, come 
choice vegetables for the 


weekly luncheons of the sta- 
tion’s executive staff in the 
KDKA test kitchen. Don 
Lerch, KDKA farm director, 
plucks the crops and delivers 
them to Evelyn Gardiner, 
Home Forum director, who 
supervises preparation of 
luncheons. Outside of loss of 
the cabbage crop to rabbits, 
the garden is right on sched- 
ule. The cabbages were re- 
planted and.a wire fence 
erected. 











Servicemen Quiz 


ARMY, Navy, Marine Corps, 
Coast Guard and U. S. Maritime 
Servicemen are represented three 
times weekly on the Mental Ma- 
nuevers quiz show of WHB, Kan- 
sas City. Questions are_ built 


around military insignia, uniforms, 
slang, procedure and other factors 
connected with the services. 
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Actions of the 
FEDERAL COMMUNICATIONS COMMISSION 





Decisions... 


JUNE 8 


KLRA, Little Rock, Ark.—Granted spe- 
cial service authorization to use frequency, 
power and transmitter authorized under 
-eonstruction permit as modified. 

WDOD, Chattanooga, Tenn. — Granted 
modification of construction permit for 
change in type of transmitter. 


WWDC, Washington—Granted consent to 
transfer of control to Joseph Katz, G. 
Bennet Larson and Charles M. Harrison 
for $110,000. 

KBWD, Brownwood, Tex.—Granted modi- 
fication of license for increase to 500 watts 
night and 1 kw. local sunset, unlimited 
time. 

WSNY, Schenectady, N. Y. — Granted 
modification of construction permit to move 
and approve transmitter site, change in 
transmitter type, change in antenna sys- 
tem, extension of commencement and com- 
pletion dates. 


WGKV, Charleston, W. Va. — Granted 
-consent to transfer of control to Worth 
Kramer for $10,500 and involving 51% of 
stock. 


WJAX, Jacksonville, Fla. — Designated 
for hearing appplication for construction 
permit to increase nighttime power to 5 
kw. and install directional antenna for N 
use only. 

WKPT, Kingsport, Tenn.—Denied peti- 
tion requesting grant of application for 
construction permit for 790 ke., 1 kw., un- 
limited time, directional antenna night. 


WPRP, Ponce, P. R.—Granted petition 
to take testimony by deposition re applica- 
tion for construction permit, modification 
of CP and license renewal; also on behalf 
-of Commission, of present and former in- 
spectors of the Commission at San Juan 
:and other witnesses. 


LICENSE RENEWALS GRANTED 
WHLD KGVO KFOX KGGM KGLO 
WATR WFVA WOOD WORK (to 10-1-42) ; 
WMAL, (to 6-1-44); WMFJ (to 10-1-43). 


JUNE 9 


WHIP, Hammond, Ind.—Granted petition 
for reconsideration of application for con- 
sent to transfer control to John W. Clarke 
anc granted. 

NEW, Portsmouth Radio Corp., Ports- 
mouth, Va.—Granted petition for grant of 
‘CP for new station on 1490 ke. with 250 
watts, unlimited time. 


JUNE 10 


NEW, Kennebec Broadcasting Co., Au- 
gusta, Me.—Granted petition to dismiss 
application for new station. 

NEW, Butler Radio Inc., Tyler, Tex.— 
Same. 





WCAU, Philadelphia—Granted petition 
to intervene in WGAR-WHBC-WADC 
hearing. 


NEW, Butler Broadcasting Corp., Ham- 
ilton, 0O.—Granted in part request for ad- 
ditional time to file petition ; extended time 
to 6-24-42. 

JUNE li 

NEW, Chambersburg Broadcasting Co., 
Chambersburg, Pa.—Granted petition of ap- 
plicant to dismiss without prejudice appli- 
eation for new station. 

NEW, Mosby’s Inc., Anaconda, Mont.— 
Granted motion for continuance of hear- 
ing to 7-8-42. 

_ WTOC, Savannah, Ga.—Granted modifica- 
tion of license for extension of completion 
date to 8-15-42. 


WCAH, Buffalo— Granted modification 
of construction permit for new non-com- 
mercial educational station for extension 
of commeneement and completion dates 
to 3-27-43 and 9-27-43, respectively. 

WBEZ, Chicago—Granted modification of 
eonstruction permit for new non-com- 
mercial educational station for changes in 
antenna system and extension of com- 
mencement and completion dates to date 
of grant and 180 days thereafter respec- 
tively. 

W65H, Hartford—Granted modification 
of construction permit for new FM sta- 
tion for extension of completion date to 
12-14-42. 

KOAC, Corvallis, Ore.—Granted modifica- 
tion of construction permit for extension of 
completion date to 7-1-42. 

WLAC—Nashville—Granted modification 
of construction permit for extension of 
completion date to 8-1-42. 
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Applications... 


WROL, Knoxville, Tenn.—Amended ap- 
plication to request modification of license 
for increase to 1 kw. using directional 
antenna night. 

KFAC, Los Angeles—CP to increase to 5 
kw., install new transmitter, install di- 
rectional antenna for night use and move 
transmitter. 

KVOS, Bellingham, Wash.—Modification 
of CP requesting extension of completion 
date to 12-28-42. 


JUNE 11 


WEBR, Buffalo—Transfer of control 
through sale of 100% of common stock to 
Buffalo-Courier-Express (75°) and Paul E. 
Fitzpatrick (25%). 

WOOD, Grand Rapids, Mich.—Modifica- 
tion of construction permit for changes in 
type of transmitting equipment and changes 
in directional antenna. 

WJLS, Beckley, W. Va.—Amended ap- 
plication for CP to omit request for new 
transmitter, directional antenna and facil- 
ities of WHKC and request 560 ke., 100 
watts night, 250 day, unlimited time. 

KPAS, Pasadena, Cal.—Amended modi- 
fication of CP as modified to request ex- 
tension of completion date to 1-13-43. 


Tentative Calendar... 


NEW, Dyke Cullum & Harry R. Eng- 
land, Annapolis, Md., CP new station 
1040 ke. with 250 w., limited time (June 
15). 

NEW, Camden Broadcasting Co., Cam- 
den, N. J., CP new station 800 ke. with 
500 w., daytime operation (June 15) 

NEW, Murfreesboro Broadcasting Co., 
Murfreesboro, Tenn., CP new station 1450 
ke. with 250 w., unlimited time. (June 16). 

NEW, Herald Publishing Co., Klamath 
Falls, Ore., CP new station 1400 ke. with 
250 w., unlimited time; NEW, Dorman 
Schaeffer, Klamath Falls, same (further 
consolidated hearing, June 18). 

WROL, Knoxville, Tenn., CP 620 kce., 1 
kw., unlimited time, directional antenna 
night (June 19). 





CHPS, Parry Sound, Ont., has ap- 
pointed Stovin & Wright, Toronto, as 
national representatives. The station 
is expected to go on the air July 1 
with 250 watts on 1450 ke. Gordon 
E. Smith and Alee Mitchell are the 
owner-managers. 


WANTED 


Nelwork Accounts 


All time Eastern Wartime unless indicated 





New Business 


PARKER PEN Co., Janesville, Wis. 
(Quink), on June 27 starts Elmer Davis & 
the News on 57 CBS stations, Saturdays 
and Sundays at 8:55-9 p.m. Agency: J. 
Walter Thompson Co., Chicago. 


PROCTER & GAMBLE, Cincinnati (Cam- 
ay soap), on June 29 starts Pepper Young’s 
Family on 56 CBS stations, Mon. thru 
Fri., 2:45-3 p.m. Agency: Pedlar & Ryan, 
Bw. 


GENERAL MILLS, Minneapolis, on June 
29 starts Lonely Women on NBC, Mon. 
thru Fri., 2:15-2:30 p.m. Agency: Blackett- 
Sample-Hummert, Chicago. 


ONTARIO Dept of Labor, Toronto (farm 
service) on June 3 started Farm Service 
Force on 17 Ontario Canadian Broadcasting 
Corp. stations, Wed., 9-9:15 p.m. Agency: 
James Fisher Co., Toronto. 


Renewal Accounts 


BRISTOL-MYERS Co., New York (Sal 
Hepatica, Ipana), on July 1 renews for 
52 weeks Time to Smile on 86 NBC sta- 
tions, Wed., 9-9:30 p.m. (EWT). Agency: 
Young & Rubicam Inc., N. Y. 


GENERAL FOODS Corp., New York (Post 
Toasties, Maxwell House coffee), on July 
2 renews for 52 weeks Post Toasties Time 
on 94 NBC stations, Thurs., 8-8:30 p.m. 
(EWT), with West Coast repeat, 8:30- 
9 p.m. (PWT). Agency: Benton & Bowles, 
: 2 


RICHARD HUDNUT Ince., N. Y. (cos- 
metics), on June 29 renews for 13 weeks 
Hollywood Showcase on 7 CBS West Coast 
stations (KNX KARM KOIN KIRO KFPY 
KROY KQW), Mon., 9:30-10 p.m. (PWT). 
Agency: Kenyon & Eckhardt, N. Y. 


BRISTOL-MYERS Co., New York (Vi- 
talis), on July 1 renews for 52 weeks 
Mr. District Attorney on 87 NBC stations, 
Wed., 9:30-10 p.m. Agency: Pedlar & Ryan, 
B.. F. 


ANACIN Co., Jersey City (headache pow- 
ders), on June 20 renews for 13 weeks 
America the Free on 71 NBC stations, 
Sat., 11:30 a.m.-12 noon. Agency: Black- 
ett-Sample-Hummert, N. Y. 


Network Changes 


S. C. JOHNSON & SON, Racine, Wis. 
(Carnu, Glo-Coat polishes), on June 30 
replaces Fibber McGee & Molly on 128 
NBC stations Tues., 9:30-10 p.m. with 
America Sings. Network will be reduced 
to 80 stations on July 7 for the summer. 
Agency is Needham, Louis & Brorby, 
Chicago. 


AT ONCE 





WORN-OUT G-E TRANSMITTING TUBES 
ECAUSE there is a shortage of 


strategic metals used in transmit- 
ting tubes for civilian uses, and because 
military needs are great, General Elec- 
tric is now salvaging these metals from 
worn-out tubes of 250-watt plate 
dissipation or over. Such metals will 
be reclaimed for new tubes, and in this 
way it is hoped to make more tubes 
available for broadcasting and other 
nonmilitary uses. Of course, military 
needs come first. 
Will You Help? Send us—via express 
collect—your retired transmitting tubes 
of 250-watt plate dissipation and 
larger. If you do not have proper car- 
tons, let us know the types of tubes and 


the quantity, and we'll send the cartons 
to you. 


Credit—Because of the high cost of 
salvaging materials and the added cost 
of shipping, it is impossible to give 
credit on all tubes returned. Regular 
credit will be granted on those tubes 
that ordinarily have a return credit 
value. These include GL-862 and GL- 
898, and the radiator credit on GL- 
891R, GL-892R, GL-893R, and GL- 
8002R. 


How to Ship— Mark the cartons and 
shipping papers “Defective apparatus 
for salvaging,” and ship by express, 
collect, to General Electric Company, 
Radio, Television, and Electronics De- 
partment, Schenectady, N. Y. 


GENERAL {% ELECTRIC 





PROCTER & GAMBLE Co., Cinci 
June 29 replaces Road of Life 
on 25 CBS stations, Mon. thru Fyj,, 
2 p.m. with The Goldbergs (Duz), shif 
from 56 CBS stations, Mon. thru Fri,, 
3 p.m. Agencies: Pedlar & Ryan, N. Y 


nnati, 
(Chipso), 
—_ 
lng 
2:45. 
(Chipson), 
(Duz). 


PROCTER & GAMBLE Co., Cincinnati, op 
June 29 discontinues The Bartons on 8 
NBC stations, Mon. thru Fri., 11-11:15 am 
replacing it with Road of Life, and switch, 
ing from Chipso to Duz. Agency changes 
from Pedlar & Ryan, N. Y., to Compton 
Adv., N. Y. 


PROCTER & GAMBLE Co., Cincinnat 
(Ivory Snow), on June 29 shifts The 
Story of Mary Marlin from 58 NBC sta. 
tions and CBC, Mon. thru Fri., 10:45.1 


and Compton Adv., N, y 


a.m. to 81 NBC stations, Mon thru Fy, 
3-3:15 p.m. Agency: Benton & Bowls. 
N. Y. 
PROCTER & GAMBLE Co., Cincinnatj 


(Dreft), on June 29 will shift Lone Jow 
on 19 NBC stations Mon. thru Fri. 11:39. 
11:45 a.m. to 10:45-11 a.m. Agency: 
Blackett-Sample-Hummert, Chicago. 


PROCTER & GAMBLE, Cincinnati (Chip. 
so), on June 29 will shift Road to Life 
on 38 NBC stations Mon. thru Fri., 11:39. 
11:45 a.m. to 11-11:15 a.m. Agency: Pe. 
lar & Ryan, N. Y. 


PROCTER & GAMBLE Co., Cincinnati 
(Ivory soap), on June 29 will shift Againgt 
the Storm, Mon. thru Fri., on 81 NBC 
stations, 3-3:15 p.m. to 11:30-11:45 am, 
Agency: Compton Adv., N. Y. 


MILES LABS., Elkhart, Ind. (Alka-Seltzer, 
One-A-Day vitamins), on July 4 will rm 
duce The National Barn Dance on 65 NBC 
stations, Sat., 9-10 p.m., to one-half hou 
9-9:30 p.m. Agency: Wade Adv. Agency, 
Chicago. 

MILES LABS., Elkhart, Ind. (Alka-Seltzer, 
One-A-Day vitamins), on June 29 shift 
Lum & Abner on 65 BLUE stations from 
Tues., thru Fri., at 6:30-6:45 p.m., repeat! 
at 8:30-8:45 and 10:30-10:45 p.m. to Mon, 


thru Thurs. at 10-10:15 p.m., repeat afj 
11:15-11:30 p.m. Agency: Wade Afr, 
Agency, Chicago. 


MILES LABS., Elkhart, Ind. (Alka-Seltzer, 
One-A-Day vitamins), on July 12 shifty 
The Quiz Kids on 68 BLUE stations, Wei, 
8-8:30 p.m., with repeat 11-11:30 p.m, t 
Sun., 7:30-8 p.m., repeat 11:30 p.m. vi 
transcription. Agency: Wade Adv. Agency; 
Chicago. 

EMERSON DRUG Co., Baltimore (Brom 
Seltzer), on July 4 discontinues for th 
summer Ellery Queen on 10 NBC station 
Sat., 7:30-8 p.m. (rebroadcast, on 6 NBG 
Pacific stations, Thurs., 12:30-1 am) 
Agency: Ruthrauff & Ryan, N. Y. 


WM. WRIGLEY JR. Co., Chicago (Spear 
mint gum), on June 15 replaces Scatter 
good Baines with Ben Bernie’s The 0 
Maestro & All his Lads on 77 CBS stations 
Mon. thru Fri., 5:45-6 p.m. Agency: 4 
thur Meyerhoff & Co., Chicago. 


LEVER BROS Co., Cambridge, 
(Swan soap), on July 7 shifts Burns 
Allen from 47 NBC stations, Tues., 7:3+4 
p.m. to 67 CBS stations, Tues., 9-9 :30 pi 
Agency: Young & Rubicam, N. Y. 


COLGATE-PALMOLIVE-PEET Co., Je 
sey City (Octagon products, Crystal White) 
on July 10 discontinues Woman of Cow 
age on 61 CBS stations, 10:45-11 a.m. ( 

broadcast 3:45-4 p.m.). Agency: Ted Bate 
mM. Es 


GENERAL MOTORS Corp., Detroit (iD 
stitutional), added 18 CBC stations 
Cheers From the Camps started June 
on 116 CBS stations, making a total 
134 stations carrying the program Tue 
9:30-10:30 p.m. Agencies: MacLaren Adv 
Co. Toronto (Canada); Campbell-E 
Co., Detroit. 


LEWIS-HOWE MEDICINE Co., St. Lous 
(Tums), on July 14 decreases by 31 the 
NBC stations carrying Treasure Chet 
making a total of 60 NBC stations, Tues, 
8:30-9 p.m. Agency: Stack-Goble Adv 
Agency, N. Y. 





CARTER PRODUCTS, New York ( Litton 


Liver pills), on June 21 discontinues ™% 
CBC for Inner Sanctum Mystery on § 
BLUE stations, Sun., 8:30-9 p.m. Agenty 
Stack-Goble Adv. Agency, N. Y.- 


CARTER PRODUCTS Co., New ‘a 
(Little Liver Pills), on June 21 — 
Jimmie Fidler from Hollywood on 78 BLU! 
stations from Mon., 
9:30-9:45 p.m. Agency: 
Me Be 


ONTARIO TRAVEL & Publicity Bure 
Toronto, on June 26 will discontinue * 
end of 16-week contract the Ontario 
on 47 BLUE stations, Fri., 7-7:30 P® 
Agency: Walsh Adv. Co., Toronto 


EX-LAX Inc., Brooklyn (proprietary), ® 
July 3 discontinues at end of 26-wee 
contract Arthur Tracy—The Street Sim 
on 24 BLUE stations, Mon., Wed. = 
4-4:15 p.m. Agency: Joseph Katz 
i - 
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General Foods Sub KDKA SCHOLARSHIPS 


Three Youths Win Awards in 
Science Contest 


KNOWLEDGE of science dis- 
played on the air over KDKA won 
three Pittsburgh high school boys 
scholarships to the Carnegie In- 
stitute of Technology. A weekly se- 
ries, titled Junior Science Experts, 
was broadcast by the station in 
conjunction with the Junior Sci- 
ence Fair held at the Buhl Plane- 
tarium, with the program originat- 
ing there. 

Each program featured a half- 
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Situations Wanted, 10c per word. Help Wanted and other classi- 
fications, 15¢ per word. Bold face listings, double. BOLD FACE CAPS, 
triple. Minimum charge $1.00. Payable in advance. Count three 
words for box address. Forms close one week preceding issue. 

















Help Wanted Situations Wanted (Cont’d) 





With first or second class 


STATION OR COMMERCIAL MANAGER 








Operator 
ndictelephone license. Starting salary Executive now employed. Experience 
ij per week with good living quarters. 17 years; newspaper executive in local 
a 576, BROADCASTING. and national fields, four years radio, 
— contacts coast to coast, and knowledge 
£YOU A BIG SHOT? -Well, we don’t of independent and network operation. 
mit you; but if you’re an announcer Excellent background, highest references. 
rth something really on the ball and Box 567, BROADCASTING. 
msecking a position with an aggressive eee eae Pa —- 
denergetic station that will offer you Practical Radio Engineer Chief Engi- 


neering, development and broad experi- 
ence to 50 KW. Executive ability. CREI 
training. Go anywhere—first class posi- 
tion. Box 566, BROADCASTING. 


excellent living for good work—WE 
ANT YOU! Forward transcription and 
7 to Box 575, BROADCAST- 








n—Salary and commission, former STEEPLEJACK — “Expert radio tower 
spaper or Agency experience for work. Go anywhere. WRC references. 
ishington Station. Box 573, BROAD- Box 565, BROADCASTING. 
ASTING. ? ae 
—__ 29- -3- a : years——News, eperts, prrer an- 





nouncing-ad-libbing. 2 years Station Man- 
ager-announcer. Present salary $40.00 
week. Desire change before football sea- 
o son. No games here. Box 572, BROAD- 
eed Announcer and Copy Writer CASTING. 


ite Box eo 
ee Box 674, BROADCASTING. _ Experienced "Program Director- “Writer 


Also merchandising-sales promotion. Col- 
lege, 27. Draft exempt. Box 578, BROAD- 
CASTING. 

Chief Engineer ; ie peeanent Mid- 
western position. Available immediately. 
Present salary, $43.00 weekly. Box 579, 
_BROADC ASTING. 


_ Wanted to Buy 


Limiting Amplifier——Either RCA 86A or 
WE 1126A with power supply. Complete 
with tubes. Send all information first 
letter. Box 580, BROADCASTING. 


tienced Radio Salesman—Steady job— 
od pepportunity. Write KGNF, North 
, Nebraska. 











ei Engineer—Excellent equipment. Rea- 
uble living conditions. Station WGNY, 
burgh, New York. 





nlor-Announcer —- Draft exempt — for 
ul Southern station. Give references, 
ience, salary expected. Box 562, 


Man or woman, 
sober, creative 
references. Box 


Station Manager 
th. Must be reliable, 
isales ability. Give 
i, BROADCASTING. 


Situations Wanted 












NMOUNCER—Network calibre, now with Blaw- Knox S€ -If-supporting tower 200 foot 
iiw network station, desires large sta- or over Address P. O. Box 2299, San 
Rint years with progressive organ- __ Antonio, Texas. 

nN. pi rie > - 
a re oy eee 
omise top quality air work, pote wa condition, copper amet wire, 2-200 
sional attitude. Just rejected by Blaw Knox towers with lighting equip- 
Army. If you’ve an opportunity in ment, anything in broadcast station 





equipment. Write giving cash price, age, 
condition, and with what equipment and 


Box 563, B ROADC ASTING. 













nce ere During summer with station used. Brown Radio Service & 
oe Dest Writing, production, an- Laboratory, 192 S. Goodman St., Ro- 
cing. Co-ed radio major. Salary sec- chester, N. Y 
ty. Box 560, BROADCASTING. } : : 
For Sale 


OUNCER, WRITER, PRODUCTION, 
WND—New York University gradu- 
with degree in radio. Unregistered in 
. Box 559, BROADCASTING. 


200-foot Blaw Knox--Type CK Tower with 
300 MM beacon and flasher. Station 
WIOD, Miami, Florida. 





6B Transmitter—-1 KW. Original 
cost over $17,000, complete, $3,500. Rec- 
tifier. Box 569, BROADC ASTING. 


opera- Ww. &. 
558, 


class 
Box 


first 
salary. 


le—Experienced 
' Name hours, 
ADCAST ING. 

























? 7 DIRECTOR Thoroughly TWO 892 — “Two 320B os VARIOUS 
rity Tr — in all branches of station op- SMALLER TUBES—High Voltage filter 
continue ntion by years of experience producing, condensers Filament transformer for 
ntario *M'Eing, promoting, traffic, writing, act- 892’s. Various scale meters. Write for 
7-7:30 ps ‘nnouncing. Capable of taking over list. Address Box 570, BROADCASTING. 
pronto. m department of local station or - ---- —— 
rietary), © %-large network affiliate and doing Radio Station—250 Watts, network con- 
of 26-wed job. Maybe I’m the man you need. nection. Located in progressive, expand- 


treet Sing? 
Wed., Fri 





Katz 0 


ertisi 










about writing to find out? The 
the job the better I'll like it! 
Salary worthy of performance ; 
re, no less. Air Mail is quickest. 
"564, BROADCASTING. 


ing market. This sale not forced because 
of economic conditions but due to neces- 
sity of present management devoting full 
time to other interests. Box 571, BROAD- 
CASTING. 
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OEM Handbook 


FUNCTIONS and administrations 
of the Office of Emergency Manage- 
ment, and outlines of war agencies 
coordinated with the OEM, are set 
forth in a condensed handbook be- 
ing released by that branch of the 
President’s Executive Office. Staffs, 
telephone and street addresses are 
included in the compilation. 





dozen outstanding science students 
from high schools of the city, 
matching wits over questions sub- 
mitted by local scientists. The stu- 
dent answering the greatest num- 
ber of questions correctly each 
broadcast was declared the winner. 
Correct answers meant war savings 
stamps to each respondent, win or 
lose. 

On May 16, a program of winners 
was presented and the university 
officials selected scholarship win- 
ners from among these contes- 
tants. Scholarships provide half tui- 
tion for two years at Carnegie 
Tech. 


WDOD, in Chattanooga, 
Is Using 5 kw. Fulltime 


INCREASE to the 5,000-watt full- 
time power for which it had held 
a construction permit was effected 
June 8 by WDOD, Chattanooga, Oc- 
casion was marked by no fanfare, 
the station simply stepping up its 
night power during an 8 p.m. dance 
orchestra program, unannounced to 
the listening audience. 

Pulling of the switch by Col. 
Julius C. Vessells, WDOD chief en- 
gineer, also commemorated the new 
transmitter plant on the Tennessee 
River. Installation of the new 
equipment was completed just prior 
to the WPB order halting such ac- 
quisitions. WDOD is operated by 
the WDOD Broadcasting Corp. and 
is on 1310 ke. 





PAT FLANAGAN, sports commenta- 
tor of WBBM and WJJD, Chicago, 
on June 11 celebrated his 20th anni- 
versary in radio, having started as a 
singer and announcer in 1922 on WOC, 
Davenport, Ia. 





PROFESSIONAL 
DIRECTORY 








JANSKY & BAILEY 
An Organization of 
Qualified Radio Engineers 
Dedicated to the 
SERVICE OF BROADCASTING 


National Press Bidg.. Wash., D. C. 











JOHN BARRON 
Consulting Radio Engineers 
Specializing in Broadcast and 
Allocation Engineering 
Earle Building, Washington, D. C. 
Telephone NAtional 7757 








HECTOR R. SKIFTER 
Consulting Radio Engineer 
FIELD INTENSITY SURVEYS 


STATION LOCATION SURVEYS 
CUSTOM BUILT EQUIPMENT 


SAINT PAUL, MINNESOTA 


McNARY & WRATHALL 


CONSULTING RADIO ENGINEERS 
National Press Bldg. DI. 
Washington, D. C. 


1205 








GEORGE C. DAVIS 


Consulting Radio Engineer 
District 8456 


Washington, D. C. 


Munsey Bldg. 









































o 
PAUL F GODLEY 


CONSULTING RADIO ENGINEERS 


MONTCLAIR, N.uJ. 


MO 2-7859 














CLIFFORD YEWDALL 
Empire State Bidg. 
NEW YORK CITY 


An Accounting Service 
Particularly Adapted to Radio 








Radio Engineering Consultants 
Frequency Monitoring 
Commercial Radio Equip. Co. 


Silver Spring Md. 
(Suburb, Wash., D. C.) 


Main Office: Crossroads ef 
7134 Main St. the World 
Kansas City, Me Hollywood, Cal. 





















A. EARL CULLUM, JR. 
Consulting Radio Engineers 
Highland Park Village 
Dallas, Texas 








Frequency Measuring 
Service 
EXACT MEASUREMENTS 
ANY HOUR—ANY DAY 
R.C.A. Communications, Ine. 
66 Broad St., New York, N.Y. 








RING & CLARK 
Consulting Radio Engineers 
WASHINGTON, D. C. 
Munsey Bidg. e Republic 2347 
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COMMENT pro and con about the 
NAB as the industry’s over-all 
trade association, precipitated last 
month when John Shepard 3d with- 
drew his stations from NAB mem- 


bership, continued unabated last 
week. 

Following publication of Mr. 
Shepard’s letter of resignation 


[BROADCASTING, May 25], Harri- 
son Holliway, vice-president and 
general manager of KFI-KECA, 
Los Angeles, took both Mr. Shep- 
ard and BROADCASTING to task— 
the former for having resigned and 
the publication for having promi- 
nently displayed Mr. Shepard’s ac- 
tion [BROADCASTING, June 1]. 


Walter J. Damm, general man- 
ager of WTMJ, Milwaukee, then 
wrote the editor of BROADCASTING 
about Mr. Holliway’s inference that 
he had resigned from NAB because 
of controversy over reclassification 
of dues [BROADCASTING, June 8]. 


Enter Cisler, Craney 


On June 6, S. A. Cisler, general 
manager of WGRC, Louisville, ex- 
pressed his views on the whole issue 
in a letter to BROADCASTING. This 
was followed June 9 with receipt by 
BROADCASTING of a copy of a letter 
to Mr. Shepard from Ed Craney, 
head of KGIR, Butte, and the 
Z-Bar Network, commending the 
chairman of Broadcasters Victory 
Council on his action. Then on June 
10 BROADCASTING received a tele- 
gram from Mr. Holliway express- 
ing the hope that “this installment 
will bring this thrilling serial to a 
close”’. 


BROADCASTING herewith publishes 
these communications in full text 
and without comment: 


From Cisler 
Editor, BROADCASTING: 


Reading Harrison Holliway’s com- 
plaint about “who cares” if John Shep- 
ard pulled his stations out of NAB I 
was particularly attracted by the clos- 
ing paragraph of Holliway’s letter. 

In this item he announced that he 
had been a member of the NAB Board 
of Directors for two years; that he 
had “opened his mouth just four 
times”, and that because nobody paid 
any attention to him he then shut up 
the rest of the time he was in office. 

That honest confession seems to me 
to explain why the NAB is what it is 
today ... that our esteemed board of 
directors is run by a small group (pre- 
sumably NBC and CBS) and that it 
is quite useless for any other director 
to voice his sentiments. 

I have long before WGRC resigned 
its membership suspicioned this state 
of affairs about the board of NAB. 
Now I know it from Holliway’s con- 
fession. Need there be any more con- 
demnation of John Shepard’s with- 
drawal for good and sufficient reasons? 
I think not. 

A good many stations could buy a 
good many war bonds with what they 
would save in so-called membership 
fees. 

It is a shame that Neville Miller's 
fine ability as displayed in the music 
fight, and the excellent work of the 
sales manager's division, should now be 
subordinated to saving the NBC and 
CBS chestnuts from the monopoly 
fires. 

When the NAB turns its activities 
to the interests of the independently 
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Cisler and Craney Submit Instalments 


In Why-Did-They-Quit-the-NAB Serial 


owned and operated station, and con- 
ecentrates on sales promotion work, 
industry publicity, elimination of labor 
racketeering then our station will be 
glad to return and do its share. 


S. A. CISLER, 
General Manager, 
WGRC, Louisville. 


Mr. Craney’s letter to Mr. Shep- 
ard follows: 


I read with interest the May 25th 
issue of BROADCASTING in which was 
“hidden” on page 24 the story of you 
withdrawing your stations from NAB 
membership. May I congratulate you 
on this move. You are following, by one 
year, the action Tom Symons and the 
writer took during the previous NAB 
Convention that was held in St. Louis. 


You and I are both sold on the NAB 
as the basic over-all organization for 
our industry. You and I both want 
to belong to that organization. 

You and I cannot shun the respon- 
sibility for the situation NAB now 
finds itself in as we were both on the 
reorganization committee. My only 
argument against responsibility for the 
present situation is that I didn’t want 
the networks to be allowed member- 
ship in NAB and I am still of the same 
opinion. Frankly thongh, the way 
things are today—whether the net- 
works have membership in NAB or not 
—has little to do with whether or not - 
they will run the organization. 


Of course, with membership, they 
ean run it with more ease—run it 
from the inside, from the same hotel, 
in place of from a hotel down the 
street aways. I would prefer to make it 
a bit tougher for them and let them 
try running it from the hotel down 
the street. Then at least broadcasters 
could have meetings at which only 
broadcast stations were represented— 
we could transact our business without 
“direct network domination and inter- 
ference” and we could have meetings 
at which we invited the networks to 
meet with us if and when we saw fit 
to do so. 

Today what takes place? The nets, 
being few in number, with headquar- 
ters in New York City, can set their 
plans—get their owned and operated 





stations and network personnel to- 
gether—go to a NAB convention and 


utterly swamp the thing. They can 
get together with their own people and 
a few station heads who don’t dare do 
anything except follow them (because 





WRAK to Join NBC 


WRAK, Williamsport, Pa., oper- 
ating on 1400 ke., 250 watts, un- 
limited time, on July 1 will join 
NBC as a basic supplementary sta- 
tion available to advertisers using 
WBRE, Wilkes-Barre, Pa. Owned 
by WRAK Inc., the station has an 
evening hour rate of $60, while cut- 
in announcements are $5 nighttime, 
$3 daytime and $4 Sunday after- 
noon. With the announcement also 
that WMVA, Martinsville, W. Va., 
becomes an NBC bonus outlet with 
WSJS, Winston-Salem, N. C., on 
June 11, NBC now has a total of 
138 affiliates. WMVA operates on 
1450 ke., 250 watts, unlimited time. 





of financial reasons) and put their 
ideas over at conventions and in the 
NAB Board. At this last convention 
they have made it possible to anpoint 
their own man to the NAB Board. 
NAB has now done away with the 
Executive Committee (so in order to 
give their president instructions they 
must hold a board meeting which costs 
$2,500). 

This means, of course, that the nets 
are pretty well satisfied with the pres- 
ent NAB management and from past 
actions I don’t see why they shouldn’t 
be, because in Washington more peo- 
ple I have talked with know that man- 
agement as the head of the “Networks 
Organization” than of a National 
Association of Broadcasters. 

To keep the networks out of NAB 
membership isn’t a cure-all—in fact, 
it won’t do as much to keep them from 
controlling NAB as the FCC rules will 
and these won’t be bad rules at all if 
they will alter that provision just a 
trifle on guaranteed option time. In 
some markets the FCC rules wouldn’t 
make stations independent of the net- 
works “pressure”. However, they might 
have a very healthy effect. 

A notation in BROADCASTING that of 
976 registrants at the NAB convention 
but 335 members were represented and 


‘only 210 voted perhaps gives some idea 


of how votes are “controlled”. After all, 
there are supposed to be 527 stations 
in NAB, so with less than 40% of the 
membership voting it isn’t hard to get 
20% of the total vote cast your way 
when you have a good slug of that 
20% in your pocket all the time as 
the nets do. 

Don’t get me wrong, John, I am not 
against networks—just the opposite— 
I am very much for them. The net- 
works deserve all the credit for the 
people of the United States having the 
best radio system, with the best radio 
programs, in the world today. They 
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Drawn for BROADCASTING by Sid Hix 


“Remember Our Act? We Were ‘Six Guys And a Gal’ Before The Draft!” 


are the biggest wholesalers of 
time and radio talent in the 
want to see them stay—I want 
to continue to do a good job—]j 
to help them do this job throw 
facilities of my station. But ] 
want them “running me” and J 
want them to be running and 
nating meetings I have with my f 
broadeasters. 

Again, John, I want to congra 
you on your withdrawal. It is the 
remaining way an independent 
easter has of protesting and sig 
his dissatisfaction with the ne 
domination and network cont 
management of the organization 
by the name of National Assoeg 
of Broadcasters. ‘ 


Ep. CRANEY, q 
KGIR, Inc., Butte, Mom 


Editor, BROADCASTING: 


How your dear readers have} 
able to wait for this week’s instg 
of our thrilling new serial “Wh 
Resigned from the NAB” or 
Shepard to Damm with Gun) 
Camera” I do not know. : 

Last week your author received: 
roboration from his Milwaukee 
temporary. It is with profound 
that your author hopes that this ing 
ment will bring this thrilling seria] 
a close. 


All right, so Mr. Damm didn't 9 


sign because of a difference of onini 
on reclassification of dues, but he 4 
resign because he disagreed with “t 
the 


way NAB was being onperatel 
Like Great Grandpappy Holliway 


Placerville, in the days of the & 
Rush, they didn’t hang him for robbi 
sluice-boxes—they hung him for ste 
ing horses. 

HARRISON HOLLIWAY, 
Vice-President & General Man 


KFI-KECA, Los Angele 





More Changes in Seri 
By Procter & Gaml 


PROCTER & GAMBLE (Co., (i 
cinnati, on June 29 will make th 
following time changes and wills 
new for 52 weeks its quarter-h0 
Monday through Friday serial p 
grams on NBC: Lone Journ 
(Dreft), on 19 stations 11:30-11: 
a.m. will shift to 10:45-11 al 
Road of Life (Chipso), on 38 
tions 11:30-11:45 a.m. to 11-1 
a.m.; Against the Storm (IM 
Soap), on 81 stations 3-3:15 p 
11:30-11:45 a.m.; Story of 
Marlin (Ivory Snow), on 58 
tions 10:45-11 a.m. to 3-3:15 pm. 
No time change will be made it 
Vie & Sade (Crisco), on 71 s 
tions 11:15-11:30 a.m., Ma fa 
kins (Oxydol), on 81 stations 3:1 
3:30 p.m., Pepper Young’s Fam 
(Camay), on 78 stations 3:30: 
p.m., Right to Happiness (Wh 
Naptha), on 66 stations 3:45-4p! 
Agencies are  Blackett-Sam 
Hummert, Chicago, for Dreft 
Oxydol; Pedlar & Ryan, New Yo 
for Chipso and Camay; Com 
Adv., New York, for Crisco, I 
and White Naptha; Bentot 
Bowles, New York, for Ivory Sn 





Wise Adds Spots 


WM. WISE & SONS, New York,| 
using a total of eight stations 
different parts of the country * 
promotion of its Aircraft Spott 
Guide. Including five-minute ® 
quarter-hour _ participations 
times weekly on various prog 
the campaign is heard on 
WMEX, KFBK, KMJ, W 
WHN, KPO and KPAS. Ageney 
Huber Hoge & Sons, New York 
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Here’s a four-word formula to make your mercury-vapor tubes 
last longer—‘‘Handle carefully; operate conservatively.’’ Below 
are a few suggestions to help you put this formula into effect. 
They will help prevent many of the causes of tube failure, 
such as: loss of emission, high arc-drop, cathode bombardment, 
arc-backs, the liberation of gas, and cathode failure. These 
safeguards are applicable to such tubes as the following General 
Electric mercury-vapor rectifiers: GL-266B, GL-857B, GL-866A 
866, GL-869B, GL-872, GL-872A. For more complete instruc- 
tions on operation and handling, write for Bulletin GEH-977B. 
Also list the types of G-E mercury-vapor rectifiers you are now 
using. We shall be glad to send you complete service information 
bed ; a designed to help you get the most out of your mercury-vapor 
with “y ; 3 yy; tubes. General Electric, Schenectady, N. Y. 
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Co., Cif Keep tubes upright and avoid splashing 


mercury around. When tubes are first 
placed in operation, be sure to apply 
cathode voltage alone until mercury is 
properly distributed. 


Be sure cathode base, not the anode end, 
is coolest part of tube. Don’t let drafts 
blow on tubes. Never allow the mercury 
to condense at the anode end. 


make th 
nd will 
arter-hol 
serial prt 
2 Journ 
1 :30-11: 


Keep condensed mercury temperature 
within limits recommended by tube manu- 
facturer. 


If you use forced air against the bottom 
of the tube, keep the blower on for a few 
Minutes after shutting filaments down. 


Do not allow the cathode voltage 
(measured at the pins) to deviate more 
than five per cent from the rated value. 


5 


Allow plenty of filament warm-up time 
before applying anode voltage. 


Don’t overload tubes, even for short 
periods. Maintain full cathode voltage 
during standby operation when tube is 
operated without load. 

te 


Keep peak inverse anode voltage and 
peak current as low as possible for satis- 
factory operation. Use adequate protective 
devices for overload and arc-back protec- 


9 


Protect the tubes adequately against 
the effects of r-f. 


GENERAL @ ELECTRIC 













... than all three 


@ The audience which listens to WKY in Oklahoma City 
is greater morning, afternoon and night than the combined 
audiences of the other three stations. In this greater audience 
is a greater number of consumers, a greater number of 
buyers, a greater potential market for cosmetics, toiletries, 
drugs, food products and other commodities. 

No other Oklahoma City station reaches as much as 
a third the audience reached by WKY during the morning 
and afternoon—women’s most intensive listening hours. 
WKY’s 5-month Hooper listening index through April was 
52.3; next nearest station rated 16.5. WKY’s afternoon 
rating was 57.1; next nearest station was 14.9. 

If you want to reach the greatest number of women 
with the selling story for your product, tell it over WKY, 
the station to which the majority listens. 
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